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The purposes of this research were 1) to study the level factors affect in desirable
behaviour in using the Internet Self-Esteem, Perception Internet, Social Support from family,
Social Support from friends of the fourth level students of the saint grabriel's foundation’s
school Bangkok. 2) to compare desirable behaviour in using the Internet of the fourth level
students of the saint grabriel's foundation’s school Bangkok each level, academic
achievement, occupation of parents, level education of parents. 3) to study about Self-Esteem
Perception Internet Social Support from family Social Support from friends is the factors
affect in desirable Behaviour in Using the Internet.

The samples were 360 students, derived by stratify random sampling technique.
Instruments employed in this study were questionnaires constructed by the researcher. The
data were analyzed by means of percentage, mean, standard deviation (One-Way ANOVA)
and the Stepwise Multiple Regression Analysis.

The results were :

1. Desirable behaviour in using the internet was at high level, self-esteem was at
good level, perception internet was at high level social support from family was at moderate
level, social support from friends was at moderate level.

2. Comparison desirable haviour in using the internet of the fourth level students
of the saint grabriel's foundation’s schools Bangkok each level academic achievements
occupation of parents, level education of parents was no significantly different.

3. Social support from friends perception internet self-esteem was the factors
desirable behaviour in using the internet of the fourth level students could predicted desirable
haviour in using the internet at percentage of 47.3, with a statistical significant level of .001





