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ABSTRACT

The objectives of this study were to examine the use, metaphorical
meanings and metaphorical concepts of four taste terms in Thai and Vietnamese,
namely bitter, salty, sour and sweet, and to compare the similarities and differences of
the conceptual metaphors of the terms in the two languages. The data for semantic
analysis and attributes of the taste terms were collected from dictionaries, proverb
dictionaries, and five informants from each language. The data on the context of use
were gathered from linguistic corpora, compilation of proverbs and interviews with
five informants from each language.

The result on metaphorical distribution of the taste terms based on their
structure reveal that the terms in both languages have similar metaphorical use in two
types. The first type is single taste terms with metaphorical meaning. The second type
is the taste terms in combination with other words with metaphorical meanings. This
type is divided into the taste terms in combination with other taste terms and the taste
terms in combination with other words. Each type is different in details in the two
languages.

With regard to the result on metaphorical meanings of Thai, the taste terms
are broadly categorized into two semantic domains: person metaphor and state
metaphor. The Vietnamese taste terms are categorized into one semantic domain:
state metaphor. Each type is different in details in the two languages. For metaphorical
concepts of Thai and Vietnamese taste terms, they are used to express metaphorical
concepts: HUMAN QUALITIES ARE TASTES

KEY WORDS: CONCEPTUAL METAPHORS/ THAI TASTE TERMS/
VIETNAMESE TASTE TERMS

155 pages




Fac. of Grad. Studies, Mahidol Univ. Thesis/ v

= ) a 1 < a v o oA =
ﬂ']iﬁﬂ‘H1&1]581JlVlEJlJQl]aﬂ‘Hm!‘]ﬂﬂiuﬂﬁuﬂl@iﬂuﬁﬂﬂiﬁiuﬂWH'IVlVIEJLLaSﬁﬂTH'IL’JElﬂ‘LHlJ
A COMPARATIVE STUDY ON CONCEPTUAL METAPHORS OF TASTE TERMS IN THAI AND

VIETNAMESE
592538 man n Tl 5037435 LCLG/D

o
5.9, (M¥maas)
A (=R a a o Ao o 4 @ = @ 4
AmZNIINMINUTAEIMNTNUS : Tanu #5311, Ph.D., aunss Yguiiaind, Ph.D., 55798 ASGUN, Ph.D.,

NICHOLAS JAMES ENFIELD, Ph.D.

UNARED

a a P I =2 A =2 o Yo A < dy
ANIUNUTRVUVUY WIQﬂizﬁQﬂ‘luﬂﬁﬁﬂBW flo Anvanyuemsl¥Rsensd v 1au 11f5e0
A & @ 4 = == a o ts o A =
NINU T]L‘]JHQ‘]JﬂﬂHm “lumm“lmuazmymaﬂum, ﬂﬂ‘]sﬂﬂ’ﬂllﬂiﬂﬂL"Jf\iQﬂﬁﬂHm%1ﬂﬂ1liﬂﬂiﬁ LUAgANHEI
£ I a [ 4 o A 3 13 g/‘ =2 K (= = A
NINWﬂuL%QQﬂﬁﬂBm VOIAUTINTAN 4 A1 INNMEINIFDY TINDIANHUT VN UANMHUDULAZANY
1 [ I a o o o A A ' A = @ '
Ll@]ﬂGIN"UENQﬂaﬂymlsﬁﬂﬂiuﬂﬂumﬂﬂ1Liﬂﬂﬁﬁiuﬁﬂﬂﬂﬁd1’313Jﬂ’31mmﬂﬁﬂﬁiﬂmllﬂlllﬂu@fﬂﬁlli Tag
y a @ 1 o <
FoyailFlumsinizinnumue taz AuaNYULA1UDIRUTENTE NN WILIYNTN LaZHLENNTE
1 { A @ a o A < @ 3
munag sau luddeyaiineanuliunmsldvesdiFensa inuanadedoyaniv tazduennBIvei
AN

= 19 Yo = @ o a Y o '
namsAne1anyaemMs 1Fmsensanduelansal laghasanainlaseasnuesd1 wun lu

a

mu IneuaymdeauudzduuumsldmiGensaniinnuminodgldnel lndifoady  nande T

@ Yo A Ao a o o Y v A o A = = =
aﬂBﬂ‘lgﬂﬁﬁl‘ijﬂﬂiElﬂﬁﬁﬂﬂﬂ??ﬂﬂﬂ?ﬂl%ﬁfgﬂaﬂyﬂ!@ﬂ 2 31Uy aenu Ao 1) ALTINTALAYI) VITJ?”Iﬂ%]!WEN

k1 L]

o

a = a [ o o A d' o o A d' Y A a
1 Aluniun sazlianuminedgilanyal uag 2.) MisensanlszauiumiGensaouudIinnumue
o ¢ & = I ¢ Y o A d' v o A
gildnwal Fegduuuiansantsdesmunasimslsingldity 2.1) AiSensailszaunudiFonsa
22)  MiSensanszaviudou  didiensanldlundazgduuuvesmm lnenazaimiGeauniini
uanaenulusieaziven
=1 a [ o o A U a a @ L4
HansAnIANUMINaENganyaivesduGensanu Tumw Inelinnuninusegianyel
o a a o Ty Y g A o t o ¢
yoaduFensanansodautslaitiu 2 teeanuvne fe 1) gidnusiyana wag 2.) gidnyaieIms
1 =3 [ [ I @ I 1 o A
dalunmideauuamnsadants1&iu 1 waaeanumune fe 1) gianbalens uagdimunmisonsa
1 E4 i v
fngasnnumnegldnvel luudaz s nurineveansisdesiununims ldsnuandai
9

a o v A @ o o A = 1 2
Wﬁﬂ?i?&ﬂi1$WNIuﬂﬁul%QQﬂﬁﬂHmﬂJ8\1‘?11!5ﬂﬂiﬁiuﬂ1y1q‘ﬂﬂllﬁgﬂTHWL'JEJﬂuul‘W‘]J’ﬂ M

= C ) o t4 o A oA <3| @ 4
ﬁﬂﬂﬂ1H1MMIUWﬁHL%QQﬂﬁﬂHm*U’t‘J\iﬂHiEJﬂiﬁ 19 ﬂWLiﬂﬂiﬁLﬂuﬂmﬁﬂngﬂJﬂﬂNHH‘c’J

155 Wi




Vi

CONTENTS

Page
ACKNOWLEDGEMENS i
ABSTRACT (ENGLISH) iv
ABSTRACT (THAI) v
LIST OF TABLES iX
LIST OF FIGURES X
LIST OF DIAGRAMS Xi
LIST OF ABBREVIATIONS Xiii
CHAPTER | INTRODUCTION 1
1.1 Background 1
1.2 Objectives 3
1.3 Hypotheses 3
1.4 Benefits 3
1.5 Methodology 3
1.6 Scope of the study 4
1.7 Definition of terms 5
1.8 Transcription and symbols 6
CHAPTER Il LITERATURE REVIEW 7
2.1 Cognitive linguistics 7
2.2 Metaphor 9
2.2.1 Metaphor according to traditional theory 10
2.2.2 Metaphor according to cognitive linguistics 13

2.3 Related studies on metaphor using the cognitive linguistic
framework 16
2.4 Taste terms 41

2.5 Linguistic studies on taste terms 42



CONTENTS (cont.)

CHAPTER Il METHODOLOGY
3.1 Literature review
3.2 Data collection
3.3 Data selection and Category
3.4 Data analysis
3.5 Conclusion and discussion
CHAPTER IV METAPHORICAL MEANING AND CONCEPTUAL
METAPHOR OF THAI TASTE TERMS
4.1 Metaphorical distribution of the Thai taste terms
4.1.1 Single word taste terms with connotative meanings
4.1.2 Taste terms compounded with other words
with connotative meanings
4.2 Metaphorical meanings and semantic mapping of Thai
taste terms
4.2.1 Person metaphor
4.2.2 State metaphor
4.3 Metaphorical concepts of the Thai taste terms.
CHAPTER V METAPHORICAL MEANING AND CONCEPTUAL
METAPHOR OF VIETNAMESE TASTE TERMS
5.1 Metaphorical distribution of the Vietnamese taste terms
5.1.1 Single word taste terms with connotative meanings
5.1.2 Taste terms compounded with other words
with connotative meanings
5.2 Metaphorical meanings and semantic mapping of Vietnamese
taste terms
5.2.1 State metaphor

5.3 Metaphorical concepts of the Vietnamese taste terms.

vii

Page
49
49
49
51
55
56

57
57
58

59

60
62
63
79

81
81
81

82

85

87
103



viii

CONTENTS (cont.)

Page

CHAPTER VI THE COMPARATIVE STUDY ON CONCEPTUAL

METPHOR OF TASTE TERMS IN THAI AND

VIETNAMESE 104
6.1 Metaphorical distribution of the taste terms 104
6.2 Metaphorical meanings of the taste terms 105
6.3 Metaphorical concepts of the taste terms 107
6.4 Summary 108
CHAPTER VII CONCLUSION AND DISCUSSION 112
7.1 Conclusion 112
7.1.1 Conceptual metaphor of Thai taste terms 112
7.1.2 Conceptual metaphor of Vietnamese taste terms 113

7.1.3 Comparison on conceptual metaphor of Thai
and Vietnamese taste terms 113
7.2 Discussions 115
7.3 Some observations 117
7.4 Recommendations for further studies 118
BIBIOGRAPHY 119
APPENDICES 124
Appendix A 125
Appendix B 141

BIOGRAPHY 153



LIST OF TABLES

Table Page
6.1 Comparison of the metaphorical distribution of Thai and Vietnamese

taste terms 105
6.2 Comparison of the metaphorical meaning of Thai and Vietnamese taste terms 106
6.3 Comparison of the conceptual metaphor of Thai and Vietnamese taste terms 107
6.4 Summarizes the distribution, metaphorical meanings and

metaphorical concepts of the taste terms in Thai and Vietnamese 109
7.1 Comparison of conceptual metaphors of Thai and Vietnamese taste terms 114



LIST OF FIGURES

Figure Page
2.1 The nest and the tree 8
2.2 Map of the tongue's taste receptors 41
4.1 Process of conceptual metaphor of taste terms 79
4.2 Process of conceptual metaphor of Thali taste terms 80

5.1 Process of conceptual metaphor of Vietnamese taste terms 103



LIST OF DIAGRAMS

Diagrams
4.1 Metaphorical mapping process of /wa:n/ in term /wé&:n teaj/
4.2 Metaphorical mapping process of /wémn/ ‘sweet’

4.3 Metaphorical mapping process of /k"0m/ “bitter’

4.4 Metaphorical mapping process of /k"dm/ “bitter’ in term /k"dm k"uxn/

4.5 Metaphorical mapping process of /k™dun/ “tart’ in term /k™wxn K"om/

4.6 Metaphorical mapping process of the taste term /k"em/ ‘salty’
4.7 Metaphorical mapping process of the taste term /priaw/ ‘sour’
4.8 Metaphorical mapping process of the taste term /wa:n/ ‘sweet’
4.9 Metaphorical mapping process of /wa:n/ in term /?5:n wa:n/
4.10 Metaphorical mapping process of /wa:n/ in term /ta: wa:n/

4.11 Metaphorical mapping process of /wa:n/ in term /pak wa:n/
4.12 metaphorical mapping process of /wé:n/ in term /sitan wa:n/

4.13 Metaphorical mapping process of /wa:n/ in term /na: wa:n/
4.14 Metaphorical mapping process of /wa:n/ in term /?5:n wa:n/
4.15 metaphorical mapping process of /wa:n/ in term /wa:n ht:/
5.1 Metaphorical mapping process of /cua/ ‘sour’ in /cus céa:t/
5.2 Metaphorical mapping process of /cua/ ‘sour’ in /cus s5:t/
5.3 Metaphorical mapping process of /dar/ ‘bitter’ in /dén kaj/
5.4 Metaphorical mapping process of /dar/ ‘bitter’ in /kaj dan/
5.5 Metaphorical mapping process of /man/ ‘salty’ in /man non/
5.6 Metaphorical mapping process of /man/ ‘salty’ in /man tip/

5.7 Metaphorical mapping process of /got/ ‘sweet’ in /not buj/

Xi

Page

62
64
65
67
67
69
70
71
72
73

74
75

76
77
78
88
89
90
91
92
93
94



LIST OF DIAGRAMS (cont.)

Diagrams

5.8 Metaphorical mapping process of /cua/ ‘sour’

5.9 Metaphorical mapping process of /cua/ ‘salty’ in /cam cus/
5.10 Metaphorical mapping process of /cua/ ‘sour’ in /cus gwa:/
5.11 Metaphorical mapping process of /not/ ‘sweet’ in /not na:w/
5.12 Metaphorical mapping process of /cua/ ‘sour’ in /zo:) cua/
5.13 Metaphorical mapping process of /not/ ‘sweet’ in /nd:j not/

5.14 Metaphorical mapping process of /not/ ‘sweet’ in /not na:w/

Xii

Page
95
96
97
98

100
101

102



3I'd
CL
CON
FP

LIST OF ABBREVIATIONS

3" person
Classifier
Conjunction

Final particle

Xiii



Fac. of Grad. Studies, Mahidol Univ. Ph.D.(Linguistics) / 1

CHAPTER |
INTRODUCTION

1.1 Background of the study

Taste is one of the five basic perceptions of human beings, including sight,
sound, taste, smell and touch. Taste is important to the learning and existence of
mankind, because man has to eat on a daily basis in order to survive. When food is
eaten, the tongue perceives the tastes and sends signals to the brain to process the
perceptions. Moreover, humans have created lexical items to express or describe
various kinds of tastes. These words are called taste terms, which vary from one
language and culture to another.

Taste terms in certain languages are used not only to describe or refer to
tastes but to compare other entities as well. In the Thai language, for instance, the term

/K"em/“salty’ in the expression

ey 159 U IAN 939939 A8 UL

Imé:  thor ri: K'em tein tein loj nd/
mother you thissalty really FP FP

“Your mother is really stingy.’

This sentence contains a metaphorical meaning, which refers to ‘stingy or

not allowing to be taken advantage of’.

In Vietnamese, the term /cua/ ‘sour’ in the expression

Co ay giong chua lam.
/ko:  ?j zoy cua lam/

woman that voice sour very

‘That woman has a very high pitched voice.’
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The word chua /cus/ refers to an attribute of a high, ear-splitting voice. It

can be seen that chua /cus/ ‘sour, acidic and corrosive to the throat when eating

something sour’ has been transferred its inherent meaning of taste to the perception of
sound.

From the above examples, it is seen that the meanings of taste terms have
been used comparatively to refer to other entities with different meanings. In cognitive
linguistics, the process is called metaphor. This is different from literature which
describes metaphor as a figurative language meant to provoke emotions and visualize
images that authors or poets want to convey as well as to classify types of metaphors
in the language. However, cognitive linguistics views metaphor as a concept system
that humans learn from the environment by means of comparison or analogy. What
they have learned reflects in the language they speak on a daily basis and metaphorical
language expresses the concepts, thinking and beliefs of members of a particular
society.

It is thus interesting to examine comparative meanings and metaphorical
concepts of the taste terms in Thai and Vietnamese based on the cognitive linguistics,
because the two languages are from different families but they are in close proximity
in geographical term. The investigation would enhance better understanding of the
mental and cultural systems of native speakers of the two languages. Additionally, it
would help us to better understand perspectives of the two cultures. More importantly,
there have not been previous studies on metaphor of taste terms in the two languages.
Furthermore, a comparative study on conceptual metaphor between languages has not
been previously conducted. It is hoped that this investigation would be beneficial to
those interested in cognitive linguistics and be a guideline for those interested in
comparing conceptual metaphors in other languages, so that an overview of conceptual

metaphors of languages in the Southeast Asian region can be clearly perceived.
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1.2 Objectives of the study

1.2.1 To study metaphorical distribution and metaphorical meanings of
taste words in Thai and Vietnamese

1.2.2 To compare metaphorical distribution and metaphorical meanings of
taste words in Thai and Vietnamese

1.2.3 To investigate the concepts of Thai and Vietnamese speakers in
using metaphor of taste words

1.2.4 To compare the concepts of Thai and Vietnamese speakers in using
metaphor of taste words

1.3 Hypotheses

1.3.1 The metaphorical use of Thai and Vietnamese taste terms, it would

reflect how similar or different the concepts of use of users in the two languages.

1.4 Benefits of the study

1.4.1 To understand the conceptual metaphor processes of taste terms in
Thai and Vietnamese

1.4.2 To realize the similarities and differences of  the Thai and
Vietnamese metaphorical meaning of taste terms of these two cultures.

1.4.3 The findings can be used as a foundation for studying metaphorical

meanings of other lexical domains in other languages.

1.5 Methodology

1.5.1 Review literature related to cognitive semantics theories, metaphor
according to cognitive semantics, conceptual metaphor, and taste terms.

1.5.2 The data were collected from dictionaries and the corpus of taste
terms in every word or phrasal position. Thai Taste terms were collected from

dictionaries and TNC Thai National Corpus. Vietnamese were collected from
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dictionaries and SEAlang Library Vietnamese Corpus

1.5.3 The data were re-examined by interviewing 5 informants from each
language for their understanding and use of taste terms and comparing them with the
dictionary definitions.

1.5.4 Analyze the data

(a) Analyze metaphorical distribution of taste terms in Thai and
Vietnamese

(b) Analyze metaphorical meanings of the taste terms in Thai and
Vietnamese by examining the attributes of the words and their semantic transfer, based
on the cognitive semantic theory.

(c) Analyze the concepts of Thai and Vietnamese speakers in using
metaphor of taste words.

(d) Compare similarities and differences of metaphorical distribution,
metaphorical meanings and concepts of taste terms in the two languages.

(e) Conclude the study results and provide recommendations.

1.6 Scope of the study

Languages: The investigation focuses on taste terms in Standard Thai
(Bangkok) and Standard Vietnamese (Hanoi).

Source of data: Thai and Vietnamese basic taste terms: bitter, salty, sour
and sweet are collected from dictionaries, proverb books and linguistic corpora as well
as from interviewing five informants from each language.

Data: The data include taste terms with comparative meanings that appear

alone or are compounded with other lexical items. Nevertheless, proverbs or

expressions with comparative meanings, such as on lsi1&vu /20k maj saj k"om/ (heart

burn intestine bitter) ‘great suffering’, aa/Sen1AAunu /20t priaw waj kin wan/

(refrain sour to eat sweet) ‘be patient to get rewarded’ in Thai and Tram cay nghin

dang /cam kaj gji:n dan/ (hundred spicy, thousand bitter) ‘endless suffering’, Trong cay

chua an qua chua, trong cdy ngot dn qua ngot /cdm Kaj cus ?an kwa: cuo cdm Kaj not



Fac. of Grad. Studies, Mahidol Univ. Ph.D.(Linguistics) / 5

?an kwa: not /( plant sweet tree eat sweet fruit, plant sour tree eat sour fruit) ‘Goodness
is rewarded, badness is punished’, doi cha an man doi con khat nudc /dd:j ca: ?an man

dd:j koin khat nwdk/ (father life eat salty, child life thirsty) ‘actions of older

generations have impact on younger generations’ in Vietnamese as well as slang

. “ . . , < .
expressions, such as ¥1u1y /wa:n mi/ (sweet pig) ‘easy’ ¥1uUeU /wan jen/ (sweet

cold) ‘slow’, in Thai and ngot sic /mot sak/ ‘cloyingly sweet’ in Vietnamese are

excluded from this investigation.

1.7 Definition of terms

Taste terms are words that humans have created to express or describe
various Kinds of tastes that they perceived. In this investigation taste terms include
bitter, salty, sweet and sour.

Conceptual metaphor is a linguistic form derived from comparatively
using a word with its inherent meaning that refers to one entity to refer to another
entity and the use of such a language form exists on a daily basis, which reflects a
concept system of language users.

Metaphor of taste terms refer to a language form derived from a
comparative use of taste terms to refer to other entities.

Semantic domain is a group of words with shared semantic properties. In
other words, it is a word group that native speakers have the concept (perception and
understanding) on that the words have common properties, so they are classified into
the same categories.

Source domain is a representation of word properties that native speakers
have the concept about (perception and understanding). Some properties can be
mapping to representation of words in the target domain.

Target domain is a representation of word properties that native speakers
have the concept about (perception and understanding). And some features of those
words can be linked with some features in the source domain. In this way, the target

domain is being understood in terms of the source domain.
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Semantic mapping is a process that shows a semantic relationship of
words used in comparative manners. The mapping is unidirectional: from source

domain to target domain.

1.8 Transcription and Symbols
Thai transcription based on Naksakul (2008)
Vietnamese transcription based on Thompson (1987)

[] indicates a semantic attribute of a word.

— indicates a semantic referral from source domain to target
domain.

—— indicates a referral of semantic attributes from source domain

to target domain.
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CHAPTER I
LITERATURE REVIEWS

The investigation on a comparative study on the conceptual metaphor of
taste terms in Thai and Vietnamese reviews related literature in four categories. They
include cognitive linguistics, metaphor, studies on metaphor by means of cognitive

linguistics, taste terms and linguistic studies on taste terms.

2.1 Cognitive linguistics

Cognitive linguistics is an expansion of the study from cognitive science.
Lakoff (1987: xi) states about cognitive science that it is a study aimed at explaining
human abilities to learn, perceive and rationalize as well as learning processes and
perceptions related to the thinking processes of human beings. The science is related to
various disciplines, such as psychology, linguistics, anthropology, philosophy, and
computer science.

The science was later adopted to study and analyze language, which is
called cognitive linguistics. Ungerer and Schmid (1996: viii-xiv) define cognitive
linguistics as a study of perception and understanding of language from real
experience. The authors further state that there are currently three views in studying
cognitive linguistics, namely experiential view, prominence view and attentional view.
The three views are related to the thinking systems of man that reflect in the forms of

language use in their daily life. The three views can be elaborated as follows:
1) Experiential view

The concept explains linguistic data by using experiences of language
users rather than formulas. For instance, if a formula is used to explain the word “car”,
it can explain what is seen, be it a box shape, seats for a driver and passengers, wheels,

doors, windows, movement by machine, and acceleration or deceleration. In reality,
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however, the concept of “car” of individuals differs from their experiential views.
Language users may not think of car components, but of speed, comfort or even social
status.

It is noted from above that experiential view is able to explain language
more broadly, not restricting to only what can be touched or seen. It can explain the
systems of language perception, understanding and use.

2) Prominence view

This view explains that language use and data presentation of language
users depend on their perceptions of an image. How they perceive the image is related
to their experiences that make them see different prominent aspects of the image.
Hence, the prominence of their language use is different. The following picture may
be perceived differently from individual to individual.

www.shutterstock.com - 19836508

Figure 2.1 The nest and the tree

Picture from http://www.shutterstock.com/pic-19836508/stock-photo-tree-with-nest-

isolated-on-white-background.html

(The picture above and the explanation below are added by the researcher
for illustration.)

From the above picture, some language users may view it as “a nest is on a
tree”, while others may perceive it as “this tree has a nest on it”. It depends on what
prominent aspects they perceive between the nest and the tree, which is related to their

previous experiences.
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3) Attentional view

This concept explains the selection of word meanings that convey different
attention or thoughts, as shown in the following sentences.

(1) David bought an old shirt from John for ten pounds.
(2) John sold an old shirt to David for ten pounds.
(3) John charged David ten pounds for an old shirt.
(4) David paid ten pounds to John for an old shirt.
(Ungerer and Schmid, 1999: 206-207)

The four sentences above contain the seller, the buyer, the product, and the
product price. However, the verbs are different, depending on attentional view of
language users on the situation. If the word “bought” is used, attention is paid to the
buyer. On the contrary, if the word “sold” is used, attention is paid to the seller.

From the fundamental concepts of cognitive linguistics, linguists have
adopted the concepts to analyze language in different perspectives, e.g. grammar or
semantics. Topics of particular interest include lexicon, lexical categorization, lexical
relation, prototype, categorization, polysemy, metaphor, metonymy, and mental
spaces. These topics concern language use in relation to the thinking process of human
beings, which is different from semantic studies in the past.

In this investigation of taste terms according to cognitive linguistics,

relevant topics include metaphor, metonymy and categorization.

2.2 Metaphor

Metaphor is the use of an expression which means one thing or idea using
words usually used of something else with very similar qualities. Linguistic studies of
metaphor can be divided into two major ways. One is a study of metaphor according to
traditional theory, which interprets metaphor from word forms. The other is a study of

metaphor according to cognitive linguistics, which relates metaphor to a system of
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thought and perception of humans. The focus of this investigation is on the latter.
Nevertheless, to better understand and cover the meanings of metaphor, review of
related literature will be on both traditional and cognitive theories.

2.2.1 Metaphor according to traditional theory

Metaphor according to traditional theory focuses on verses and poetry. It is
a figurative use of language and conveys an ability to use language of a poet.

Ungerer and Schmid (1996) further elaborate this type of metaphor study
that the study includes literature and rhetoric as a means to express linguistic
creativity. Traditional studies of metaphor categorize meanings and structures of
metaphor into various types as follows:

1) Metaphor is a comparison of one thing with another with very similar
qualities by using the words “be” or “equal”, such as

You are my breaths.
A
“5oAdaNIY Y’
o Kr'ur: lom hasj teaj/

2) Simile is a comparison of one thing with another by using the words

“like, as”. For instance,

Her skin is as white as cotton wool.

‘WATBVINT1IAVIA’

/pMiw thar KMaw razw kap samrliz/

Her voice is sweet like honey.

Yy 9
o =X

a Ay
q@euson UL IIHIRDUNTY

/Sian t"o: wa:n pa:n n&m-p"uiy dwan ha:/
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3) Metonymy is the use of words or phrases that tell a quality of one thing
to represent something else with a broader meaning. For example,
Somrak announced (that he would) hang his gloves.

‘ﬁu%ﬂﬁﬂigﬂ"lﬁlﬂl?uu?ﬂ

/somrak prarka:t K"wg:n nuam/

‘To hang one’s gloves’ refers to the boxing profession. In fact,
the gloves are used as equipment in boxing, but they are used to represent
the boxing profession.

4) Hyperbole is a comparison of exaggeration to derive emphasis. For
instance,

I am so hungry that | could eat an elephant.

v A a v 91:; % Y
“ﬂu'l’ii]i]uiwﬂuﬁ'N?ﬂﬂGﬁ?Lm’J”

/t¢™an hiw teon tea Kin te"am da:j t"an tua 1&:w/
5) Oxymoron is the use of words with opposite or contradictory meanings

to derive a new meaning, such as
Cold fire

g

/faj jen/
6) Paradox is a comparison of two statements with contradictory meanings
to derive a clearer meaning, such as
‘Harsh but sincere words will save you, while sweet but

insincere words will hurt you.’

v

Y
qirdoutlandu indutlame’

/n&m ra:n pla: pen n&m jen pla: ta:j/
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7) Personification is the representation of inanimate objects as having
human qualities, such as

Trees are dancing in the starlight.

‘au'ldduszinamelduasany’

/tonrmé:j tén ra-bam p"aj ta:j sém da:w/
8) Synecdoche is the use of a part of something to represent the whole

thing. For instance,
Every roof hangs national flags in the front.

% A any 9 9
‘ﬂﬂﬁﬁ@ﬂ?!iﬂullﬂlﬁluﬁ\‘lﬁlﬂ@Ul’J’Vi‘L!'l‘lﬂ‘Ll’

thak lan'k™a: ruan k"we:n tonte"ait waj na: ba:n/
The word ‘roof” refers to the entire household, not just the roof

of the house.

Ullmann (1962, cited in Ungerer and Schmid,1996) proposes his view on
metaphor that it is an extension of inherent or denotative meaning. To consider
metaphor, it is necessary to consider word collocation, such as “like, be”. If the words
can collocate with these words, they are considered metaphor. In Ullmann’s view,
simile is also a type of metaphor. Ullmann divides metaphor into four types as
follows:

1) Concretive metaphor is a comparison by making abstract nouns into
concrete nouns, such as

The light of learning
UAEINUHIMISeus’
[s€m sarwain heiy ka:n rian ra:/
2) Animistic metaphor is the use of animate expressions or emotions with

inanimate objects, such as

An angry sky

“hoeihiilss

thamfa: phiroit/



Fac. of Grad. Studies, Mahidol Univ. Ph.D.(Linguistics) / 13

3) Humanizing metaphor is the use of words related to human beings to
make a comparison, such as

A charming river
v o 1 :I
CHURVDIANUTY

[sang: K™5m mernam/

4) Synaesthetic metaphor is the use of words with one perception to
compare with another sense of perception, e.g. a warm color. ‘warm’ is perceived
through body perception but is used with ‘color’, which is perceived through visual
perception.

To sum up, metaphor according to traditional theory is a comparative use
of language to derive images. Forms of language are mainly used as a criterion to

consider metaphor. It also focuses on language studies in literary works and rhetoric.

2.2.2 Metaphor according to cognitive linguistics

This is a new trend of language study, viewing metaphor as a language
used in daily life and reflecting the processes of thinking and perception of language
users.

Lakoff and Johnson (1980) were pioneers in applying cognitive linguistics
to analyze meanings. They stated that metaphor is a language form used in daily life
and reflects the thinking process, beliefs and concepts of social members. Language
users are usually unaware that the language they use for daily communication is
metaphor. Additionally, metaphor expresses systematization and this systematization
reflects conceptual metaphor that tells how language users think about and understand
events and things in their culture.

Lakoff and Johnson (1980) gave an example of metaphorical language use
about time of English speakers. It is found that there are several expressions about

time in English that express temporal metaphor.

How do you spend your time these days?
That flat tire cost me an hour.

I’ve invested a lot of time in her.
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You need to budget your time.
You don’t use your time profitably.
(Lakoff and Johnson,1980: 8)

The above sentences use words usually collocated with money (spend,
cost, invested, budget, use and profitably) to collocate with time. They are
metaphorical and systematic, which implies the conceptual metaphor of English
speakers that TIME IS MONEY. It is further found that there are other types of
metaphor in English, such as LOVE IS A JOURNEY, MORE IS UP, or ARGUMENT
IS WAR. These metaphors support Lakoft’s view that human thinking processes are in
the form of metaphor.

Lakoff further explained that metaphorical thinking processes map
common aspects or qualities of source and target. The mapping is unidirectional from
source to target, not the other way round. He cited an example of mapping of
metaphorical concept of LOVE IS A JOURNEY. The source is JOURNEY and the
target is LOVE. The mapping is illustrated as follows:

Source Target

JOURNEY LOVE

The travelers The lovers

The vehicle Mapping The love relationship itself
The journey Events in relationship

The distance covered The progress made

The obstacles encountered The difficulties experienced
Decisions about which way to go Choice about what to do
The destination of the journey The goals of the relationship

(Kovecses,2002 cited in Chatchawadee, 2007)
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The above diagram illustrates the ontological correspondences, the ‘the
travelers’ as the source domain and ‘the lovers’ as the target domain. The two domains
are in the one-on-one correspondence as follows.

‘The travelers’ are in correspondence with ‘The lovers’.

‘The vehicle’ is in correspondence with “The love relationship itself’.

‘The journey’ is in correspondence with ‘Events in relationship’.

‘The distance covered’ is in correspondence with ‘“The progress made’.

‘The obstacles encountered’ is in correspondence with ‘The difficulties
experienced’.

‘Decisions about which way to go’ is in correspondence with ‘Choice
about what to do’.

and ‘The destination of the journey’ is in correspondence with

‘The goals of the relationship’.

Regarding semantic correspondences, Croft and Cruise (2004) categorize
the correspondences into two types as follows.

1) Ontological correspondences refer to semantic correspondences from
source to target on a one-to-one basis, as shown in the following example.

The ontological correspondences of the “anger” metaphor

Source Target
- Container - Body
- Heat of liquid - Anger
- Level of heat - Level of anger

2) Epistemic correspondences refer to the semantic correspondences from
source to target on a group or collective basis. In the source, components are related to
a collective basis and they correspond to the target components which are related to a

collective basis as well, as shown in the following example.
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The epistemic correspondences of the “anger” metaphor

Source Target
- When liquid in a container is - When anger is at its peak,
overheated, the  pressure one loses self-control.

increases to the point of

explosion.

- The explosion damages the - Loss of self control is
container and harms people harmful and  endangers
nearby. others nearby.

After Lakoff’s studies on metaphor, many linguists were interested in
studying metaphor by using a cognitive linguistics framework. In studying metaphor,

metonymy is involved to a certain extent as well.

2.3 Related studies on metaphor using the cognitive linguistic
framework
Lakoff and Johnson (1980) proposed that metaphor could be found in

language of daily use and the metaphors used in daily life reflected the thinking
systems, beliefs and concepts of social members. Their proposal has brought about an
interest among linguists to study meanings of words. Many have investigated
metaphor in language in everyday use or metaphor according to cognitive linguistics.
Investigations on metaphor in Thai and Vietnamese are summarized as follows.
Jarayapun (1996) studied war metaphor in sports news in Thai newspapers
by using the theory of cognitive semantics. The investigation focused on ten types of
sports, namely boxing, basketball, football, fencing, rugby, takraw, volleyball, tennis,
Judo, and golf. The study reveals that there were 247 types of war metaphor in sports

news language.
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‘Thai beat Malay 1-0 and added another gold medal to the

army of Thai sportsmen.’

-4 Y A 9 v v A
Inevuzunad 1-0 ldimienmosldnesniminim Iny’

/t"aj tehana ma:le: nuim t: sti:n da:j rian thom haj komt"ap nak

Kirla: t"aj/

‘Though the Vietnamese team was far better than the Thai

team, it was unable to conquer the battle.’

~ =® Y [ 1 =1 9
‘L’JEJ@]‘L!HJ’LNi]gllﬂLﬂiEJ“]J‘ViaWEJslﬁJLm]lﬂJ’ﬁﬁﬂﬁﬂ!ﬁﬂ‘ﬂﬂﬂllﬂ’

Iwiatna:m thwm tea da:j prizap I&j k'Um t&: maj sarmat
p"ardet-suik dasj/

‘There is a competition for gold medal in football tonight. The

Thai team is battling with the Vietnamese team with poor condition.’

‘Wavoalimssunsoamesauil Ineszdguiuiuioauiudian
iliauysanin’

/fatbo:n mi: kan tehin rizéin thom K"unn ni: t"aj prateantba:mn
kap wiat'na:m duaj sap"a:p thi: maj ssm-buzn nak/

It is further found that frequency of metaphor use in each sport varied
according to two factors. Firstly, team sports tended to use war metaphor more
frequently than sports competing between individuals. Secondly, sports with more
physical contacts used more war metaphor than those with fewer physical contacts.
War metaphor in sports reflected perspectives of Thai people that sports were similar
to wars. The sports with war metaphor, ranked from high to low, included boxing,

basketball, football, fencing, rugby, takraw, volleyball, tennis, Judo, and golf

respectively.
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Meecharoen (1999) investigated comparative meanings of 19 Thai words
of body parts, which included head, face, eye, mouth, neck, ear, shoulder, chest,
breast, arm, finger, hand, flesh, skin, stomach, back, leg, buttock and foot. The
investigation was aimed at finding out how comparative meanings of these words
differed from their inherent meanings. It is found that the vocabulary was divided into
two groups.

1) Lexical items with dead metaphor. This means that their comparative
meanings could not be associated with their inherent meanings about body parts. Two
words were found to have this kind of metaphor: face and flesh.

2) Lexical items with constant metaphor. This means that their
comparative meanings could be associated with their inherent meanings about body
parts. There were 17 words to have this kind of metaphor. They included head, face,
eye, mouth, neck, ear, shoulder, chest, breast, arm, hand, finger, skin, stomach, leg,
buttock, and foot.

This constant metaphor reflects the concept about body parts of Thai
people that the body is space, time, human, and human-related issues.

Ukosakul (1999) investigated the conceptual metaphor motivating the use
of Thai “face” by using the cognitive semantics framework. It is found that “face”,
according to perspectives of Thais, was regarded as the container of honor. The
finding indicates that “face” was related to the concept of shame.

Kvalheim (2000) investigated the conceptual metaphor of time in Thai
and English. The data were collected from the scientific fiction called 2001: A Space
Odyssey, by Arthur C. Clarke and the novel’s Thai translation by Laksanarong. It is
found that the conceptual metaphor of time in the two languages was similar as well as
different. In Thai, time is resource, while time is money in English. Statistically, the
concept of time in Thai is mostly associated with containers. In English, the concept is
mostly related to mobile objects. It can be noted that different cultures and experiences
influence different concepts of language users.

Pruttichaiwiboon (2001) investigated political metaphor in Thai by using
the cognitive linguistic framework. The data were collected from language use in
political news from five weekend newspapers. It is found that there were ten types of

metaphor in Thai political news.
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metaphor.

1) War metaphor utilized language about wars as metaphor.
‘The war between the Upper and Lower Houses has been

declared.’

[

‘@IATWTTANOATNTTUT§UIa ldlse maededanundy’

[sOkPrazm réwam watth-sarma: te™ik kap ratt"aba:n da:j pra-
kait jam tehatteemn lw/

2) Competition metaphor utilized language about competition or sports as

‘Election at the municipal level is football at the second
division level,while national election is football at the Premiere League

level.’

‘mudendunauia iduudnaveaszAuAiHu 2 uamaden a.a.
unaveaszfunsiiosan

/kan Iiiak tan t"&:t-saba:n pen k"&: futbon radap diwite"an
s3m ter kan luiak tan s3: s3: pen k"g: fat-bo:n rédap p"rizmizarlick/
3) Gambling metaphor utilized language about gambling as metaphor.

‘...Mr. Chuan has to throw down an important card called Mr.
Abhisit.’

=K 9 Qy o @ d‘ an Qd
< wevudsdesneIwludinn ¥o onans Iasuaw’
/na;j te"uan tewmn tam tMin p"aj baj samk"an tehul: arphisit

k"ro:m lon ma:/
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metaphor.

4) Business metaphor utilized language about business as metaphor.
‘The project will be located in the land of Wathana
Asawahem’s group, emphasizing the image of political business of

nepotism.’

Y

dy 2 Aa ' @ Y o o a
‘Iﬂi\‘lﬂ"liuilglﬂuﬂﬂuﬂ@ll AU BAUNY AINIDINUNFIND

]
~

A ~ di/ L o [ ll @
M5oeNeelse levusinuuazAued1NaIAINga’

/KPromrka:n nit tea pen t"i din Klum wétt"ana: 2at-sawéahsm
t3:k jam p"a:p t"drraKit ka:n muwan t"% Puia pravjoit suin kan 162 kan jam
lon tua t"f: st/

5) Drama metaphor utilized language in the entertainment business as

‘The case of the Bangkok Bank of Commerce or BBC is just

another episode of this political drama.’

~ a A ARSI A =
NIUTUIANINTUNNNIUFINIT 13D uummﬂuazmmimmaﬂ

DU

Ikorréni: t"anakan krugt'€p-prarnitte"ajakan ru: bi: bi: si:
k3: pen l&k"o:n ka:n'muan ?ik te"ak/
6) Education metaphor utilized language about education as metaphor.

‘Besides the proposal of House dissolution, Bangkok

representatives have to do a lot of homework.’
Y Y Y v o Y 1 o
‘YaNIINTBIAUD IHgUAN AT .. NNU.FIMNNIT NN
I3k teak kMa: sand: haj jup sarpha: 1&w s3: s3: ko: tho: mo: jan

t"am ka:n'ba:n jam nak/
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7) Journey metaphor utilized language about journey as metaphor.
‘Thirty years of political road of Mr. Chuan has hardly had any
blemish.’

< 30 Tdunuemminmademwenneynniuumies lifiseuans
wiow’

/s&:m Sip pi: tem bon t"andn ndk-ka:n'muwan k"3m na:j t¢"uan
nan t"&:p tea maj mi: rozj damp"ra:j/

8) Robbery metaphor utilized language about robbery as metaphor.

‘The robbery of national budget is various among politicians.’

‘Mmsdusaiunruauvesussaninmslewdnsunesa doutanag
Aula)

Ika:n plon te"in non p"&:ndin k™3 ban-da: ndk-ka:n'muwan phQ:
son Kiat j5:m te:k-tam kan paj/
9) Furniture metaphor utilized language about furniture as metaphor.

‘The allocation of ministerial chairs for central and southern

representatives must be unanimously agreed upon.’

v

o 9 @ Y Av ~q Yo 9

“GIADIVATTTANIDTIVUAT INNY o.d. 910 Iaaaaianalaazaiala
THaeddne

ljan thm teatsan kaw'?l: ratt"amontri: haj kap s3: s3: teak
kPorta: phak klam 12 p"ak ta:j haj lon tua duaj/

10) Life metaphor utilized language about life cycle as metaphor.

‘It has been apparent that the government is like an old man.’
A v @ <3 v
Pauuiusguanmilounun IBray

/fin na:n wan réatt"aba:n k5 muian k"on ke: waj te"ara: lon/

The metaphor found in the political news reflected the concepts of Thai

readers on politics in ten categories, namely war, competition or sports, gambling,
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business, drama, education, journey, robbery, furniture, and a cycle of life
respectively.

Phoung Vi Vo (2003) investigated the conceptual metaphor of “love” in
Vietnamese from past to present in poems and songs in contemporary and folk
literature. It is found that the conceptual metaphor of “love” in songs included love as
a union, a container, an investment and a thread. The conceptual metaphor of “love” in
folk literature included love as a moving object, a game, a medicine, and a flower. The
concept well represented various perspectives on love in Vietnamese.

Burarungrote (2005) investigated the conceptual metaphor of “women” in
3,944 folk songs. It is found that there were 528 types of metaphor, divided into 360
types in songs sung by male vocalists and 168 types in songs sung by female vocalists.
The metaphor was divided into four categories according to their meanings.

1) Animate metaphor referred to language forms related to animate
objects, used to compare with women.

‘If you were a bird, | would be a tree, so you could build a nest

of comfort on me.’

Y IS { & yq VY v o
Doutluuniaziluly Wilosansedesuow’

In3:m pen nék pi: tea pen ma:j haj nam sarba:j ?a:rsdj ran no:n/
2) Inanimate metaphor referred to language forms related to inanimate
objects, used to compare with women.
‘“You were a friend when | was lonely, a pavilion for me to

take a spiritual refuge.’

‘uuioushonm i dumanlddninle

ftea:w pen puhan k"a: jazm we: wé: pen sarla: haj k'a: phak teaj/
3) Nature metaphor referred to language forms related to nature, used to

compare with women.

“Though I were like a rabbit reaching out for the moon.’

(RS 1 % 2= ,
putlunszmerivIgdunINuoy

[t"wm pen krata:j ma:j tean ka: jo:m/
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4) Journey metaphor referred to language forms related to journey, used to
compare with women.

“You were a staircase, a hired boat and a path to walk on.’

qJutiulausedadlunemalifiaw

/pen ban-daj pen rura t¢am pen hon t"am haj do:n/

From the investigation, the concepts about women of language users
through songs are as follows. Women are humans. Women are animals. Women are
plants. Women are buildings or inventions. Women are assets. Women are food.
Women are narcotic drugs. Women are medicines. Women are nature. Women are a
journey.

Roongjang (2005) investigated the conceptual metaphor of the word
“mind” in Thai, using the cognitive semantic framework by analyzing compound
words with “mind”. It is found that the metaphor “mind” in Thai had a variety of
meanings, which could be categorized into five semantic domains.

1) Metaphor expressing soul mates

‘Heart partner’
719

/k™0: teaj/

‘Sweet heart’
nnula
/wa:n teaj/

2) Metaphor expressing actions
‘Prohibition’
il

/ha:m teaj/
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3) Metaphor expressing state of being
‘Dead’

auly
/Sin teaj/

4) Metaphor expressing feelings
‘Relief

Taals

/16 teaj/

‘Addiction’
aaly
/it teaj/
5) Metaphor expressing habits
‘Kind’
194

Iteaj di/

‘Generous’

lonse

It¢aj p"réa?/

‘Corrupt’
lana
It¢aj khot/

The feelings of “mind” in Thai metaphorically indicated the concept that
MIND IS PERSON.
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Panomsuk (2006) compared sex metaphor in 232 pieces of literature in
four periods, namely Ayuthaya and Thonburi, Ratanakosin from King Rama | to King
Rama 111, Ratanakosin from King Rama IV to King Rama VI, and Ratanakosin from
King Rama VII to the present. It is found that there were seven categories of sex
metaphor in the literature.

1) Animate metaphor

- Human metaphor
- Animal metaphor
- Plant metaphor
2) Inanimate metaphor
- Invention metaphor
- Food metaphor

3) Nature metaphor

4) Super nature metaphor

5) Journey metaphor

6) Drama metaphor

7) Play metaphor

Instances of sex metaphor are not presented here because they require
more interpretation and explanation. Only the overview of the study is presented.

In comparing sex metaphor in literature of different periods, it is found
that there were three types of sex metaphor in literature during the Periods of
Ayuthaya and Thonburi and Ratanakosin from King Rama IV to King Rama VI. They
included animal metaphor, plant metaphor and nature metaphor. There were nine types
of sex metaphor in literature during the Ratanakosin Period from King Rama | to King
Rama Ill. They included human metaphor, animal metaphor, plant metaphor,
invention metaphor, food metaphor, nature metaphor, super nature metaphor, journey
metaphor, and drama metaphor. There were five types of sex metaphor in literature
during the Ratanakosin Period from King Rama VII to the present. They included
plant metaphor, nature metaphor, journey metaphor, drama metaphor, and play
metaphor.

Regarding the concept of sex in Thai society, it is revealed that sex was an

animate object, an inanimate object, nature, super nature, journey, drama, and play.
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Tawichai (2006) investigated the conceptual metaphor of anger in Thai by
using the cognitive linguistic theory. It is found that there were five basic qualities of
words expressing anger in Thai. They included emotion, inner feelings, dissatisfaction,
aggression, and violence. From the basic qualities, there were 20 words that expressed
anger of different degrees. The words were then analyzed for their conceptual
metaphor. The data were collected from Thai novels published from 1999 to 2003.
The study finds that there were 13 types of anger metaphor.

1) Fire metaphor referred to language forms expressing the anger concept
related to or concerned with the features or qualities of fires.

‘Her heart is being burned with the fire of revenge.’

Tulvquuazdou'lidrenudu

Inaj teaj stim 1€? ra:n paj dOaj faj k"&:n/
2) Liquid metaphor referred to language forms expressing the anger

concept related to or concerned with the features or qualities of liquids.

‘Thosawat’s temper is suddenly boiling.’
‘@15 NAINAITT BIADATLINTIUR’
[?arrom t"6t-sawat duat k"uiin ma: t"an t"i/
3) Gas metaphor referred to language forms expressing the anger concept

related to or concerned with the features or qualities of gases.

‘Mr. Phum is furious as if smokes was coming out of his ears.’

‘auiine 1 Inssmilounduszoonyodaiv’

/k"un p"u:m t"uiy da:j kroit muian k"wan tea ?:k hii: jam nan/
4) Human metaphor referred to language forms expressing the anger

concept related to or concerned with the features or qualities of human beings.

‘Kritsada said with bad temper as if he were irrational.’

1 1 v A = o v g % ' Y
‘ngInanednHadvilounuInd ey liede1Simena’
/kritsada: kla:w jamp hiia sia mutan kap wa: k"aw p"0:t man paj

jam raj hestphon/
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5) Animal metaphor referred to language forms expressing the anger
concept related to or concerned with the features or qualities of animals.

‘Pornpimol roared with anger.’

‘Wiﬁ‘uﬂﬁ'lﬂwgfﬁﬂﬂ’ﬂiﬂﬂi‘ﬁ’

/p"a:nvpirmon k"amrra:m d0aj k"wa:m kro:t/
6) Plant metaphor referred to language forms expressing the anger concept

related to or concerned with the features or qualities of plants.

“His revenge was so deep-rooted that it was hard to forget.”

' Y o = A Y
‘UNANULAY Pj\‘ﬁ”lﬂﬂﬂ\‘lﬁﬂfﬂﬂilgﬁhhlﬂ’

/te: K"warm k"é:n fan rak jan luk jak tea lazm da:j/
7) Color metaphor referred to language forms expressing the anger concept
related to or concerned with the features or qualities of colors.

‘When his revenge faded away.....’
“flennuufuaremely)
/muia k"wa:m k"&:n team hi:j paj/
8) Food metaphor referred to language forms expressing the anger concept

related to or concerned with the features or qualities of food.

‘Najim became a pot for her to throw her rotten emotion into.’

a & A < ] ' 7 1A o ny Y
‘mmm!quﬂmﬂgﬂuﬂiﬂﬂuclmﬁ@nmmiumymmmzw"hummn

/na: teim ka: p"an kla:j pen kra t"d:n haj t"o: t"0m 2a:rom bt
naw t"i: ra nap waj na:n k"aw saj/
9) Disease metaphor referred to language forms expressing the anger

concept related to or concerned with the features or qualities of diseases.

‘He was so furious like crazy.’

“NUDITUIVILAAUA N LT

/m3: nan ?a:t tea khélj kPén the:p bay/
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10) Asset metaphor referred to language forms expressing the anger
concept related to or concerned with the features or qualities of assets.
‘He has encountered only unpleasant issues today, deeply

feeling agitated as an emotional capital.’

9
[

~ v A v 9 a R 3 a LI
¢ uummmﬁm'hmnﬁ ﬁgﬂmﬂaﬂmﬂunummgum’

/wan ni: teo: te: ruian maj k"aw hii: pltgit luik luik pen t"un
dom ju: l1&w/
11) Natural phenomenon metaphor referred to language forms expressing
the anger concept related to or concerned with the features or qualities of natural
phenomena.

‘She arrived home with her anger hotter than a volcano.’

@ 1< 4 ] v
‘QuFynunuIzzngnau e Insdwnnilna 150
v ) a2
et dreInazsaninganInsaia

/KPun tehanvjar t"&:p ted hd? tek phurkert ma: muda rd: kMaw
teak thorra-sap tham Kklaj t"o: ma: t"uin ba:n doaj t"orsa jig kwa: phurk aw:
faj ra-ba:t/

12) War metaphor referred to language forms expressing the anger concept
related to or concerned with the features or qualities of wars.

‘Raya knew only one thing that it was angrily hot, but she must

conquer it.’

19 1 9 (=1 1 = 1 @ "9 [l [
‘LifﬂubJ'g'l HADUIDYLWUIDYILAYIN W5 13ounsuUee19 1u 1y

U

1 1 9 - I Y
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ra'ma:n jam na: mo: ho: te: bin thiy 2aw te"ana man haj da:j/
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13) Material metaphor referred to language forms expressing the anger
concept related to or concerned with the features or qualities of materials.
‘Polsit was making Ranchita collect more anger.’

Y
(3

a Ja 9 a Y dg/
‘NafAy ‘1/]\1(11(?3 UFNFSaNANUUAUNINUY’

/ptonrlarsit thin haj rante™itar sarsom kPwarm k"é:n mack k"uin/

From the investigation, the concepts of anger among Thai speakers
included fire, liquid, gas, human, animal, plant, color, food, disease, asset, natural
phenomenon, war, and material. It is revealed that the concept of anger as fire was
found to be most common followed by liquid and human respectively.

The study further found the universality of anger metaphor when
compared with previous studies in Chinese, Japanese, English, Hungarian and other
languages. The common conceptual metaphor of anger was that anger was a container.
In Japanese, English and Hungarian, anger was liquid in a container. In Chinese, anger
was liquid or gas in a container. The container was analogous to human body.

Salalamba (2006) investigated the conceptual metaphor in Thai dramatic
art by investigating language for dance postures. It is found that the metaphor in the
language for dance postures could be categorized into four semantic domains.

1) Animate metaphor was the use of phrases or statements with denotative
or direct meanings related to animate objects to compare with dance postures.

‘Riding a horse around the camp’
Fhidenae
/k": mé: liap k™a:j/
2) Inanimate metaphor was the use of phrases or statements with
denotative or direct meanings related to inanimate objects to compare with dance

postures.

‘Rabbit see the moon’

1 @ J
NITANYTUIUNT

Ikrata:j tePom tean/
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3) Nature metaphor was the use of phrases or statements with denotative or
direct meanings related to nature to compare with dance postures.

‘Lunar eclipse’

FuNINTINan

ltean soryklot/

4) Super nature metaphor was the use of phrases or statements with
denotative or direct meanings related to supernatural beings to compare with dance
postures.

‘Naga folding its tail’

]
HIAVIUY N

/n&:k maan h&:y/

From the investigation, the concepts of dramatic art posture labels
included animate objects, inanimate objects, nature, and supernatural beings.

Wattanasuk (2006) investigated love metaphor in 500 Thai songs for
teenagers. It is found that love metaphor in the songs was categorized into 12 semantic
fields.

1) Human metaphor was the use of language forms related to human
beings to compare with love.

‘Would there be a day when your heart was without love?’
‘923 lnudnSuiiloveusorzsaniame'lh)
/tea mi: maj sak wan t"R: teaj k"3 t"o: ted teuntteam paj/

2) Non-human metaphor was the use of language forms related to non-

human beings to compare with love.

‘I have love for you to possess.’

v @ = [ = Y
‘ﬁ'Jﬂufﬂw\lﬂ’ﬂlliﬂﬂ“]alﬁl‘ﬁ@ﬂﬁé’lilﬂii’)»?’

/tua t™an mi: k"waim rék di: di: haj t"o: kK"ra:p-k rom/
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3) Nature metaphor was the use of language forms related to nature to
compare with love.
‘My love is only an undercurrent because you overlook it and

never appreciate it.’

& @ 09// 3| ~ A ﬂ/;’ Y 1 d? %
5ﬂmﬂauumﬂummﬂau?mm L‘WiWzL‘ﬁmJ’eNsumhlﬂulumﬂmuumﬁl

Irak teaik te"an nan pen ptian K" lzn ta:j nd:m p"rs t"o: mom
k"a:m paj maj k"o:j suin man lo:j sék t"i:/
4) Superstition metaphor was the use of language forms related to

superstition to compare with love.

‘Love is a wonderful magic helping us to overcome problems.’

v A a A o Y [y
"iﬂﬂﬂ!?ﬂﬂ%ﬁi’llﬁ‘]&l‘ﬂ‘]ﬂ’)ﬁluuiﬂ‘l’iWﬂ!ﬂﬂJu?iT

Irak kM west'mon witse:t t"i: t¢"0aj nam raw haj phan
pan- ha:/
5) Journey metaphor was the use of language forms related to journey to

compare with love.

‘Let our relationship be a long journey.’

Aanuduiusveust 1dmunifae lumivuuunaulna

/haj k"wa:m sam-p"an k"3:n raw da:j do:n na: td: paj ndn-na:n
s&:n klaj/
6) Sickness metaphor was the use of language forms related to sickness to

compare with love.

‘Heart wounds can be healed with tears.’

A o @ 9y Y oy
‘vauwaniilasnun lvimeaieine

MbatphlE: t"R hliateaj rak-sa: haj ha:j d0aj na:meta:/
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7) Study metaphor was the use of language forms related to studying to
compare with love.

‘Love is like a book for you to read slowly.’

[ % 1 1 1
Aanusnilumiaae Wiseunasenosn e’

/haj k"wa:mrék pen nan-sut: ptian k"e: t"o: ka:j kazj 24/
8) Competition metaphor was the use of language forms related to
competition to compare with love.

‘It might be horrible but the game of love must have a winner.’

9 1 [ 9 =~ 9
"E]ﬁ]i]gI‘Vi@i1ﬂlmm.ﬂﬂ’ﬂ‘lﬁﬂﬂﬂiﬁ@]@ﬂurﬂ%ug’

/22t ted hoitré:j ter kemm K"wa:mrék jagrnaj tam mi: p"Ortear
na?/

9) Business metaphor was the use of language forms related to business to
compare with love.
‘What I have given you is all my heart, but you don’t need to

give me a change.’

Alisowtiuazruaiale ludluls hidesnew

"R haj t"or mé: man tea mot hilateaj maj pen raj maj tam
t"omn/
10) Drama metaphor was the use of language forms related to drama to
compare with love.

‘We are protagonists in a drama walking along the path of

love.’
9 dyd 1 a o I o a
‘mndumaiiiimsuauiu lliudauen lutione
/hak sé:nt™am nit mi: raw r0am da:n kan paj pen tua-?2:k naj

ni jaij/
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11) Gambling metaphor was the use of language forms related to gambling
to compare with love.

‘I have devoted to you using my heart as a bet.’

1 9 1 (% v a v dd‘ A 1 1
‘numimmm"lwu Ao ANy wmaamﬂm’

[tham-the: haj tho: kP&: naj te"an ?aw htiateaj do:mp®an mi: thi:
luiia t"aw raj/
12) Action metaphor was the use of language forms related to action to

compare with love.

‘Do not try to cage me.’
‘ot l1/iadn ad1nnnesu ApdusU 1Y
/ja: paj juit-tit ja: kMt dwmrdan kak-kan t¢™an wéj/

From the investigation, the concepts of love among Thai speakers included
human, non-human, nature, superstition, journey, sickness, study, competition,
business, drama, gambling, and action.

Siriwarin (2007) investigated economic metaphors in Thai newspapers in
order to examine language patterns and semantic domains of the metaphors. The data
were collected from economic columns in the Daily News from January 1 to
December 31, 2005, with a total of 53 issues.

It was found that there were six types of metaphors in economic news.

1) War metaphor

‘Billions allocated for the logistics to compete with the rivals.’

' 9 a a J9 [l
Nuuauaugn lavaandgeuaa

/t"0m sé:n 1&:n rak lorteis-tik s0: k"0: k"&m/
2) Vehicle metaphor

‘Commerce Ministry puts a break on the export of

contaminated jasmine rice.’

a Jd 1 9
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Ip"arnit bre:k sdy ?:k kMaw h3:m plo:m pon/
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3) Structure metaphor

‘The space of the interest rates in each step can be lessened.’

9 v v
u@]mmmwmﬁmmamﬁmmazﬁuﬁu'fmzﬁﬂmmnﬁﬁfaﬂm

/te: kPwa:m ham k"3 2attra: dkebia te: 14 k"an ban'daj tea?
mi: te"3m wam t"it na:j lon/
4) Life metaphor

‘Revive the secondhand home market. Finance dreams of

international standard.’

9/ =~ (Y 1 a
ﬂqmammuﬁaﬁamm‘?w ﬂﬁ\?ﬁju&ﬂw?@]5§1uﬂ1ﬂ@1ﬂ%1@

Ipluk tarla:t ba:n mur: s3in k™ uxn te"tp k"lan fan jok
mattattan thap tagtehat/
5) Competition metaphor

‘It is believed that Thai Airways would not open overlapping

routes to compete with one another.’

d' d' 1 = a a 9 o 9 I o
Lu'ﬁ)\‘ﬁﬂﬂl“]ffl’ﬂﬂ\‘ihlllilﬁWﬂﬂﬁ‘UuthEJhl‘]JL‘]Jﬂlﬁu‘ﬂN“I/]‘]J“I)”f]ﬂ!l“llx?ﬂl.!&f)\i

Inthianteaik te"uia wa: k"on maj mi: sa:j-ka:nbin t"aj paj pa:t
sé:n tham thap-sain k"t kan Yem/
6) Tree metaphor

‘Global yields reduced due to drought.’

A @ Y o Y a o
HegnnaLasin linananiin lananas

Intiian‘teak p"aj lé:m tham haj p"on-p alit t"0a 16:k 16t lon/

The metaphors reflected the concepts of Thai people on economy as wars,
vehicles, construction, life, competition, and trees.

Wisanuvekin (2007) investigated metaphors in Thai science textbooks in
order to find out characteristics and functions of the metaphors. The data were
collected from 37 science textbooks for high school and university students.

It was found that there were two kinds of language patterns that expressed

metaphors. One co-occurred with connectors and the other was lexical items. There
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were three types of conceptual metaphors, namely structural, directional and
movement, and concrete. The structural conceptual metaphors were most prevalent.

Pragmatically, the metaphors in the science textbooks had two functions:

1) The function of conveying ideas, which could be divided into four

types:
- Metaphors enabled us to better understand scientific
concepts.
- Metaphors created a thinking model for text organization.
- Metaphors changed perspectives of learners.
- Metaphors supported messages in the context to enhance
understanding.

2) The function of text organization, which was divided into two types:

- Metaphors used fewer words with vast meanings.
- Metaphors made the contents coherent.

Klinamhom (2008) examined a cognitive and pragmatic study of political
metaphors with an aim of analyzing political metaphors that reflected Thai politics.
The data were collected from election speeches, no-confidence debates of individual
ministers, interviews, and the Premiere Thaksin Talk Radio Program.

It was found that there were nine types of Thai political metaphors. They
included [politics is a battle], [politics is a journey], [politics is a competition],
[politics is a family], [politics is a treatment], [politics is a performance], [politics is a
business], [politics is a care and support], and [politics is a game].

Pragmatically, the political metaphors had three functions. Firstly, they
conveyed ideas by means of explanation and changes of new perspectives. Secondly,
they functioned as a personal relationship by presenting a positive image of oneself
and a negative image of the opponents. They functioned as a discourse with sequence
and coherence. Additionally, Klinamhom analyzed the functions of metaphors
according to Charteris-Black (2005). It was found that the political metaphors might
affect three notions of beliefs and thoughts. They included politics was political issues;
leaders were hosts/voters were dependents; and representatives were subordinates of

party leaders.
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Phetchkij (2008) conducted a cognitive and pragmatic study of cancer
metaphors in Thai in order to find out how the metaphors reflected the perspectives of
doctors and patients toward cancer, what intentional discourse of doctors and patients
were, and how the intents were related to cancer metaphor use and conceptual
metaphors. The data were collected from conversations between doctors and cancer
patients, cancer descriptions of doctors, interviews with cancer patients, and writings
about cancer.

It was found that there were nine cancer metaphors among patients. They
included cancer as a disease, a weed, a vicious animal, a disaster, a friend and an alien
object; and cancer treatment as a battle, a journey and a race. The metaphors were also
found among doctors, except cancer as a friend and cancer treatment as a journey and
a race.

The study of intentional discourse through explanatory, performative,
expressive and promise speech acts revealed that the intentional discourse of doctors
included 1) providing cancer knowledge and treatment, 2) campaigning for cancer
prevention and check up, and 3) boosting patients’ morale. The intentional discourse
of patients were sharing treatments and suffering experiences, expressing negative and
positive feelings from the sickness, and boosting morale of other patients, their
relatives and themselves.

As for the relationship between intention and conceptual metaphors, it was
found that metaphor use was not related to types of speech acts. A conceptual
metaphor was found in several speech acts, whereas conceptual metaphors were
related to communication intents of doctors and patients.

Sathitdetkunchorn (2008) examined the process of metaphor in Thai
internet websites in order to investigate conceptual metaphors and the process of
semantic mapping. The data were collected from 17 types of websites: education,
sports and games, computer, the internet, travel, entertainment, product sales, mobile
phones, motors, news and media, health, banking and finance, business, personalities
and society, state agencies, arts and culture, and services. Ten websites were randomly
selected from each type, totaling 170 websites.

It was found that there were forms of metaphorical language, which could

be semantically categorized into nine types as follows.
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1) Human metaphor

‘Since Gmail has been in service for two years.’

Y
v

1A Y a = J =
‘umumﬂﬂiwmmmmaam%um)waml

/nép tan te: pd:t haj borrika:n teirme:w ma: teon s k"uap pi/
2) Action metaphor
‘A free song download website is ready to be delivered. The

throne of iTunes will be shaken.’

o A A Y v o J A
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3) Material metaphor

‘Welcome to the bookshelf of information technology.’

[
o %4 %

oRousugTumIaadonn TuTatasaumnst

IK™3: th:neréap s tehan nan sut: t"ék-norlorjiz sarrasonte:t/
4) Printed material metaphor

‘A manual for child raising.’
s dy
ANeLYIgn
/"G mu: liag 10:k/
5) Construction metaphor

‘Thai Flight Simulator is a big house where everyone can walk

in to greet, talk and share experiences.’

Tne  lén  FyawesduTluimaluafiinnauldtudhuyan
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6) War metaphor
‘The group investigating cyber attack indicated that the
ambush was carried out by dissatisfied hackers.’

nquishwiniasaaeumslanAuuduaesuaszynsglanainan
Fhifliloudnines i linela

/KIum t"f: tham nart™: triat-sd:p ka:ntgo:mrtiz bon 2intornet
ra-bt wa: ka:ntetrteo:m dan kla:w pen fit mu: hék-ka: t": maj pPo: teaj/

7) Sports metaphor

“This website has no rules.’

d’l = = %
Twnuil hitinAnes lsvsensy

/naj wép ni: maj mi: kartika: 2araj r3: kPrap/

8) Nature metaphor
‘There will be no problem if children do not formally use the

language from the internet world.’

A g " Yo a J v A g
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9) Supernatural metaphor

“Yahoo, an internet giant, announced that it had taken over

Jumpcut.’

%4 a J 1 g J .
ngdnylua/landuaesuaszmai Ididhdenn led jumpeut

ljarhu: jék jaj 16:k ?intornet prarkast wa: da:j k"aw sui: wépséj
team k"at/
The investigation revealed that ontological correspondences took place.

Regarding the concept, it was found that Thai internet users conceptually regarded the

internet as a world.
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Obpat (2009) examined life metaphors in Dharma books in order to
investigate the reflection and functions of the metaphors. The data were collected from
60 Dharma books.

It was found that there were 15 types of conceptual metaphors in the
Dharma books. They included [life is a journey], [life is a battle/war], [life is a
resource], [life is a business], [life is a utensil/an enclosure], [life is an impermanent
entity], [life is an education], [life is a tree], [life is a drama], [life is a sport], [life is a
building], [life is a thing that needs polishing].

There were two functions of the conceptual metaphors in the Dharma
books.

1) The function of conveying ideas, which could be divided into three

types
- Expository
- Creating a new perspective
- Justifying what to do or not to do

2) The function of text cohesiveness in the discourse

Wongthai (2009) conducted a cognitive linguistic study on synaesthetic
metaphors in Thai in order to examine language use and semantic processes of the
metaphors, to compare co-occurrences of the metaphors in Thai and other languages,
and to investigate levels of semantic understanding of the metaphors among the
language informants.

The data were collected from 30 stories of six fiction types: romance,
sociological novel, historical novel, mystery or detective fiction, didactic literature,
and science fiction. The fictions were published from 1998 to 2007. It was found that
the metaphors were composed of words with primary sense meanings and those with
secondary sense meanings. It was further revealed that these words could not co-occur
freely since those with primary sense meanings could co-occur with only some of
those with secondary sense meanings.

Regarding semantic correspondence, it was found that it was an epistemic
correspondence. That is, the semantic correspondence was from source domain to

target domain.
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A comparison of synaesthetic metaphors between Thai and English and
Chinese, it was revealed that the co-occurrence of the Thai synaesthetic metaphors
was more similar to that of the construction of English synaesthetic metaphors than
that of the construction of Chinese synaesthetic metaphors. What was common among
the three languages was that all words with sense domain could not co-occur with one
another freely.

For the levels of understanding, it was investigated from 50 informants of
different age, gender and education groups. One hundred and fifty word cards were
used and they were divided into three groups. They were sense metaphors found in the
data, invented metaphors with similar/opposite meanings with those in the data, and
newly created metaphors. The results were that understanding levels of the first group
among the informants were higher than those of the second and third groups. The
levels were statistically significant.

From reviewing cognitive linguistic studies on conceptual metaphors, it is
found that a variety of metaphors have been investigated, e.g., women, politics, love,
anger and time. The findings have been conclusive in that metaphorical language
could reflect the mentality of language users. Metaphorical language in daily
communication is related to bodies and physical experiences on the environment as
well as socio-cultural experience.

As for metaphorical studies of taste terms, there have not been any
previous investigations. Most studies focused on linguistic forms of taste terms, their
structures and meanings in order to examine the mentality and understanding of
language users. Therefore, it is interesting to investigate metaphors of taste terms to

understand the mentalities and concepts of Thai and Vietnamese speakers.

2.4 Taste terms

Studies on taste terms have been conducted in various fields, e.g., science,
psychology and linguistics. In this investigation, the focus is on science and linguistics
because it is related to the field of investigation.

Scientifically, studies on the physical structure of taste perception of

humans are meant to find out answers about the process of taste perception, focusing
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on the organ of taste perception, areas of taste buds and functions of these organs as
well as interpretation of tastes in the brain.

Tastes are perceived through the tongue and it is found that there are
approximately 10,000 taste buds in the tongue. The tongue can perceive the four basic
tastes, namely bitter, salty, sour and sweet. Different areas of the tongue are
designated to perceive different tastes. Bitter is perceived at the root, sweet at the tip
or apex, salty at the front side, and sour at the middle respectively, as shown in the

following diagram.
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Figure 2.2 Map of the tongue’s taste receptors

Picture from http://www.bioresearchonline.com/article.mvc/Taste-

Perception-Differs-Fundamentally-from-O-0001

Because this investigation is a comparative study of taste terms in Thai and
Vietnamese, it is necessary to select the terms well perceived and known by the native
speakers. It has been scientifically proven that the four basic taste terms are well
perceived by humans. Therefore, they are used to compare for their conceptual

metaphors in this study.
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2.5Linguistic studies of taste terms

Taste terms in linguistics are conducted through language that humans use
to describe and identify various tastes. The terms are then analyzed for their structures
and meanings in order to look into the mentalities and perspectives of speakers.

Myers (1904, cited in Phasukit, 2000 and Mekbanthoon, 2004) was a
psychologist interested in taste terms in various languages. His first investigation was
in the Torres Straits Island. In this study, four solvents, namely sugar, acid, salt and
quinine, were used for the informants to taste and identify the tastes. It is found that
sweet taste was interpreted as good taste and good taste could be used to describe the
taste of salt as well. It is also found that the informants were confused between the
taste of salt and the taste of acid. However, bitter taste was not found.

In addition to the Torres Straits Island, Myers studied taste terms in other
languages by distributing questionnaires to missionaries, officials and the general
public. The questionnaires asked the same questions: “What words do you use to
describe the tastes of acid, salt, sugar and quinine? And are those words used for
calling things?” The investigations were summarized that, in Uganda, there were only
two taste words: sweet and salty. Sweet was the taste word that the informants liked
whereas salty was the word they did not like. In New Guinea, New Hebrides and other
places in Polynesia, only one word was used to describe salty, sour and bitter tastes. In
Central Sudan, Dakota, Yoruba and Swahili, one word was used to describe sweet and
salty tastes. Moreover, Myers pioneered comparative cross-linguistic studies on taste
terms between primitive and Indo-European languages.

From Myer’s studies, it is noted that they focused on taste terms using four
types of solvents to collect the data. These studies might be based on the scientific
principle that human taste buds could perceive only four tastes which included sour,
sweet, salty and bitter. This restricted Myers’ studies from covering all taste terms.
Nevertheless, the studies are beneficial to those interested in studying taste terms in
languages nowadays.

Kuipers (1984, cited in Backhouse, 1994: 9) investigated taste terms in
Weye’wa, an Austroasiatic language spoken in Sumba, a town in eastern Indonesia.
Kuipers proposed the difference between scientific and folk perspectives on taste

terms. It was proposed that seven taste terms: sour, sweet, salty, bitter, tart, pungent
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and bland were basic taste terms. It was also found that the terms were used in religion
by assigning new meaning of the bland taste as approval and of bitter taste as
prohibition.

Maeda (1978, cited in Backhouse, 1994: 10) investigated taste terms in
modern Korean language by interviewing informants. It is found that there are seven
taste terms in Korean, namely sour, sweet, salty, appropriately salty, bitter, hot, and
astringent. It is further revealed that Korean adds suffixes by changing places of
vowels and consonants to derive new words. There are a total of 90 taste terms in
Korean. The author also investigated how meanings were altered when consonants and
vowels were swapped positions. It is found that swapping vowel positions affects the
meanings in terms of intensity and deliciousness of tastes. Swapping consonants
positions affects the meanings in terms of intensity of tastes.

O’Mahony and colleagues, cited in Backhouse (1994) studied taste terms
in other languages, which are summarized as follows:

O’Mahony and Muhiudeen (1977) compared taste terms in English and
Malay. It is found that Malay has metaphorical expressions about tastes, such as
“MASIN AYER” salty as sea water, “‘MASIN GARAM” salty as salt, “MASIN
KITCHUP” ketchup salty, and “MASIN MAUNG” disgustingly salty.

O’Mahony and Tsang (1980) studied taste terms in Cantonese. It is found
that glutamic taste is found in Cantonese lexical domains. The substance is used for
seasoning food. Words for seasoning powder are also found in Japanese. It is thus
hypothesized that glutamic taste might be a basic taste word in East Asia.

O’Mahony and Manzano Alba (1980) studied taste terms in Spanish by
asking the respondents to match taste words and food names. Three interesting words
were found, namely ACIDO, AGRIO, and AMARGO. The three words refer to sour
and bitter tastes. ACIDO is used for acidic taste, such as lime juice, vinegar and raw
fruits. AGRIO is used for the taste of orange peels and AMARGO for quinine sulphate
taste like black coffee and beer.

It is noted that studies by O’Mahony and colleagues present interesting
issues on taste terms in different languages. The studies employed various methods,
resulting in the findings being less systematic. However, their investigations reflected

interesting perspectives about taste terms.
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Backhouse (1994) investigated Japanese taste terms by collecting the data
from a Tokyo female informant. The aim of the study was to investigate syntactic
structures and extended meanings of taste terms by using both descriptive and
evaluative methods. For descriptive taste terms, the informant was asked to name five
kinds of food with different tastes or to tell the tastes of various foods, e.g., the taste of
wasabi. For evaluative taste terms, the informant was asked to evaluate tastes of food
whether they were delicious. The informant was asked repeatedly in different
situations in order to get the data with the highest frequency, which was regarded as
the best and most valid. It is found from the investigation that taste terms in Japanese
are not in accordance with the scientific result that classifies tastes into four types.
There are more than four tastes in Japanese. The descriptive taste terms can be
syntactically divided into four groups.

1) Words ending with —i, e.g, amai “sweet”, suppai “sour” and nagai

“bitter”

2) Adverbs, e.g, paritto “piquantly”

3) Noun phrase with the structure of Noun + Subject Particle + Verb (aru)
as in amami ga aru “has a sweetness”

4) Noun phrase with the structure of Noun + Subject Particle + Adjective
(i) as in kaori ga ii “aromatic”

There are three evaluative taste terms with the —i ending and they function
as adjectives, namely oishi, umai and mazui. Moreover, they can be changed into
verbs by adding —garu and nouns by adding —sa.

Besides analyzing taste terms by their structures, Backhouse also
investigated the extended meanings of Japanese taste terms. It is found that many taste
terms have extended meanings. For instance, the word amai “sweet” has positive
extended meanings to describe smells and other senses, e.g., amai merodii “sweet
melody” or amai kotoba “sweet words”. The author also recommended that extended
meanings of taste terms in other languages be conducted. It is thus interesting to
conduct a comparative study on taste terms in Thai and Vietnamese according to the
cognitive semantics.

In Thailand, there have been three studies on taste terms according to the

ethno-semantics principles.
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Phasukit (2000) studied taste terms according to ethno-semantics in four
regional dialects represented by Bangkok, Chiang Mai, Nakhon Sri Thammarat, and
Ubon Ratchathani. Five informants aged between 25 and 45 provided the data for each
regional dialect in order to find out basic and non-basic taste terms. Her work was
adapted from an analysis of color terms by Amara Prasitrathasin (1995). For basic
taste terms, they must have all five qualities. Firstly, they must be monosyllabic.
Secondly, they must occur regularly in the four regional dialects. Thirdly, they must
not be the same as represented objects like orange taste or lemon taste. Fourthly, their
meanings must not be reduplicative. Finally, they must have specific food samples like
lemon representing sour taste.

It is found from the investigation that there were eight basic taste terms in

Bangkok and Nakhon Sri Thammarat dialects, which included /pri:aw/ ‘sour’, /wain/
‘sweet’, /k"em/ ‘salty’, /k"om/ ‘bitter’, /p"et/ ‘spicy’, /tcuxt/ ‘bland’, /fa:t/ “tart’, and
/man/ ‘crunchy’. Ten basic taste terms were found in Chiang Mai dialect, which
included /pri:aw/ ‘sour’, /wain/ ‘sweet’, /k"em/ ‘salty’, /k"dm/ “bitter’, /p"et/ ‘spicy’,
fteux:t/ “bland’, /fa:t/ “tart’, /man/ ‘crunchy’, /fuxan/ ‘astringent’, and /k"urn/ “bitterly
astringent’. There were eleven terms in Ubon Ratchathani dialect, which included
[pri:aw/ ‘sour’, /wain/ ‘sweet’, /k"em/ ‘salty’, /k"om/ ‘bitter’, /p"et/ ‘spicy’, /tcunt/
‘bland’, /fa:t/ “tart’, /man/ ‘crunchy’, /filzan/ “astringent’, /k"drn/ “bitterly astringent’,
and /hwn/ ‘sickeningly astringent’.

The taste terms above were then analyzed for their components in order to
get their semantic features or similar qualities of words in the same category. For
instance, astringent and bitterly astringent shared similar semantic features, e.g., -taste
buds, +taste at the tongue, -acidity, and +sickening. However, the semantic feature
“numbness of tongue” was present in astringent, but was absent in bitterly astringent.
From the componential analysis of 11 basic taste terms, it was found that there were
eight semantic features involved. They included taste buds and positions of taste buds,
acidity, taste at the tongue, astringency, sickening, numbness of tongue, nasal

perception, and crunchiness.
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For non-basic taste terms, the author investigated word formation
strategies of the terms in the four dialects. It is found that there were five strategies in
Bangkok and Nakhon Sri Thammarat dialects. They included combining two basic

taste terms together, adding the word /?05k/ to the terms, combining modifiers that

express other sense perceptions, combining modifiers that express quantity, and
reduplicating the terms without tone change. There were also five strategies in Chiang
Mai and Ubon Ratchathani dialects. They included combining two basic terms

together, adding the word /?05k/ to the terms, combining modifiers that express other

sense perceptions, reduplicating the terms without tone change, and reduplicating the
terms with tone change.

The author further investigated distinct tastes in each dialect. It is found
that sweet was the distinct taste for Bangkok dialect, sour for Chiang Mai and Ubon
Ratchathani dialects, and spicy for Nakhon Sri Thammarat dialect. These distinct
tastes were due to local food and herbal ingredients.

This study provided basic information about taste terms in Bangkok,
which is very beneficial for a further study on metaphorical concepts of taste terms in
the Thai language.

Mekbanthoon (2004) investigated taste terms and attitude toward tastes in
Chaozhou (Teochiu) according to ethno-semantics. The data were collected from 20
male and female Chaozhou Thais aged over forty years and using the language for

daily communication. It is found that many taste terms in Chaozhou are not actually

taste terms. Some are smell terms like /phanl/ ‘fragrant °, while others express

feelings toward tastes like /ho:6tsia?5/ ‘delicious’. However, these words can co-occur

with taste terms. To solve the problem, three criteria were set up to distinguish

between taste and non-taste terms. Firstly, taste terms are used exclusively for tastes of
food like /kiam5/ ‘salty’. However, /tshenl/ ‘clear’ is not a taste term but can be used

to describe tastes and characteristics of food. Secondly, terms used to describe food by

means of other sense perceptions are not considered taste terms. For instance,
/phanl/‘fragrant ’ is not considered a taste term because it describes food from the

nasal perception. Thirdly, terms used to express feelings or attitude toward tastes are
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not considered taste terms like /ho:6tsia?5/ ‘delicious’. The author then analyzed the

terms to distinguish between basic and non-basic terms in Chaozhou. There were four
criteria to categorize basic taste terms, which were adapted from Anchalika Phasukkit
(2000). The criteria included being monosyllabic without modifiers, occurring
regularly among the twenty informants, not being terms used to call represented

objects like shitake taste, and not having reduplicative meanings with other taste terms

like /smlti:l/‘sweet and sour’. It is found that there are nine basic taste terms in

Chaozhou. They include /tsia:4/ ‘bland’, /sml/ ‘sour, /kiam5/ ‘salty’, /ti:1/ and /tiam5/

‘sweet’, /kaml/ ‘bitter’, /siab2/ ‘throat fulfilling’, and /hiam1/ ‘spicy’. They represent
eight basic tastes since two terms are used for ‘sweet’.

The basic taste terms were then analyzed for their components. It is found
that there were seven dimensions of semantic components for the terms. They
included durability of the tastes, sickening ness, nasal perception, acidity, throat
stickiness, thirst, and abrasiveness to teeth. It is noted that the components were
mainly based on feelings of the informants, whereas those of Anchalika Phasukit
(2000) were based on both scientific evidence and feeling of the informants.

As for the formation of non-basic taste terms in Chaozhou, it is found that
there were three strategies. They included reduplicating the same taste terms,
combining two basic taste terms together, and adding modifiers to the basic taste
terms. The last strategy was divided into four types. They included combining basic
taste terms with smell terms, combining basic taste terms with aspect words,
combining basic taste terms with words of taste dilution, and combining basic taste
terms with temperature words.

With regard to attitude toward tastes, it is found that there were seven
types of positive attitude toward tastes. They included palatable, delicious, good,
appetizing, pleasant, tasty, and not bad. On the other hand, there were seven types of
negative attitude toward tastes. They included unpalatable, not delicious, not good,
fatty, hard to swallow, tasteless, and very spicy. Additionally, there were four types of
neutral attitude toward tastes. They included easy eating, plain, not different, and fair.

Jirananthanaporn and Singnoi (2010) conducted an ethno semantic study

on Tai taste terms in the lower northern part of Thailand in 14 ethnic Tai language
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varieties. One informant was selected to represent one language variety. Interviews
were carried out by using 260 lexical items about food, ingredients, vegetables, fruits
and other natural raw materials.

It was found that Tai ethnic taste terms could be categorized into two
groups: single and compound taste terms. The 41 single taste terms could be classified
as follows.

1) Fifteen terms originating at the taste buds

2) Six terms being associated with smells

3) Six terms being related to physical perceptions

4) Three terms being associated with textures of materials

5) Eight terms being associated with attitude, and

6) Three terms being related to material and food names

For compound taste terms, as many as four terms could be compounded.
The structure was modifierl — modifier2 — Head — modifier3. Regarding interethnic
comparison of taste terms, it was found that there was no significant difference.
Nevertheless, certain terms were specific to certain language varieties.

From reviewing related literature, it is found that most studies on taste
terms were about the numbers and use of the terms. There has not been any study on
metaphors of taste terms, so this investigation would contribute to this academic field.

Nonetheless, previous studies are fundamental to this study.
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CHAPTER 111
METHODOLOGY

In this study, the investigation steps are carried out as follows:

3.1 Literature review

Literature on cognitive linguistics and conceptual metaphor was reviewed
in order to implement the concepts for the data analysis. Furthermore, related studies
were delved into to find out whether there have been any previous similar studies. It
was found that this topic had not been investigated, so it was carried out in this

investigation.

3.2 Data collection

After the literature review, the data on Thai and Vietnamese taste terms
were collected. This investigation compared four taste terms in the two languages:
bitter, salty, sweet, and sour. Scientifically, the four taste terms are considered basic
taste terms that everyone can perceive and understand. This study compared the terms
in the two languages. Therefore, it is imperative that the terms be well known and well
perceived by the informants in both languages.

For the Thai taste terms, the data on the meanings, attributes and

distribution of the four taste terms, namely wu /k"dm/ “bitter’, A /K eny ‘salty’, 11/367

/priaw/ ‘sour’ and ¥21u /wam/ ‘sweet’, were collected from the Royal Institute

Dictionary, Matichon Dictionary, the Book of Wordlist, and five language informants :
1) A 32-year-old male, 2) A 35-year-old female, 3) A 58-year-old female, 4) A 63-

year-old male and 5) A 65-year-old female. Actual use of the taste terms were



Rujiwan Laophairoj Methodology / 50

collected from the language informants and the TNC Thai National Corpus. The data
were then recorded into four separate files for further classification and analysis.
The Thai taste terms were collected in every context where they occurred.

However, the terms in slangs were excluded, for instance, wa1uwy /wan mu:/ (sweet

pig) ‘easy’ M1mudu /wan jen/ (sweet cold) ‘slow’. This is because slangs are a

vernacular form used by certain groups. People in general many not understand their

meanings and sometimes they are no longer in use or are unknown. Additionally, taste

terms in proverbs were also excluded, e.g., vueuvunaY /wain ?om k"dm Kklwn/

(keep sweet in mouth, swallow bitter) ‘suffering’, 1nnnuAwL/Sen /pak wan kon

pri:aw/ (sweet mouth, sour buttock) “You’d better watch out. He is an insincere man’.

This is because the meaning of a proverb is derived from interpreting every word in
the proverb to generalize the overall meaning, not from taking comparative meanings
of the taste terms in it.

The corresponding taste terms in Vietnamese were collected from the
Vietnamese-English Dictionary by Nguyén Sanh Phic, Vietnamese-English
Dictionary by Bang Chan Lieu va ban, Vietnamese-English Dictionary by Nguyén
binh Hoa, and five language informants; 1) A 82-year-old male, 2) A 62-year-old
male, 3) A 32-year-old male, 4) A 22-year-old male and 5) A 20-year-old male. Actual
use of the terms was collected from the language informants and the SEAlang Library
Corpus. The data were then recorded into four separate files for classification and
analysis.

For the Vietnamese data, the terms were collected in every context where
they occurred. However, the terms in slangs were excluded, for instance, ngot sic /mot
sék/ (sweet sharp) ‘cloyingly sweet’. Because slangs are a vernacular form used by

certain groups. People in general many not understand their meanings and sometimes

they are no longer in use or are unknown. Additionally, taste terms in proverbs were
also excluded, e.g., Chia ngot sé buii /cio not se: buj/ (share sweet, dived crunchy) ‘A
period of having a good time together’, Ngam ding nuét cay /gam dan nuét kaj/

(keep bitter in mouth, swallow spicy) ‘To hide suffering feelings inside’. This is
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because the meaning of a proverb must be interpreted from all the words, not from the

taste terms alone.

3.3 Selection and categorization of the data

After the data collection, the data on Thai and Vietnamese taste terms were
selected and categorized. The process of data selection was conducted as follows:

Sentences with the taste terms were analyzed for their meanings. Those
without connotative meanings were discarded, whereas those with metaphorical
meanings were classified and analyzed.

Examples of sentences of the taste terms without connotative meanings

and those with metaphorical meanings in Thai are shown as follows:

A taste term with a denotative meaning:

Y
(1) s v i o w nu WA e

/?arhimn tean ni:  k"em tcon kin maj dayj loj/
food Cl. this salty until eat cannot FP

“This food is so salty that I cannot eat it.’

A taste term with connotative meaning:

2) WU e 9599 @e ug nae 3en W 10y

IpM: ri: k"em tein tein loj nd Klura riak p™:  lozj/
you this salty really FP FP salt call brother FP

‘You are so stingy.’

As for Vietnamese, the sentences were first translated before being
analyzed for their comparative/metaphorical meanings.
Examples of sentences of the taste terms without connotative meanings

and those with metaphorical meanings in Vietnamese are shown as follows:
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A taste term with a denotative meaning:
(3) Cam wvira dit vira chua.
/kam vuio dat vuio cud/
Orange both expensive both sour
‘The oranges are both expensive and sour.
A taste terms with connotative meaning:
(4) Co ay giong chua lam.
/ko:  ?A] zomg  cua  lam/
Woman that sound sour very

‘That woman has a very high-pitched sound.’

The taste terms with metaphorical meanings in various contexts were
analyzed accordingly. From the analysis, the taste terms in the two languages were

divided into two main groups according to their structures.

1. Single Taste Terms with Comparative Meanings
Based on their occurrence, single taste terms in context are those occurring

singly with connotative meanings, as shown in the following examples.

4 o @ < A
(5) e vua TaJ5 Taaru AU A 5y au

/muia mot prormortetan k'wa:mrak k3: r&m - k"dm/
when be finished promotion  love as a result start bitter

‘After their promotion, their love will become bitter.’

Y
(6) W1 AN 1 daua vy uels  udn

/k"iw k"em ma:  tanete:ndj térraj 16w/
he salty come since before FP

‘He has always been stingy.’
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meanings

follows.

9
o

(7) dnge  au du wlSed
/phﬁ:'jilj k"on nan priaw mak/
woman Cl. that sour very
‘That woman is very flamboyant.’

(8) JOUBN VO 150 WU W 14
Irajjim k™ the: w&n teap teaj/
smile  of her sweet catch heart
‘Her smile is very sweet.’

9) Co ay chua lim.

/ko: ?Aj cua lam/

she 3" sour very

‘That woman is very outrageous.’
2. The taste terms compounded with other words with comparative
Based on their occurrence, this type was divided into two subtypes as

2.1 A taste term co-occurring with another taste term.
This type is found in both languages and the basic taste terms

occur in both the initial and final positions, as shown below.

(10) foa 1y Ay ww  wuw W Tu T
/By kép k'waim k"om  K'uimn waj naj teaj/

Must keep nominal bitter tart keep in heart

‘Keep your bitterness inside your heart.’
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v

=2 A

(11) o 3 @nau  wn  edwwn  ua Ty venld las

/" rd: sik KMunn K"Sm jam mak  ter maj bok haj k'raj

She feel tart bitter like many but no tell for whom

know

‘She felt very bitter but she doesn’t let anyone know’

(12) Anhta néining cay chua lam,
Rampnta: nd:jnan kaj cua lam/
Him  speech spicy sour very

‘He's speaking sarcastically.’

(13) Nhéch mép cudi chua chat.
Ineic  me:p kudj cua cat/
Open slightly mouth’s corner smile sour tart

‘To smile a bitter smile’

2.2 A taste term is in combination with other words
This type of taste term can occur in both the initial and final

positions, as shown below.

(14) Ao thn v e Nl

/phiirt¢"ay patk wim  jar  wéjteaj/
man mouth sweet don’t trust

‘Don’t trust a sweet-mouthed man.’
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] [ I3 4 4
(15) utu A T Ve IV I TR TR L EA

/te"am pen k"am p™izt t™ir witin hiirsia ni: kraraj/
be words that sweet ear this how

‘How sweet those words are!’

(16) Mai xinh xin, sic nét nhu me nhung tinh tinh  lai kha
/mai si;n s&n sak nétpuzme  purg  tip tin lai xa

mai lovely  sharp like mother but behavior quite

chanh chua.

caap  cud/

lemon sour
‘Mai is lovely, smart like her mother but her disposition rather

sour’

(17) Anh 4y néi  nget ngao.
Rap ?%:jnd;j mot naw/
man 3" speak sweet cook in syrup

‘He speaks sweetly’

3.4 Data analysis

After collecting, recording and classifying the data, they were then
analyzed in the following steps.

Firstly, patterns of distribution of the taste terms in the two languages were
analyzed and compared to see whether they were similar or different.

Secondly, metaphorical meanings of the taste terms were analyzed and
classified into groups as well as their process of semantic mappings from the source

domain to the target domain.
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Next, the analysis results of their metaphorical meanings and their process
of semantic mappings were compared to find out their similarities and differences in
the two languages.

Finally, the metaphorical concepts of the taste terms in both languages

were analyzed and compared.

3.5 Conclusion and discussion
After analyzing the data, conclusions are drawn and discussions are made

on relevant topics in addition to recommendations for further studies.
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CHAPTER IV
CONCEPTUAL METAPHORS OF THAI TASTE TERMS

In this chapter, the results of the analysis are presented in three topics as
follows.

1. Metaphorical distribution of the Thai taste terms

2. Metaphorical meanings and the process of semantic mapping of Thai
taste terms

3. Metaphorical concepts of the Thai taste terms.

4.1 The metaphorical distribution of taste terms

From analyzing the four taste terms in Thai, namely vy /k"Sm/ ‘“bitter’,

i K"em/ ‘salty’, /387 /priaw/ ‘sour’ and ¥ /wim/ ‘sweet’, it is found that their

metaphorical distribution of taste terms are various, which can be grouped into two

main groups according to their structures as follows.

4.1.1 Single word taste terms with connotative meanings
4.1.2 Taste terms compounded with other words with connotative
meanings
This type also was divided into two subtypes based on their occurrence as
follows.
4.1.2.1 A taste term co-occurring with another taste term

4.1.2.2 A taste term is in combination with other words
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4.1.1 Single word taste terms with connotative meanings
4.1.1.1 Single taste terms in context
There are four terms that can occur as single words with

metaphorical meanings in context. They include /k"8m/ “bitter’, /k"em/ salty’, /prid:w/
‘sour’ and /wamn/ ‘sweet’, as shown in the following examples.

/K"dm/ “bitter’

(1) wia wae e 8 T ww A doudn  5n

Ip"4n tem  kan  daj majnamn K SdHrwew rak

just marry together get not long asaresult indicate love
w W die udn

k"m haj hen l&w/

bitter to meet already
‘They have just been married and there have already been

signs of bitter love.’

/K"em/ “salty’
2) N0 e 959 me wz nde Gon 1ae

Ip™: i K"em tein tein lo;j na  klwa riak p™: lo:j/
You this salty really FP FP salt call brother FP

‘You are so stingy.’

/priaw/ ‘sour’

9 = oaj 2
AN AU U w3en wn

3)
/p"Grjin kPon nan priaw mak/
woman CIL that sour very

‘That woman is very outrageous.’
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/wam/ ‘sweet’
2 o
3 50008 V99 150 HIU U

Irojjim k"3 the: wiin  teaprteaj/
smile of her sweet catch heart

‘Her smile is very sweet.’

4.1.2 Taste terms compounded with other words with connotative

meanings
4.1.2.1 A taste term co-occurring with another taste term

There is only one word /k"dm/ “bitter’ which can co-occur with

only another taste term /k™utn/ “tart> with metaphorical meanings. The order of /k"dm/
can precede or follow another taste term in a compound word, as shown in the
following examples.

/KPom/ + /K uen/

A

=2 g A ~ ]
an YN YU Nl 1393711 N A1Y U

Qae

@) 159
"o rursuik k"Sm KMuin kap  rudagraw t"i: pMan mad/

she feel bitter tart about event CON pass come

‘She felt bitterness about her past events.’

In (7) /K"dm/ ‘bitter’ precedes a taste term /k"urn/ ‘tart’ forming a

compound.

IKMaen/+ /Kom/

v
A

=2 [~ ]
an YU YN Wy 9819 Un

Qo

(8) ST

/k"aw rurstik  K'un k"Smpenjam  mak/
He feel tart  bitter be severely very
‘He felt very bitter.’

In (8) /k"om/ ‘bitter’ follows a taste term /k"urn/ ‘tart’ forming a

compound.
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4.1.2.2 A taste term is in combination with other words
There is only one term /wé:nn/ ‘sweet” which has metaphorical

meanings when it occurs with other words, either before or after the compounding

elements. This is shown in the following examples.

/pak wa:n/

(9)

WAl @mn WU Jane ity

e

/p"0rfin stanrmak te"a:p phOrtetarj park-wiin/
Woman almost like man mouth sweet
‘Most women like sweet-mouthed men.’

In (9) /wéan/ ‘sweet’ follows a noun /pa:k/ ‘mouth’ forming a compound.

fwan hu/

(10) e i Awe f wowy de 0 nsgls

fte"am pen  K'amrp":t t: w&inhtizsia  ni: kraraj/
Be words  that sweet ear really this how
‘How sweet those words are!’

In (10) /wan/ ‘sweet’ precedes a noun / hiii/ ‘ear’ forming a compound.

4.2 Metaphorical meanings and the process of semantic mapping of

Thal taste terms

The investigation of the four taste terms further reveals that they have
various metaphorical meanings, which can be categorized into two semantic domains
as follows.

4.2.1 Persons metaphor

4.2.2 State metaphor

This domain was divided into four subgroups: action metaphor, feelings

metaphor, habits/manners metaphor, and qualities metaphor.
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Before presenting examples of the analysis of metaphorical meanings and
the process of semantic mapping of the Thai taste terms, it would be better to discuss
attributes of the four taste terms in order to facilitate better understanding about the
analysis of their semantic mapping. This is due to the fact that one taste term has
different properties in different contexts. Therefore, some prominent attributes that are
in line with the aspects in the target domain are presented. Details of the attributes of
the taste terms are shown in the alphabetical order as follows.

vy /K"Sm/ ‘bitter’ 1fin /k"em/ ‘salty’

[Mouth-sticking taste] [Able to eat a bit by bit]

[Oral perception] [Healing and preventing oral diseases]
[Perceived taste] [Oral perception]

[Taste of Tinospora cordifolia] [Perceived taste]

[Tongue-sticking taste] [Preserving food for a long time]
[Unsavory] [Taste of salt]

[Taste that difficult to change]

w3 /priaw/ sour’ WU /wain/ ‘sweet’
[A taste of unripe fruit] [A taste of ripe fruit]
[Able to be cooked] [Clear as sugary syrup]
[Acidic taste] [Oral perception]

[Oral perception] [Perceived taste]
[Perceived taste] [Savory]

[Tingling in the teeth] [Sugary]

[Taste of lemon] [Taste of sugar]

[Taste of tamarind]
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4.2.1 Persons Metaphor
Persons metaphor refers to taste terms with comparative meanings to

humans or persons.

According to the investigation, only the term, /w&n/ ‘sweet’, co-occurs

with the word /t¢aj/ ‘heart’, with a person metaphor in meaning. Details are as follows.

(11) wnula e @y i Tdu uds

Iw&n teaj thor dorn ma: nomn lEw/
sweet heart your walk come that

“Your sweetheart is coming.’

/w&n teaj/ means a beloved person (the Royal Institute Dictionary, 1999:
1276). The word /wa:n/ means sugary in taste; beautiful in sound (lbid : 1276). The
word /teaj/ means a thing that functions in knowing, feeling, recalling and thinking

(Tbid : 329). When the two words form into the compound word /wéan teaj/ its

metaphorical meaning is a beloved person or individual. The transfer of its semantic

attributes can be illustrated as follows.

Source Domain Target Domain
Taste term + Body organ a person
Iwan/ ‘sweet™+teaj/ ‘heart’ ——  abeloved/dear person

[Perceived taste][An important body organ]  [An important person]

[Savory] [Endearing]
4 A

Diagram 4.1 metaphorical mapping process of /wé&n/ in term /wa:n teaj/
‘sweet heart’

From the above semantic mapping, attributes of /wan/ and its
compounding element, /t¢aj/ ‘heart’, are transferred to the target domain, which is a

persons metaphor. Details of the attribute transfer are shown as follows. /w&:n/ ‘sweet’
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transfers its semantic attributes from the source domain [savory] to the target domain
[endearing]. /teaj/ ‘heart’ transfers its semantic attributes from the source domain [an

important body organ] to the target domain [an important person].

It is noted that 21119 /wan teaj/ ‘sweet heart’ in Thai might have been a

loan translation from English and the meaning has been popularized later. It is found
that it is the only taste term with metaphorical meaning that refers to persons. Its
meaning is closely similar to the English term. Thus it is very likely that the term is a
loan word from English.

4.2.2 State Metaphor

A state refers to existence, manner or condition (Royal Institute
Dictionary, 1999:1359).

A state metaphor refers to linguistic forms with reference to deeds,
manners and states of actions. In this study, state metaphor includes feelings which are
states occurring in the mind, and habits and manners which are states of actions
expressed externally.

It was found from this investigation that the state metaphor was
semantically divided into four domains: action metaphor, feelings metaphor,

habit/manner metaphor, and qualities metaphor. Details are as follows.

A) Action metaphor

Action metaphor refers to taste terms with comparative
meanings to actions expressed.

It is found from the investigation that only the terms /wa:n/
‘sweet” with metaphorical meanings express aspects of actions, as shown in the
following example.

In presenting the data for analysis, the taste terms from each

language were arranged in alphabetical order.
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9
~

(11) 9 0o Wy naoA

Kbz nip K"wwan kan  tabit/
couple this they sweet together alway
“This couple is always sweet.’
The word /wan/ ‘sweet’ means sugary in taste; beautiful in sound (the
Royal Institute Dictionary: 1276). From the above example, the word /wé&n/

metaphorically expresses a caring action among those who love and care for one
another. The transfer of their semantic attributes can be illustrated as follows.

Source domain Target domain
Taste term Aspects of actions
Iwan/ ‘sweet’ E— caring action
20 v
[Oral perception] [Visual perception]
[Savory] [Perceived externally]
. » [Favorable]

Diagram 4.2 metaphorical mapping process of /wa:n/ ‘sweet’

From the above semantic mapping, it is found that the attribute, [oral
perception] and [savory] of the term /wé&:n/ is transferred to the target domain, [visual

perception] and [favorable] respectively, which is a action metaphor, which is a

subgroup of the state metaphor category.

B) Feelings metaphor
Feelings metaphor refers to taste terms with comparative

meanings to feelings that occur in the minds of humans.

It is found from the investigation that only the terms /k"6m/
‘bitter’ with metaphorical meanings express feeling. The term /k"dm/ ‘bitter’ occurs as

single word and combination with the word /k"urn/ ‘tart’ only, as shown in the

following example.
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(12)

+

1 dy v =
BN U AN AITUIN voe las  aw 1l

/t¢"0an ni:  du:an KPwaimerak k"3 Kiraj k"dm  pi:/
period this horoscope love of  who bitter fully

‘At the moment, whose love horoscope is bitterly bitter?’

/K'Sm/ “bitter’ refers to bitter in taste; implying that it is unhappy.

Metaphorically, it refers to an unhappy love. The transfer of its semantic attributes can

be illustrated as follows.

Source Domain Target Domain

Taste term +Taste term Feelings

/K"Ony/ “bitter’ ——» unhappy feeling
v v

[Perceived taste] [Perceived feelings]

[Oral perception] [Mental perception]

[Unsavo?y] [Untvanted]

[Unhappy]

Diagram 4.3 metaphorical mapping process of /k"6m/ “bitter’

From the above semantic mapping, it is found that the attribute, [perceived

taste], [oral perception] and [unsavory] of the term /k"dm/ “bitter’ is transferred to the

target domain, [perceived feelings], [mental perception] and [Unwanted] respectively,

which is a feelings metaphor, which is a subgroup of the state metaphor category.
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(13) 150 AN YN TR R A 2 TR e
ftho: rdrswik KPOMrk™wen kap  rudag tM: p"ain may/
she feel bitter tart aboutevent CON pass come
‘She felt bitterness about her past events.’

(14) L Y PRTTETIVETEY Ta lu e deun 1@

/majrmi: K'wa:m-kPuin'k"dm daj naj te"irwit tiapthaw daj

No bitterness any in life beequalto get

fu msguds gn ouwdlu @ $a N

kap kansstinesia l0:k ?an pen t"i: rék paj/
with loss child  beloved go

‘There is no other bitterness in life than the loss of your

beloved children.’

/k"dm k"urn/ or /k"urn k"0m/ means a suppressed hurtful feeling that
cannot be expressed (The Royal Institute Dictionary, 1999:163). /k"om/ is a bitter taste
and /k"urn/ is an astringent unsavory taste; (Northern dialect) pungent (Ibid :194).

The two words co-occur as /k"dm k™un/ or /k™uzn k"dm/. Metaphorically, it refers to

a hurtful and suffering feeling. The transfer of its semantic attributes can be illustrated

as follows.
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Source Domain Target Domain
Taste term +Taste term Feelings
/KPSy “bitter’+ /k"wn/ ‘tart’ —  suffering feeling
R 2 Y
[Perceived taste] [Perceived taste] [Perceived feelings]
oo Voo i
[Oral perception] [Oral perception] [Mental perception]
[Unsavory] [Nauseous] [Unwanted]
[Hard to swallow] [Unable to express]
L S 4

Diagram 4.4 metaphorical mapping process of /k"dm/ ‘bitter’ in term

/KPOm KPMan/ “bitter and hurtful’

Source Domain Target Domain
Taste term +Taste term Feelings
/k"irn/ “tart’+/k"0ny/ “bitter’ — suffering feeling
v 2 v
[Perceived taste] [Perceived taste] [Perceived feelings]
v o v
[Oral perception] [Oral perception] [Mental perception]
[Nauseous] [Unsavory] [Unwanted]
[Hard to swallow] [Unable to express]
b 4

Diagram 4.5 metaphorical mapping process of /k™urn/ ‘tart’ in term /k™wxn
k"dm/ “bitter and hurtful’
From the above semantic mapping, attributes of /k"dm/ ‘bitter’ and its

compounding element, /k"un/ ‘tart’, are transferred to the target domain, which is a
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feelings metaphor, a part of the state metaphor. Details of the attribute transfer are
shown as follows. /k"0m/ ‘bitter’ transfers its semantic attributes from the source
domain [perceived taste] to the target domain [perceived feelings], from [oral
perception] to [mental perception] and from [unfavorable] to [unwanted]. /k™uzn/ ‘tart’

also transfers its semantic attributes from the source domain [perceived taste] to the
target domain [perceived feelings], from [oral perception] to [mental perception] and
from [hard to swallow] to the target domain [unable to express].

C) Habits/Manners Metaphor
Habits/manners metaphor refers to taste terms with
comparative meanings to habits or manners that have become habitual.

The investigation reveals that /k"em/ “salty’, /priaw /‘sour’ and
Iw&n/ ‘sweet’ have metaphorical meaning expressing habits or manner. Most of them
occur as a single word. Additionally, /wan/ co-occurrs with other words with a

metaphorical meaning that expresses habits or manners, for example /?5:n wa:n/ ‘well-

mannered and gentle’, as shown in the following example. Details are as follows.

v v
= =

(15) WU w959 1@e Uy tnae 3en A 1ae

Ip™: i k"em teip teiy loij nd? klwa riak p"i:  leij/
You thissalty really FP FP salt call brother FP
‘You are so stingy.’
/kPem/ ‘salty’ refers to salty in taste; implying that it is beneficial.

Metaphorically, it refers to a stingy reflecting personality. The transfer of its semantic

attributes can be illustrated as follows.
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Source Domain Target Domain
Taste term personal attributes
/kPeny/ ‘salty’ — stingy

[Perceived taste] [Perceived personality]

[Taste that is difficult to change] [Personal attributes that is
difficult to change]

v v
[Able to eat bit by bit] [Able to spend bit by bit]

[More beneficial]

Diagram 4.6 metaphorical mapping process of the taste term /kem/ ‘salty’

From the above semantic mapping, it is found that the attribute, [perceived
taste], [taste that is difficult to change] and [eating bit by bit] of the term /k"em/ ‘salty’

is transferred to the target domain, [perceived personality], [habit that is difficult to
change] and [spending bit by bit] respectively, which is a habits/manners metaphor, a

part of the state metaphor.

Y ¥
(16) Anale Aau 1w nlSes wn

/p"Grjin kK"on nan priaw ma:k/
woman CL that sour very
‘That woman is very outrageous.’
Ipriaw/ ‘sour’ refers to a taste like lemon. Metaphorically, the term

represents an active and confident personality or outrageous, colorful or body-tight

attire of women. The transfer of its semantic attributes can be illustrated as follows.
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Source Domain

Taste term

Ipriaw/ ‘sour’

[Perceived taste]

oo

[Acidic taste]

fro

[A unique taste]
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Target Domain
Personal attributes

active and confident

[Perceived personality]

e e

[Strike the eyes]

_________________ .

[A unique personality]
[Self-confidence]

Diagram 4.7 metaphorical mapping process of the taste term /priaw/ ‘sour’

From the above semantic mapping, it is found that the attribute, [perceived

taste], [acidic taste] and [a unique taste] of the term /pri:aw/ ‘sour’ is transferred to the

target domain, [perceived personality], [strike the eyes] and [a unique personality]

respectively, which is a habits/manners metaphor, a part of the state metaphor.

a7 o 1 a1 waw

/t"o: pen saw wan/

she be qirl

‘She is a sweet girl.

Iwan/ ‘sweet’ refers to sugary in taste. Metaphorically, it represents lovely

and gentle personalities. The transfer of its semantic attributes can be illustrated as

follows.
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Source Domain Target Domain
Taste term Personal attributes
Iwén/ ‘sweet’ —>  gentle, neat and charm
\ 20 v
[Perceived taste] [Perceived manner]
[Savory] [Favorable]
4 A

Diagram 4.8 metaphorical mapping process of the taste term /wa:n/ ‘sweet’

From the above semantic mapping, it is found that the attribute, [perceived
taste] and [savory] of the term /wan/ ‘sweet’ is transferred to the target domain,

[perceived manner] and [favorable], which is a habits/manners metaphor, a part of the
state metaphor.

4

(18) Q  uuny Au YU E N3 M POUHIMU 934
/du: mernti: K"onndnsi - Kirija tharttamy  ?anwain tein
tein/

look girl ~ CL that FP manner demeanor sweet FP
FP

‘Look at that girl! Her manner is gentle and sweet.’

/?5:n wa:n/ (soft and sweet) means well-mannered and gentle (the Royal
Institute, 1999: 1245). The word /?5:n/ ‘soft’ means not hard (Ibid: 1334) and the word

Iwén/ ‘sweet’ means sugary (Ibid : 1276). When the two words are used together, its

metaphorical meanings are ‘pleasant to hear’, which expresses the state of speech, and
‘well-mannered and gentle’, which expresses the state of manner. The transfer of its

semantic attributes can be illustrated as follows.
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Source domain Target domain
Taste term manners
1?3/ ‘soft’ + /wain/ ‘sweet’ — well-mannered and gentle
L Z2 v
[State] [Oral perception] [Visual perception]
v v
[Not hard] [Savory] [Gentle]
A . » [Pleasant]

Diagram 4.9 metaphorical mapping process of /wéan/ in term /?5:n wan/
‘pleasant to hear, well-mannered and gentle’

From the above semantic mapping, attributes of /?3in/ ‘soft’ and its
compounding element, /wan/ ‘sweet’, are transferred to the target domain, which is a
manners metaphor, a part of the state metaphor. Details of the attribute transfer are
shown as follows. /?5:n/ ‘soft” and /wa:n/ ‘sweet’ transfers its semantic attributes from

the source domain [oral perception] to the target domain [visual perception], from [not

hard] to [gentle] and from [savory] to [pleasant].

D) Qualities Metaphor
Qualities metaphor refers to taste terms with comparative

meanings to qualities of objects or actions.

From the investigation, it is found that the taste term /w&:n/

‘sweet” with metaphorical meaning expresses qualities. Mostly /wa:n/ ‘sweet” occurs

with other words with metaphorical meaning. Details are as follows.

(29) GERTLN MHIIUO VD3 1D

/K& mom  ta: wain wan k5 thor/
Just looking eyes sweet of  her

‘Just looking at her sweet eyes’
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/ta: wain/ (sweet eyes) means lovely eyes or eyes that express loveliness
(the Royal Institute, 1999: 457). /tai/ ‘eye’ means a body part of man and animals that

perceives images (1bid:454), and /w&n/ ‘sweet’ means sugary (Ibid:1276). When the

two words occur together, its metaphorical meaning is brightness of eyes or a state that
the eyes express. The transfer of its semantic attributes can be illustrated as follows.

Source domain Target domain
Taste term Qualities
ltai/ ‘eye’ + /wan/‘sweet’ — State of the eyes
' [Body organ] [Oral perception] [Visualvperception]
=% [For seeing] [Sugary] [Clear as sugary syrup]
[Syrupy taste] <€-------------- 3

Diagram 4.10 metaphorical mapping process of /wa:n/ in term /ta: wa:n/
‘lovely eyes or eyes that express loveliness’

From the above semantic mapping, attributes of /ta/ ‘eye’ and its
compounding element, /wéan/‘sweet’, are transferred to the target domain, which is a
qualities metaphor, a part of the state metaphor. Details of the attribute transfer are
shown as follows. /ta:/ ‘eyes’ transfers its semantic attributes from the source domain
[for seeing] to the target domain [visual perception]. /wain/ ‘sweet’ transfers its

semantic attributes from [syrupy taste] to [clear as sugary syrup].

(20) i #othe W s

Imgrka: fi: paik  wan  tcin/
vendor this mouth sweet really
“This vendor speaks sweetly.’
/pa:k wan/ means sweet talking (used in a convincing or insincere

manner). The term has a metaphorical meaning, expressing pleasing words. The

transfer of its semantic attributes can be illustrated as follows.
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Source Domain Target Domain
Body organ + Taste term Qualities

/pak/‘mouth’ + /wain/‘sweet’ — pleasing words

v v
[Speech organ][Perceived taste] [Words heard]
[Tasty look] [Pleasing sounds]
. A
[Liking] <€------------------ |

Diagram 4.11 metaphorical mapping process of /wé:n/ in term /pa:k wa:n/
‘sweet talking’

From the above semantic mapping, attributes of /pa:k/‘mouth’ and its
compounding element, /wa:n/‘sweet’, are transferred to the target domain, which is a
qualities metaphor, a part of the state metaphor. Details of the attribute transfer are
shown as follows. /pack/‘mouth’ transfers its semantic attributes from the source
domain [perceived taste] to the target domain [words heard]. /wan/ ‘sweet’ transfers

its semantic attributes from the source domain [liking] to the target domain [pleasing

sounds].

v

(21) @9 vug ves 5o 9 18 ule 89 1

/sian w&in wan k"5 the: t"am haj tc"winteaj jin nak/
voice sweet of hermaketo rejoice  exceedingly
‘Her sweet voice is so pleasant.’

/sian w&n/ (sweet voice) means soft, beautiful and pleasant voice (The

Royal Institute Dictionary, 1999:1225). /stan/ ‘voice’ means an entity perceived by

ears (Ibid : 1220) and /w&:n/ ‘sweet’ means sugary (Ibid : 1276). When the two words

occur together, its metaphorical meaning is beautiful voice. The transfer of its

semantic attributes can be illustrated as follows.
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Source domain Target domain
Taste term Qualities

[stiayg/ ‘voice’ + /wain/ ‘sweet’ — sound attributes

v v
[Auditory perception] [Oral perception] [Auditory perception]
[Sugary] [Pleasant]
[Savory] €--------- A

Diagram 4.12 metaphorical mapping process of /w&n/ in term /sian wa:n/
‘beautiful and pleasant voice’

From the above semantic mapping, attributes of /sian/ ‘voice’ and its
compounding element, /wan/ ‘sweet’, are transferred to the target domain, which is a
qualities metaphor, a part of the state metaphor. Details of the attribute transfer are

shown as follows. /sian/ ‘voice’ transfers its semantic attributes from the source

domain [auditory perception] to the target domain [auditory perception]. /w&n/ ‘sweet’
transfers its semantic attributes from the source domain [savory] to the target domain

[pleasant].

4
A

(22) 1 @1 W HNu au 4 aAs  1as

/saw stiaj ndr wan k"on ni: K"un K"raj/
girl pretty face sweet CL thisis who
‘Who is this sweet-faced girl?’
/na: wa:n/ means sweet looking. The word /n&:/ means face (the Royal

Institute Dictionary, 1999: 1245 ).The word /wda:n/ means sugary in taste (Ibid : 1276).

When the two words form into the compound word /na: wa:n/ its metaphorical

meaning is sweet looking. The transfer of its semantic attributes can be illustrated as

follows.
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Source Domain Target Domain
Taste term Qualiteis
/nay/ ‘face’ + /wamn/ ‘sweet’ —>  State of the faces
v \

[Body organ] [Perceived taste] [Visual perception]

[Tasty look] [Pleasant]

A
[Savory] <«--------- 4

Diagram 4.13 metaphorical mapping process of /wann/ in term /na: wa:n/
‘sweet looking’

From the above semantic mapping, attributes of /nd:/ ‘face’ and its
compounding element, /wan/ ‘sweet’, are transferred to the target domain, which is a
qualities metaphor, a part of the state metaphor. Details of the attribute transfer are
shown as follows. /w&n/ ‘sweet’ transfers its semantic attributes from the source

domain [perceived taste] to the target domain [visual perception] and [savory] to

[pleasant].

1 =\ 4 o
(23) 159 WA POUKNU LB U 91TW YU

fthar phOsttcar 3 wamn €2 mir  ?arrom kMan/
She speak sweetly and have humor
‘She speaks sweetly and with a sense of humor.’

/?5:n wa:n/ (soft and sweet) means pleasant to hear, (the Royal Institute,

1999: 1245). The word /?5:n/ ‘soft’ means not hard (Ibid: 1334) and the word /wa:n/

‘sweet” means sugary (Ibid : 1276). When the two words are used together, its
metaphorical meanings are ‘pleasant to hear’, which expresses the state of speech, and
‘well-mannered and gentle’, which expresses the state of manner. The transfer of its

semantic attributes can be illustrated as follows.
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Target domain

Taste term Quialities
1?3/ ‘soft’ + /wain/ ‘sweet’ — pleasant (words)
2 v
[State] [Oral perception] [Auditory perception]
v v
[Not hard] [Savory] [Gentle]
A . » [Pleasant]

Diagram 4.14 metaphorical mapping process of /wan/ in term /?5:n wan/
‘pleasant to hear, well-mannered and gentle’

From the above semantic mapping, attributes of /?3in/ ‘soft’ and its

compounding element, /wan/ ‘sweet’, are transferred to the target domain, which is a
qualities metaphor, a part of the state metaphor. Details of the attribute transfer are
shown as follows. /?5:n/ ‘soft” and /wa:n/ ‘sweet’ transfers its semantic attributes from
the source domain [oral perception] to the target domain [auditory perception], from

[not hard] to [gentle] and from [savory] to [pleasant].

It is noted that the terms, 8euwiau /22:n wan/, in Thai can be categorized

into two groups: habits or manners and qualities. In speech, the term metaphorically
expresses a state of speech. In habits/manners, the term metaphorically expresses a
manner of a person. Nevertheless, both are categorized in the state metaphor.

WU au  udl  au an

(24) fu  dod A1

[?an 23 ta:n wan lin l&:w  Sinsak

sugar cane toddy palm sweet tongue already
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Qae

ua ay 1m WM ¥ W Y

fte: lom pak wan ht:mi rd: h&j/
but wind mouth sweet ear not know lost

‘Sweetness from sugarcanes is temporary, but sweet words are

long lasting.’

/wéa:n hti:/ (sweet ears) means auditory pleasing words (The Royal Institute

Dictionary, 1999: 1277). /ht:/ ‘ears’ means a body organ of man and animals that

perceives sounds (Ibid : 1287) and /wa:n/ ‘sweet’ means sugary (Ibid : 1276). When

the two words occur together, its metaphorical meaning is ‘ear-pleasing’. The transfer

of its semantic attributes can be illustrated as follows.

Source domain Target domain
Taste term Qualities
Iw&n/ ‘sweet’ + /hii:/ ‘ears’ —  Word attributes
o v
[Oral perception] [Body organ] ! [Auditory perception]
[Savory] [For listening] < -~ [Pleasing]
A

_____________________ » [Pleasant]

Diagram 4.15 metaphorical mapping process of /wan/ in term /wan hu:/

‘ear-pleasing words’

From the above semantic mapping, attributes of /wa:n/ ‘sweet’ and its

compounding element, /hti:/ ‘ears’, are transferred to the target domain, which is a

qualities metaphor, a part of the state metaphor. Details of the attribute transfer are

shown as follows. /w&n/ ‘sweet’ from transfers its semantic attributes [savory] to

[pleasant]. /hu:/ ‘ears’

transfers its semantic attributes from the source domain [for

listening] to the target domain [auditory perception].

As for Thai taste terms in combination with other words, it is found that

most of the compounding elements are nouns, but one word is found to be a verb,
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/ph0:t/ ‘speak’. The compounding elements are related to body parts, namely /ta:/
‘eye’, /pak/ ‘mouth’, /n&:/ ‘face’ and /hl:/ ‘ear’. Moreover, it is found to be
compounded with /sitag/ ‘voice’ and /?3:n/ ‘soft’. For the compounding elements, if

their meanings are related to perceptions, these shared properties with the taste terms
are transferred to the target domain as well.

From the data presented, it can be seen that semantic mapping of the taste
terms has been transferred from the oral perception to various kinds of perceptions, be
they auditory perception, mental perception, visual perception. As for the compound
taste terms, whether they are compounded with another taste term or with other words,

their semantic mapping covers other target domain as well.

4.3 Metaphorical concepts of the Thai taste terms

From examining metaphors of the taste terms, it is found that, besides
realizing their comparative meanings, the metaphors enable us to perceive the
concepts of language users, as reflected in Lakoff (1980: 3):

“...Metaphor is pervasive in everyday life, not just in language but in
thought and action. Our ordinary conceptual system, in terms of which we both think
and act, is fundamentally metaphorical in nature.”

Metaphor that reflects the concepts of language users is called a
conceptual metaphor. From the above-mentioned examples, the relationship between

the taste terms, metaphor and concept can be illustrated in the following figure.

Taste terms Metaphor Conceptual Metaphor
Source domain Mapping process Target domain

Figure 4.1 Process of conceptual metaphor of taste terms

From the above diagram, it can be explained that taste terms are used to

describe tastes. When they are used to compare things, they are regarded as a source
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domain and objects being compared are regarded as a target domain. This use of
comparative taste terms reflects how language users have metaphorical concepts about
the terms. During the comparison, attributes of the terms will be transferred to the
objects being compared.

From analyzing metaphorical meanings of the four Thai taste terms, they
can be categorized into two semantic domains as mentioned earlier. The two domains:
state metaphor and persons are elements or qualities of human beings. Thus, it can be
generalized in terms of taste terms as concepts that HUMAN QUALITIES ARE
TASTES. As shown in following figure.

Source domain _ Target domain
Metaphor (mapping)

Taste terms Semantic domain Conceptual Metaphor
Bitter Taste terms as persons )
Salty Taste terms as state Human qualities
Sour - Taste terms as action \
Sweet - Taste terms as feelings
Taste terms as habits/manners -

-Taste terms as gaulities

Figure 4.2 Process of conceptual metaphor of Thai taste terms

In summary, the taste terms in Thai reflect metaphorical concepts among
Thai speakers: HUMAN QUALITIES ARE TASTES

In this study, metaphorical concepts are written as devised by George
Lakoff. The metaphorical concepts are written in capital letters and from target
domain to source domain (TARGET DOMAIN IS/AS SOURCE DOMAIN).
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CHAPTER V
CONCEPTUAL METAPHORS OF VIETNAMESE TASTE TERMS

In this chapter, the results of the analysis are presented in three topics as
follows.

1. Metaphorical distribution of the Vietnamese taste terms

2. Metaphorical meanings and semantic mapping of Vietnamese taste
terms

3. Metaphorical concepts of the Vietnamese taste terms.

5.1 The metaphorical use of taste terms
According to the investigation and analysis of the four Vietnamese taste
terms, namely chua /cua/ ‘sour’ , dang /dén/ ‘bitter’, man /man/ ‘salty’ and ngot /not/

‘sweet’, it is found that their metaphorical distribution of taste terms can be grouped in
into two main groups according to their structures as follows.

5.1.1 Single word taste terms with connotative meanings

5.1.2 Taste terms compounded with other words with connotative
meanings

This type was divided into two subtypes based on their occurrence as
follows.

5.1.2.1 A taste term co-occurring with another taste term

5.1.2.2 Ataste term in combination with other words

5.1.1 Single word taste terms with connotative meanings
5.1.1.1 Single taste terms in context
There is only one taste terms chua /cus/ that can occur as single
words with metaphorical meanings in context. This is shown in the following

examples.
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(1)
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Co6 4y chua lam.
/ko:  ?& cus lam/

woman 3 sour very

‘That woman is very outrageous.’

5.1.2 Taste terms compounded with other words with connotative

meanings

5.1.2.1 A taste term co-occurring with another taste term

There are two terms: chua /cua/ ‘sour’ and déng /dan/ “bitter’

that can co-occur with other taste terms with metaphorical meanings. Each taste term

can precede or follow another taste term as a compound word. This is shown in the

following examples.

/cua / ‘sour’ + /Kkaj/ ‘spicy’

)

Loi  cham biém chua cay.
/I:j  cam bidmcua kaj/
word satirize  sour spicy

‘Bitter sarcasms’

In (2) /cua / ‘sour’ precedes a taste term /kaj/ ‘spicy’ forming a compound.

/kaj / ‘spicy’+ /cua/ ‘sour’

©)

Loi  cham biémcay chua.
/I:j  cam bidm kaj cua/
word satirize  spicy sour

‘Bitter sarcasms’

In (3) /cus / ‘sour’ follows a taste term /kaj/ ‘spicy’ forming a compound.
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/ddn/ ‘bitter’ + /kaj/ ‘spicy’
(4) Trénkhubn matcd 4y, tran day nhitng giot nudc mét
/cen xuan mat ko: ?4) candij puip zot  nwdk mat

on face woman that brimful some drop tear

dang cay.

dag kaj/

bitter spicy

‘Her face is covered with tears of bitterness.’

In (4) /dar/ “bitter’ precedes a taste term /kaj/ ‘spicy’ forming a

compound.
/kaj/ ‘spicy’ + /dan/ ‘bitter’
(5) Bao nhiéu cay diang, biy nhiéu niém tin.
/ba:w piow kaj ddng  bAj piow nidm tin/
how much spicy bitter so much sense of confidence
‘So much bitterness, so much faith’
In (5) /dar/ ‘bitter’ follows a taste term /kaj/ ‘spicy’ forming a
compound.

5.1.2.2 A taste term is in combination with other words

Furthermore, the term chua /cus/ ‘sour’ , man /man/ ‘salty’ and

ngot /mot/ ‘sweet’ also have metaphorical meanings when they compound with other

words, either before or after the compounding elements, as shown in the following

examples.
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giong chua /zon cua/
(6) Co ay  giong chua lam.
/ko:  ?j zom cud lam/

woman 3™  voice sour very

‘That woman has a very high pitched voice.’
In (6) /cua/ ‘sour’ follows a noun /zom/ ‘voice’ forming a

compound.

NOi ngot /nd:j not/

(7) Noingon  noéi ngot.
Indjnon  n3;j pat /
tell delicious tell sweet
‘To use sweet words’

In (7) /not/ ‘sweet’ follows a verb /n3:j/ ‘tell” forming a compound.

chua xat /cus sat/
(8) Canh ngo chua xot.
/kan no cud sdt/

plight sour sting
‘A heart-rending plight’

In (8) /cua/ ‘sour’ precedes a noun /sit/ ‘sting’ forming a compound.

man tinh /man i/

9 Main tinh anh em.
/man tizn ?an 2e:m/
salty love older brother younger brother
‘Warm brotherhood’

In (9) /man/ ‘salty’ precedes a noun /tizn/ ‘love’ forming a compound.
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ngot ngao /not na:w/

(10) Cuoi cuoi ndi ndinget ngao.

/kwdj kudj nd:j ndijpot nauw/
smile smile say say sweet cook in syrup

“To smile and speak suavely.’

In (10) /yot/ ‘sweet’ precedes a noun /maw/ ‘cook in syrup’ forming a

compound.

5.2 Metaphorical meanings and semantic mapping of Vietnamese

taste terms

The investigation of the four taste terms further reveals that they have one

semantic domain: state metaphor.

Before presenting examples of the analysis of metaphorical meanings and
semantic mapping of the Vietnamese taste terms, it would be better to discuss
attributes of the four taste terms in order to facilitate better understanding about the
analysis of their semantic mapping. This is due to the fact that one taste term has
different attributes in different contexts. Therefore, some prominent attributes that are
in line with the aspects in the target domain are presented. Details of the attributes of

the taste terms are shown in the alphabetical order as follows.
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Chua /cua/ ‘sour’

[A taste of unripe fruit]
[Able to be cooked]
[Acidic taste]

[A unique taste]
[Irritating throat]

[Oral perception]
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Ping /dan/ “bitter’
[Mouth-sticking taste]
[Oral perception]
[Perceived taste]
[Taste in the mouth]
[Taste of gallbladder]

[Unfavorable]

[Perceived taste] [Unsavory]

[Sharp taste]

[Taste of lemon]

[Taste of star apple]

[Taste of tamarind]

[Tingling in the teeth]

Man /man/ ‘salty’ Ngot /pat/ ‘sweet’
[Be full-flavored] [A taste of ripe fruit]
[Healing and preventing oral diseases] [Clear as sugary syrup]
[Intense taste] [Good taste]

[Make thirsty] [Liking]

[Oral perception] [Oral perception]
[Perceived taste] [Perceived taste]
[Preserving food for a long time] [Savory]

[Taste of salt] [Sugary]

[Taste that difficult to change] [Taste of sugar]

[Valuable]
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5.2.1 State metaphor

A state metaphor refers to linguistic forms with reference to deeds and
manners. In this study, state metaphor includes feelings which are states occurring in
the mind, and habits and manners which are states of actions expressed externally.

It was found from this investigation that the state metaphor was
semantically divided into three domains: feelings metaphor, habits/manners metaphor,

and qualities metaphor. Details are as follows.

A) Feelings metaphor

Feelings metaphor refers to taste terms with comparative
meanings to feelings that occur in the minds of humans.

There are four taste terms: /cua/ ‘sour’,/dar/ ‘bitter’, /man/
‘salty” and /not/ ‘sweet’, co-occurring with other taste terms and other words, which

metaphorically express feelings. This is shown in the following example.
In presenting the data for analysis, the taste terms from each

language were arranged in alphabetical order.

(11) Nhéch mép cudi chua chat.
Inéc mé:p kudj cus cét/
part a corner mouth’s corner smile sour tart

‘To smile with bitterness’

chua chat /cus ca:t/ means bitterness (Vietnamese-English
Dictionary 2000: 258). Chua /cua/ is sour (Ibid: 258) and chat /ca:t/ is tart (Ibid: 196).
When the two words co-occur as a single unit, it means bitterness. Chua /cua/

metaphorically represents a mental corrosive feeling. The transfer of its semantic

attributes can be illustrated as follows.
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Source Domain Target Domain
Taste term feelings
lcua/ ‘sour’+ /cait/ ‘tart’ —  Dbitterness
\ 2 2 \

[Perceived taste] [Perceived taste] [Perceived feelings]

Y . v
[Oral perception] [Oral perception] [Mental perception]
[Acidic] [Corrosive feeling]

Diagram 5.1 metaphorical mapping process of /cua/ ‘sour’ in /cus ca:t/

From the above semantic mapping, attributes of chua /cus/ ‘sour’ and its
compounding element, /c&:t/ ‘tart’, are transferred to the target domain, which is a
feelings metaphor, a part of the state metaphor. Details of the attribute transfer are
shown as follows. Chua /cua/ ‘sour’ transfers its semantic attributes from the source
domain [perceived taste] to the target domain [perceived feelings], from [oral
perception] to [mental perception] and from [acidic] to [corrosive feeling]. Chat /ca:t/
‘tart’ also transfers its semantic attributes from the source domain [perceived taste] to

the target domain [perceived feelings] and from [oral perception] to [mental

perception].

(12) Co dy camthiy chuaxét lam khi  nhin thdy nhiing dia
/ko: 3 kamthAj cua siit lam xir  jiin thij puip dwd

She that feel sour sting very when see some CL

tré  mocdi nay.
ce:  mo: koij naj/
child orphan this

“The woman felt sad when she saw these orphans.’
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chua x6t /cua sait/ means painfulness (Vietnamese-English
Dictionary 2000: 258). Chua /cua/ is sour and xét /sait/ is to sting (Ibid: 1473). When

the two words co-occur as a single unit, it means painfulness. Chua /cuo/

metaphorically represents a mental corrosive feeling. The transfer of its semantic
attributes can be illustrated as follows.

Source Domain Target Domain
Taste term feelings
/cua/ ‘sour’ + /soit/ ‘to sting’ — painfulness
[Perceived taste] [Cause sharp pain] [Perceived feelings]
A
D e T » [Painful]
2 v
[Oral perception] [Mental perception]
v v :
[Acidic] [Corrosive feeling]

Diagram 5.2 metaphorical mapping process of /cua/ ‘sour’ in /cua sa:t/

From the above semantic mapping, attributes of chua /cus/ ‘sour’ and its

compounding element, xot /soit/ ‘to sting’, are transferred to the target domain, which
is a feelings metaphor, a part of the state metaphor. Details of the attribute transfer are
shown as follows. Chua /cua/ ‘sour’ transfers its semantic attributes from the source
domain [perceived taste] to the target domain [perceived feelings], from [oral
perception] to [mental perception] and from [acidic] to [corrosive feeling]. Xot /soit/

transfers its semantic attributes from the source domain [cause sharp pain] to the target

domain [painful].
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(13) D6 la mot bai hoc diang cay danhcho ngudi ich ky
/d3: la: mot ba:jhok ddy kaj zap cor pguy)  ?ic Ki:

that is one lesson bitter spicy for give person selfish

nhu vay.
nu VAj/
like this

‘That is a bitter lesson for a selfish person.’

(14) Nhitng ndi  ngot bui  va cay ding.
/nuiip n6j ot buj va: kaj dag/
some feeling sweet crunchy and spicy bitter
‘The sweets and the bitter of life’

Ping cay /dan kaj/ or cay dang /kaj dan/ means suffering (lbid: 388). Pang
/dan/ is bitter (Ibid: 388) and cay /kaj/ is spicy (Ibid: 169). When the two words co-

occur as a single unit, it metaphorically expresses mentally suffering feelings. The

transfer of its semantic attributes can be illustrated as follows.

Source Domain Target Domain
Taste term feelings
/dan/ ‘bitter’ + /kaj/ ‘spicy’ — suffering
[Perceived taste] [Perceived taste] [Perceived feelings]
\ 2 vy v
[Oral perception] [Oral perception] [Mental perception]
v T ST v
[Unfavorable] [Corrosively hot] [Unpleasant]
A | » [Corrosive feeling]
[Suffering]

Diagram 5.3 metaphorical mapping process of /déan/ ‘bitter’ in /dan kaj/
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Source Domain Target Domain

Taste term feelings

/kaj/ ‘spicy’ + /day/ ‘bitter, —> suffering
v v v

[Perceived taste] [Perceived taste] [Perceived feelings]
v L 20 v

[Oral perception] [Oral perception] [Mental perception]

v v
[Corrosively hot] [Unfavorable] [Unpleasant]
. » [Corrosive feeling]
[Suffering]

Diagram 5.4 metaphorical mapping process of /dan/ ‘bitter’ in /kaj dan/

From the above semantic mapping, attributes of cay /kaj/ ‘spicy’ and its
compounding element, ding /dan/ “bitter, are transferred to the target domain, which is
a feelings metaphor, a part of the state metaphor. Details of the attribute transfer are
shown as follows. Pang /dén/ “bitter’ transfers its semantic attributes from the source

domain [perceived taste] to the target domain [perceived feelings], from [oral
perception] to [mental perception] and from [unfavorable] to [unpleasant]. Cay /kaj/
‘spicy’ also transfers its semantic attributes from the source domain [perceived taste]
to the target domain [perceived feelings], from [oral perception] to [mental perception]

and from [corrosively hot] to the target domain [corrosive feeling].

(15) Anh chi 4y yéu nhau  min néng lim.
[Ran  ci  ?Aj low paw man nom lam/
brother sister 3 love together salty warm very

“That couple loves each other warmly.’



Rujiwan Laophairoj Conceptual Metaphor of Vietnamese Taste Terms / 92

Man ndng /man ndn/ means warm and timely love
(Vietnamese-English Dictionary 2000: 788). Man /man/ is salty (Ibid: 788) and nong
/ndy/ is warm or hot (Ibid: 945). When the two words co-occur as a single unit, its

metaphorical meaning is a timely love. The transfer of its semantic attributes can be
illustrated as follows.

Source Domain Target Domain
Taste term feelings
/man/ ‘salty’+ /non/ ‘warm’ —— warm and timely love
v v
[Perceived taste] [Perceived feelings]  [Perceived feelings]
\ 2 L 2 v
[Oral perception] [Body perception] [Mental perception]
[Be full-flavored] [A fairy high degree of hot][Good Feeling]
A . » [Closely]
[Affectionate]

Diagram 5.5 metaphorical mapping process of /man/ ‘salty’ in /man non/

From the above semantic mapping, attributes of man /man/ ‘salty’ and its
compounding element, ndng /ndn/ ‘warm or hot’, are transferred to the target domain,

which is a feelings metaphor, a part of the state metaphor. Details of the attribute
transfer are shown as follows. Man /man/ ‘salty’ transfers its semantic attributes from

the source domain [oral perception] to the target domain [mental perception] and from
[be full-flavored] to [closely]. Néng /ndn/ ‘warm or hot’ transfers its semantic

attributes from the source domain [perceived feelings] to the target domain [perceived
feelings], from [body perception] to [mental perception] and from [not cold] to [good

feeling].
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(16) Man tinh anh em.
/man fip ?an 2e:m/
Salty love older brother younger brother
‘warm brotherhood’

Man tinh /man tip/ means intense love (Vietnamese-English Dictionary

2000: 788). Man /man/ is salty and tinh /tin/ means love (Ibid: 1292). When the two

words co-occur as a single unit, its metaphorical meaning is intense love. The transfer

of its semantic attributes can be illustrated as follows.

Source Domain Target Domain
Taste term feelings
/man/ ‘salty’ + /tiin/ ‘love’ — intense love
v o v
[Perceived taste] [Perceived feelings]  [Perceived feelings]
\ 20 v
[Oral perception] [Mental perception]  [Mental perception]
r~-- -~~~ - T TS TTTTTTT T TS ST T TS TS ST TS ST T T ST T T [}
v v
[Intense] [Overwhelming feeling]
[Taste that is difficult to change] [Feeling that is difficult
A
b mm e e - > to change]

Diagram 5.6 metaphorical mapping process of /man/ ‘salty’ in /man tin/

From the above semantic mapping, attributes of man /man/ ‘salty’ and its
compounding element, tinh /tip/ ‘love’, are transferred to the target domain, which is a

feelings metaphor, a part of the state metaphor. Details of the attribute transfer are
shown as follows. Man /man/ ‘salty’ transfers its semantic attributes from the source
domain [intense] to [overwhelming feeling] and from [taste that is difficult to change]
to [feeling that is difficult to change]. Tinh /tip/ ‘love’ transfers its semantic attributes
from the source domain [perceived feelings] to the target domain [perceived feelings]

and from [mental perception] to [mental perception].
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Traiqua biét bao khokhin,c6 ay da cam nhan
/ca:j Kwa: bist  ba:w x5 xan ko: ?4) da ka:m pan

Through know many difficulty she 3" already feel get

dugc nhirng nget bui.
dwok puin ot buj /
get some sweet crunchy

‘After having been through life’s difficulties, she has finally

found happiness.’

Ngot bui /ot buj/ means fun or happiness (Vietnamese-English Dictionary

2000: 872). Ngot /mot/ is sweet (Ibid: 872) and bui /buj/ is crunchy (Ibid: 133). When

the two words co-occur as a single unit, it metaphorically means happy or enjoyable

feelings. The transfer of its semantic attributes can be illustrated as follows.

Source Domain Target Domain
Taste term feelings
ot/ ‘sweet” + /buj/ ‘crunchy’ — fun or happiness
\ 2 2
[Perceived taste] [Perceived taste] [Perceived feelings]
20 \
[Savory] [Pleasingly] [Favorable]
A
booooee > [Enjoy]

Diagram 5.7 metaphorical mapping process of /not/ ‘sweet’ in /not buj/

From the above semantic mapping, attributes of ngot /not/ ‘sweet” and its

compounding element,

is a feelings metaphor,

bui /buj/ ‘crunchy’, are transferred to the target domain, which

a part of the state metaphor. Details of the attribute transfer are

shown as follows. Ngot /not/ ‘sweet’ transfers its semantic attributes from the source

domain [perceived taste] to the target domain [perceived feelings] and from [savory]
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to [favorable]. Bui /buj/ ‘crunchy’ transfers its semantic attributes from the source
domain [perceived taste] to the target domain [perceived feelings] and from
[pleasingly] to [enjoy].

B) Habits/manners metaphor

From the investigation, there are two taste terms, chua /cua/
‘sour’” and ngot /mot/ ‘sweet’, which metaphorically express habits or manners. Chua

/cua/ ‘sour’ can occur alone or co-occur with other words, as shown in the following

example.

(18) Co ay chua lam.
/ko: ?4] cua lam/
she 3" sour very
‘That woman is very outrageous.’
Chua / cua/ ‘sour’ metaphorically represent an overconfident manner of a

woman or a woman dressed in outlandish color. The transfer of its semantic attributes

can be illustrated as follows.

Source Domain Target Domain
Taste term habits or manners
[cua/ ‘sour’  ——— an overconfident manner of a woman

or a woman dressed in outlandish

color.
[Perceived taste] [Perceived personality]
[Sharp taste] [Strike the eyes]
v v
[A unique taste] [A unique personality]

[Self-confidence]

Diagram 5.8 metaphorical mapping process of /cua/ ‘sour’
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From the above semantic mapping, it is found that the attribute, [perceived
taste], [sharp taste] and [unique taste] of the term chua /cus/ ‘sour’ is transferred to the

target domain, [perceived personality], [strike the eyes] and [unique personality]
respectively, which is a habits/manners metaphor, which is a subgroup of the state
metaphor category.

(19) Chi Hanh 1a nguoi chanh chua trong gia dinh do.
/ci  hap lapgwd) caip  cus com  zardip da/
sister Hanh is person lemon sour in  family that
‘Ha is the most outlandish person in that family.’

Chanh chua /ca;n cuo/ means a confident and tomboyish manner
(Vietnamese-English Dictionary 2000: 194). Chanh /ca;pn/ means lemon (lbid: 194)

and chua /cua/ means sour (Ibid: 258). When the two words co-occur as a single unit,

it metaphorically represents an overconfident manner of a woman. The transfer of its

semantic attributes can be illustrated as follows.

Source Domain Target Domain
Taste term habits or manners
[cay/ ‘lemon’+ /cua/ ‘sour’ — overconfident manner
[Fruit] [Perceived taste] [Perceived personality]
\ 2 2 v
[Acidic taste] [Acidic taste] [Strike the eyes]
A 2 v
[A unique taste] [A unique personality]

[Self-confidence]

Diagram 5.9 metaphorical mapping process of /cua/ ‘salty’ in /ca:n cua/

From the above semantic mapping, attributes of chanh /ca;/ ‘lemon’ and

its compounding element, chua /cus/, are transferred to the target domain, which is a
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habits/manners metaphor, a part of the state metaphor. Details of the attribute transfer

are shown as follows. Chanh /cajn/ ‘lemon’ transfers its semantic attributes from the

source domain [acidic taste] to the target domain [outlandish color]. Chua /cua/ ‘sour’

transfers its semantic attributes from the source domain [perceived taste] to the target
domain [perceived personality] and from [acidic taste] to [strike the eyes].

(20) Cogai 4ay la nguoi chua ngoa.
/ko: y&j ?4) la:gudj cus pway
Woman 3" is person sour rude
‘She is rude’

Chua ngoa /cus nwa:/ means a confident manner (Vietnamese-English

Dictionary 2000: 258). Chua /cua/ means sour and ngoa /nwa:/ means rude (lbid:

865). When the two words co-occur as a single unit, it metaphorically represents an
overconfident manner of a woman. The transfer of its semantic attributes can be

illustrated as follows.

Source Domain Target Domain
Taste term habits or manners
[cua/ ‘sour’ + ywa:/ ‘rude’ — an overconfident manner

of a woman and exploit.

L 22 v
[Perceived taste] [High pitch] [Perceived personality]
| 2 L 2 v

[Irritating to throat]  [Irritating to ears] [Strike the eyes]
[A unique personality]

[A unique taste] [Self-confidence] 4

Diagram 5.10 metaphorical mapping process of /cus/ ‘sour’ in /cus nwa:/
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From the above semantic mapping, attributes of chua /cus/ ‘sour’ and its

compounding element, ngoa /mwa:/ ‘rude’, are transferred to the target domain, which
is a habits/manners metaphor, a part of the state metaphor. Details of the attribute
transfer are shown as follows. Chua /cua/ ‘sour’ transfers its semantic attributes from

the source domain [perceived taste] to the target domain [perceived personality], from

[irritating to throat] to [strike the eyes] and from [a unique taste] to [a unique
personality]. Ngoa /gwa:/ ‘rude’ transfers its semantic attributes from the source

domain [irritating to ears] to [strike the eyes]

(21) Ngoai matthi ngot ngao, trong bung  thi tham doc.
/ywa:;j matthi: npot paw com bup thi  tham dok/
outside face CON suave inside stomach CON wicked
‘To be suave on the outside and to be wicked within.’

Ngot ngao /mot naw/ means gentle and sweet (Vietnamese-English

Dictionary 2000: 872). Ngot /mot/ means sweet (Ibid: 872) and ngao /ma:w/ means to

mix in syrup (lbid: 846). When the two words co-occur as a single unit, it
metaphorically represents a gentle and sweet manner. The transfer of its semantic

attributes can be illustrated as follows.

Source Domain Target Domain

Taste term persons

ot/ ‘sweet’+ /maiw/ ‘to mix in syrup’ — gentle and sweet

2 v
[Perceived taste] [Sweet] [Perceived personality]
v v
[Sugary] [Outside] [Outside aspects]
A . » [Favorable]

Diagram 5.11 metaphorical mapping process of /got/ ‘sweet’ in /got na:w/
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From the above semantic mapping, attributes of Ngot /not/ ‘sweet’ and its

compounding element, ngao /ma:w/ ‘to mix in syrup’, are transferred to the target
domain, which is a habits/manners metaphor, a part of the state metaphor. Details of
the attribute transfer are shown as follows. Ngot /mgot/ ‘sweet’ transfers its semantic
attributes from the source domain [perceived taste] to the target domain [perceived
personality] and from [sugary] to [favorable] . Ngao /ma:w/ ‘to mix in syrup’ transfers

its semantic attributes from the source domain [outside] to the target domain [outside

aspects].

C) Qualities metaphor

From the investigation, chua /cua/ ‘sour’ and ngot /not/ ‘sweet’
metaphorically express qualities and they occur with other taste terms and other
words. In proverbs, only chua /cua/ ‘sour’ expresses qualities. This is shown in the

following example.

(22) Cody la nguoi din chuong trinh thi  khéng thé cé
/Ko: ?4j l&: pud)  zAn  cwoy Cip thi:  xonthé Kb

she 3" is person guide program  CON cannot have

giong chua duoc.
zam  cus  duok/
voice sour get

‘That woman is an MC, so she cannot use a high-pitched

voice.’

Giong chua /zom cua/ means a high-pitched voice (Vietnamese-English

Dictionary 2000: 258). Giong /zo:mp/ means voice (Ibid: 523) and chua /cua/ means

sour (Ibid: 258). When the two words co-occur as a single unit, it metaphorically
represents a high-pitched voice. The transfer of its semantic attributes can be

illustrated as follows.
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Source Domain Target Domain

Taste term qualities

Izom/ ‘voice’ + /cud/ ‘sour’ a high-pitched voice
oo o v

[Speech production]  [Perceived taste] [Hearing voice]

[Irritating to throat]  [lrritating to ears]

Diagram 5.12 metaphorical mapping process of /cus/ ‘sour’ in /zom cus/

From the above semantic mapping, attributes of giong /zo:ry/ “voice’ and

its compounding element, chua /cua/ ‘sour’, are transferred to the target domain,

which is a qualities metaphor, a part of the state metaphor. Details of the attribute

transfer are shown as

follows. Giong /zom/ ‘voice’ transfers its semantic attributes

from the source domain [speech production] to the target domain [hearing voice].

Chua /cua/ ‘sour’ transfers its semantic attributes from the source domain [irritating to

throat] to the target domain [irritating to ears].

(23)

NOi ngot

Nguoi thiy gido 4y ludn  néi  ngot voi  hoc sinh.
/ywdj thAjza&w ?4j luon  n%j npot vaij hok sip/
CL teacher 3" always speak sweet with student
‘Teacher always speak sweet words with students’

Ind:j mnot/ means to speak sweetly (Vietnamese-English

Dictionary 2000: 936). Noi /nd:j/ means to speak (Ibid: 933) and ngot /mot/ means

sweet (Ibid: 872). When the two words co-occur as a single unit, it metaphorically

means to speak sweetly or pleasantly, which is a state of speech. The transfer of its

semantic attributes can be illustrated as follows.
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Source Domain Target Domain
Taste term state of being
Indzj/ ‘speak’+ /mot/ ‘sweet’ ——>  to speak sweetly
v 2 v
[Speech production]  [Oral perception] [Auditory perception]
[Tasty look] [Pleasant]
[Savory] <«--------- 2

Diagram 5.13 metaphorical mapping process of /ngot/ ‘sweet’ in /n3:j ot/

From the above semantic mapping, attributes of noi /n3:j/ ‘speak’ and its
compounding element, ngot /not/ ‘sweet’, are transferred to the target domain, which
is a qualities metaphor, a part of the state metaphor. Details of the attribute transfer are

shown as follows. Noi /n3:j/ “speak’ transfers its semantic attributes from the source

domain [speech production] to the target domain [auditory perception] Ngot /not/

‘sweet’ transfers its semantic attributes from the source domain [oral perception] to the

target domain [auditory perception] and from the [savory] to [pleasant].

(24) Giong n6i  nget ngao
lzom ndj npot paw/
Voice speak sweet mix in syrup
‘Sweet tone of voice’

Ngot ngao /mot naw/ means sweet tone of voice (Vietnamese-English

Dictionary 2000: 872). Ngot /not/ means sweet and ngao /na:w/ means to mix in syrup

(Ibid: 846). When the two words co-occur as a single unit, it metaphorically represents

sweet voice. The transfer of its semantic attributes can be illustrated as follows.
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Source Domain Target Domain

Taste term qualities

ot/ ‘sweet’+ /garw/ ‘to mix in syrup> —» sweet

v v
[Oral perception] [Conformity] [Auditory perception]
) Z2 v
[Savory] [Outside] [Outside aspects]
A
e » [Pleasant]

Diagram 5.14 metaphorical mapping process of /ngot/ ‘sweet’ in /not ga:w/

From the above semantic mapping, attributes of ngot /not/ ‘sweet” and its

compounding element, ngao /ma:w/ ‘to mix in syrup’, are transferred to the target
domain, which is a qualities metaphor, a part of the state metaphor. Details of the
attribute transfer are shown as follows. Ngot /mot/ ‘sweet’ transfers its semantic
attributes from the source domain [oral perception] to the target domain [auditory
perception] and from [savory] to [pleasant] . Ngao /ma:w/ ‘to mix in syrup’ transfers its

semantic attributes from the source domain [outside] to the target domain [outside
aspects].

From the data presented, it can be seen that semantic mapping of the taste
terms has been transferred from the oral perception to various Kinds of perceptions, be
they visual perception, auditory perception, and mental perception, which is similar to
Thai taste terms.

As for Vietnamese taste terms in combination with other words, it is found

that most of the compounding elements are nouns, but one word is found to be a verb,
noi /ndij/ ‘speak’, as in (23), which is similar to Thai taste terms. However, the

compounding nouns are more numerous. For the compounding elements, if their
meanings are related to perceptions, these shared properties with the taste terms are

transferred to the target domain as well.
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5.3 Metaphorical concepts of the Vietnamese taste terms

As mentioned in Chapter 4 page 81 about the process of conceptual
metaphor of taste terms, it is found in Vietnamese that metaphorical meanings of the
four Vietnamese taste terms, they can be categorized into one semantic domain: state
metaphor as mentioned earlier. The state metaphor was divided into three subgroups:
feelings metaphor, habits/manners metaphor, and qualities metaphor. Thus, it can be
generalized in terms of taste terms as concepts that HUMAN QUALITIES ARE
TASTES. As shown in following figure.

Source domain Target domain
Metaphor (mapping)

Taste terms semantic domain Conceptual metaphor

Bitter Taste terms as state h
Salty > Taste terms as feelings Human qualities

Sour - Taste terms as habits or manners >

Sweet - Taste terms as qualities

Figure 5.1 Process of conceptual metaphor of Vietnamese taste terms

In summary, the taste terms in Vietnamese reflect metaphorical concepts
among Vietnamese speakers: HUMAN QUALITIES ARE TASTES
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CHAPTER VI
THE COMPARATIVE STUDY OF CONCEPTUAL METAPHOR
OF TASTE TERMS IN THAI AND VIETNAMESE

In this chapter, the analysis results of a comparative investigation between
Thai and Vietnamese taste terms are presented in the following topics.
1. Metaphorical distribution of the taste terms
2. Metaphorical meanings of the taste terms
3. Metaphorical concepts of the taste terms
The details of the investigation are as follows.

6.1 The metaphorical distribution of the taste terms

It is found from the analysis that the taste terms with metaphorical
meanings in both languages are relatively similar. The terms are divided into two
groups based on their structures: single taste terms and taste terms in combination with
other words. The second group is subcategorized into a taste term in combination with
another taste term and a taste term in combination with other words.

For single taste terms, all Thai taste terms are used in context. However,
only chua /cua/ ‘sour’ in Vietnamese is used in this context.

Regarding taste terms in combination with other taste terms, there is only
one taste term in Thai, /k"dm/ “bitter’ co-occurring with /k™un/ ‘tart’. In Vietnamese,
the terms déng /dén/ “bitter’ and chua /cus/ ‘sour’ co-occur with each other.

In regard to the taste terms in combination with other words, only /wa:n/
‘sweet’ in Thai is in combination with other words and has metaphorical meanings. In
Vietnamese, the terms chua /cus/‘sour’, man /man/ ‘salty’ and ngot /mot/ ‘sweet’ co-

occur with other words.
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Table 6.1 Comparison of the metaphorical distribution of Thai and Vietnamese taste

terms
The metaphorical distribution of Thai and Vietnamese taste terms
Thai Viethamese

A Single Compound | Compound A Single Compound | Compound

word with another | with another word with another | with another
taste terms words taste terms words

/K"Smy/ /K"Smy/ /déan/

‘bitter’ ‘bitter’ ‘bitter’

IK"em/ /man/
‘salty’ ‘salty’
/priaw/ Icua/ Icua/ Icua/
‘sour’ ‘sour’ ‘sour’ ‘sour’
/wamn/ /wam/ ot/
‘sweet’ ‘sweet’ ‘sweet’

From the table, it can be seen that chua /cus/ ‘sour’ in Vietnamese has the
most variety of distribution, with three uses, followed by ding /dan/ bitter’, man

/man/ ‘salty’ and ngot /mot/ ‘sweet’ with one uses. In Thai, there have been no taste

terms with three uses. The most variety of distribution is vy /k"5m/ “bitter’ and 1211

/wam/ ‘sweet’ with two uses, followed by A /k"em/ “salty’ and 1/Se7 /priaw/ ‘sour’

with only one use. When the taste terms in the two languages are compared on a one-
by-one basis, it is found that the Vietnamese taste terms have a more variety of

metaphorical distribution than the Thai counterparts.

6.2 Metaphorical meanings of the taste terms

It is found that the taste terms in both Thai and Vietnamese can be
categorized into two semantic domains: person metaphor, state metaphor. Each

semantic domain is presented in detail in the following table.
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Table 6.2 Comparison of the metaphorical meaning of Thai and Vietnamese taste

terms
Metaphorical meaning of Thai and Vietnamese taste terms
Thai Vietnamese
2 State metaphor State metaphor
&
5 S S S S S S S
= 28 |88 |22|88 |88 |88
S 5SS £ L899 | Eg £S 228a |29
% = 8 TS S8 | TS = 8 S8 |58
5 C @ F R T 8O | S @ @ c s o | So
a < & w £ TeEE | OCE w £ TEE| ok
- - - f -
jwan/ | fwan/ | Ksmy | Keml | jwam/ | /dan/ Icua/ Icua/
‘sweet” | ‘sweet’ | ‘bitter’ salty ‘sweet” | ‘bitter’ ‘sour’ ‘sour’
/priaw/ /man/ Inat/ Inat/
‘sour’ salty ‘sweet” | ‘sweet’
/wan/ lcua/
‘sweet’ ‘sour’
ot/
‘sweet’

The table shows that all of the taste terms in Vietnamese metaphorically
express feelings, whereas only /k"dm/ “bitter” in Thai do.

Additionally, the table shows how many domains each taste term can

occur in. It is found that in Thai term /k"em/ ‘salty’ occurs only in one domain: habits
or manners. And /priaw/ ‘sour’ also occurs only in one domains: habits or manners.
And /k"5m/ “bitter’ occurs in one domain: feelings. And /wamn/ ‘sweet’ occurs in five
domains: actions, feelings, habits/manners, qualities and person. It can be concluded
that /wam/ ‘sweet’ in Thai is most used metaphorically.

In Vietnamese, chua /cua/ ‘sour’, dang /dén/ “bitter’, man /man/ ‘salty’and
ngot /mot/ ‘sweet’ occurs in the feelings domain, whereas chua /cua/ ‘sour’ and ngot
/got/ ‘sweet’ occur in the habits/manners domain and the qualities domain. Hence it

cannot be stated which taste term is used most metaphorically.
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6.3 Metaphorical concepts of the taste terms

A metaphorical concept is derived from examining concepts of language
community members through the metaphors of their daily use. Existing metaphorical
language or words are used comparatively with other entities and new meanings are
derived. What they use in their daily life is not only language per se, but metaphors
that clearly reflect the mentality, knowledge or concepts of language users in the
society.

From examining metaphorical meanings of the taste terms in the two
languages, it is found that the metaphors reflect similar concepts of speakers of the
languages. It is HUMAN QUALITIES ARE TASTES. The concept metaphors of both
languages are slightly different in detail, which can be illustrated in the following
table.

Table 6.3 Comparison of the metaphorical concept of Thai and Vietnamese taste

terms
Metaphorical concept of Thai and Vietnamese taste terms
Thai Vietnamese
Bitter Salty Sour Sweet Bitter | Salty | Sour | Sweet
/K"Sm/ Kem/ | jpriaw/ | /wam/ | /dan/ | /man/ | jcus/ | Ipat/
[feelings] [habits/manners] [feelings]
[action] [habits/manners]
[qualities] [qualities]
[person]

HUMAN QUALITIES ARE TASTE
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From the table, all four taste terms in Thai and Vietnamese express the
metaphorical concept of HUMAN QUALITIES. When each term is taken into
consideration, it is found that the bitter term in Thai reflects one metaphorical concept:
[FEELINGS AS BITTER]; salty and sour terms reflect the habits/manner concept:
[HABITS/MANNERS AS SALTY] and [HABITS/MANNERS AS SOUR]
respectively; and the sweet term reflects three metaphorical concepts: [ACTION AS
SWEET], [PERSON AS SWEET] and [QUALITIES AS SWEET]. In Vietnamese,
bitter, salty, sour and sweet terms reflect the feelings metaphorical concept:
[FEELINGS AS BITTER], [FEELINGS AS SALTY], [FEELINGS AS SOUR], and
[FEELINGS AS SWEET]. The sour and sweet terms reflect the habits/manners and
qualities metaphorical concepts: [HABITS/MANNER AS SWEET], [QUALITIES AS
SWEET] and [HABITS/MANNER AS SOUR], [QUALITIES AS SOUR]
respectively.

These results are in line with the concept devised by George Lakoff, in that
metaphor is related to bodies and physical experiences of humans that occur in our

environment as well as socio-cultural experiences.

6.4 Summary

From examining metaphorical distribution, metaphorical semantic
domains and conceptual metaphors of the taste terms in Thai and Vietnamese, it is
found that they are fundamentally similar. Similarities and differences of the taste

terms in the two languages are summarized in the following table.
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Table 6.4 Summarizes the distribution, metaphorical meanings and metaphorical

concepts of the taste terms in Thai and Vietnamese

Language Taste Metaphorical Metaphorical Metaphorical
terms distribution meaning concept
Thai Bitter | - Single
/K"sm/ | - Bitter + taste terms feelings
- Taste terms + Bitter
Salty | - Single - habits/manners
/k"em/
Sour - Single - habits/manners
/prAiaw/
Sweet | - Single - habits/manners
/wain/ | - Sweet+ other words | - persons
- Sweet+ other words } qualities
- Other words +Sweet
HUMAN
Vietnamese | Bitter | - Bitter + taste terms } OUALITIES
/dan/ | - Taste terms + Bitter feelings
Salty | - Salty + other words | - feelings
/man/
Sour - Single - habits/ manners
Jcua/ - Sour + other words feelings
habits/ manners
- Other words +Sour habits/ manners
}qualities
-Sour + Taste terms - feelings
Sweet | - Sweet + other words | | feelings
Inot/ habits/ manners

-Other words + Sweet

qualities

- qualities
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The above table summarizes the use, metaphorical meanings and
metaphorical concepts of the taste terms in Thai and Vietnamese. It can be concluded
that the taste terms in the two languages are closely similar. However, when the terms

between the two languages are analyzed on a word-for-word basis, the results are

found to be different. For instance, 1in /k"em/ ‘salty’ in Thai occurs as a single word

and has a metaphorical meaning related to habits or manners. It represents the concept
of taste as habits or manners [MANNER AS SALTY]. The term man /man/ ‘salty’ in
Vietnamese co-occurs with other words and has a metaphorical meaning related to
feelings. Therefore, ‘salty’ in Vietnamese reflects metaphorical concepts, taste terms
as qualities [FEELINGS AS SALTY].

The investigation further reveals that the term ‘bitter’ in Thai and
Vietnamese shares a common characteristic of use. It must co-occur with other taste
terms in order to derive metaphorical meanings that express miserable and suffering
feelings. The metaphor of the term in the two languages expresses the metaphorical
concept of taste term as feelings [FEELING AS BITTER].

It can be concluded that the conceptual metaphors of the taste terms in
Thai and Vietnamese are fundamentally similar. Nevertheless, they are different in
some details of use because this investigation focuses on comparison of a group of
taste terms.

It is also found that the distribution of the taste terms is associated with the
number of their semantic domains. A taste term with a more variety of distribution is

found to have metaphorical meanings in more semantic domains. In Vietnamese, chua
/cual ‘sour’ has three types of distribution with metaphorical meanings: as a single
word, as a compound with other words and as a compound with other taste terms. Its

metaphorical meanings can be categorized in three semantic domains: feelings, habits
or manners, qualities. The term %#2u /wam/ ‘sweet’ in Thai has two types of
distribution with metaphorical meanings: as a single word, and as a compound with

other words. And they can also be categorized in four semantic domains: actions,

habits or manners, persons and qualities.
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Nevertheless, it is found that the term /k"6m/ “bitter’ in Thai has two types

of use with metaphorical meanings: as a single word and as a compound with other
taste terms. But they can also be categorized in only one semantic domain: feelings.
This is maybe because specific properties of bitter are used to compare specifically
with feelings. It is thus interesting to examine the aspects of use and metaphorical

meanings of the bitter taste term in other languages.
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CHAPTER VII
CONCLUSION AND DISCUSSION

7.1 Conclusion

A comparative study of conceptual metaphors of taste terms in Thai and
Vietnamese was aimed at investigating the distribution, metaphorical meanings and
metaphorical concepts of the taste terms and comparing similarities and differences of
conceptual metaphors of the taste terms in the two languages. The data were collected
from dictionaries and linguistic corpora. Additionally, interviews with five informants
from each language were conducted. The data were then analyzed for their meanings

and metaphorical concepts. The results can be concluded as follows.

7.1.1 Conceptual metaphor of Thai taste terms

It is found from the analysis that there are two major types of metaphorical
distribution of Thai taste terms. The first type is single taste terms with metaphorical
meanings. The second type is the taste terms in combination with other taste terms
with metaphorical meanings. This type is divided into the taste terms in combination

with other taste terms and the taste terms in combination with other words.

First, four taste terms that occur singly are /k"dm/ ‘bitter’, /k"em/ ‘salty,

/prAiaw/ ‘sour’ and /wim/ ‘sweet’. Second, there is one term, /k"dm/ ‘bitter’, that is
compounded with other taste terms with metaphorical meanings. It occurs as both the
initial and final elements of the compound words. Finally, there is one term, /wa:n/

‘sweet’, that is compounded with other words with metaphorical meanings. It occurs
as both the initial and final elements of the compound words.

Regarding metaphorical meanings, it is found that the terms can be divided
into two semantic domains: person metaphor as expressed by /wa:n/ ‘sweet’ and state
metaphor as expressed by /k"sm/ ‘bitter’, /k"em/ ‘salty’, /priaw/ ‘sour’ and /win/

‘sweet’.
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As for metaphorical concepts, it is found that the terms are used
metaphorically in two domains as mentioned above. The metaphorical use of the terms
can be categorized into one concept: HUMAN QUALITIES ARE TASTES

In this study, metaphorical concepts are written as devised by George
Lakoff. The metaphorical concepts are written in capital letters and from target
domain to source domain (TARGET DOMAIN IS/AS SOURCE DOMAIN)

7.1.2 Conceptual metaphor of Vietnamese taste terms

It is found from the analysis that there are two major types of metaphorical
use of Vietnamese taste terms. The first type is single taste terms with metaphorical
meanings. The second type is the taste terms in combination with other taste terms
with metaphorical meanings. This type is also divided into the taste terms in
combination with other taste terms and the taste terms in combination with other

words.

First, the taste terms occur singly and chua /cua/ ‘sour’ is the only one in
this category. Second, the terms occurring with other taste terms and dang /dan/

‘bitter’ and chua /cua/ ‘sour’ are found in this category. They generally occur as the
first element of compound words. Finally, the terms occurring with other words and
man /man/ ‘salty’, chua /cua/ ‘sour’ and ngot /mot/ ‘sweet” are found in this category.

They generally occur as the first element of the compound words.

For metaphorical meanings, it is found that the taste terms can be
categorized into one domains: state metaphor as expressed by chua /cus/ ‘sour’, ding
/dan/ ‘bitter’ man /man/ ‘salty’ and ngot /got/ ‘sweet’.

Regarding metaphorical concepts, the terms are metaphorically used in one

domains as mentioned earlier. The metaphorical use of the terms can be categorized
into one concept: HUMAN QUALITIES ARE TASTES

7.1.3 Comparison of conceptual metaphors of Thai and Vietnamese
taste terms
Similarities and differences of the taste terms in the two languages are

summarized in the following table.
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Table 7.1 Comparison of conceptual metaphors of Thai and Vietnamese taste terms

Language Taste term Conceptual metaphor
Bitter
o [FEELINGS AS BITTER]
/K"Sm/
Salty
Tha e/ [HABITS/MANNERS AS SALTY]
Sour T
R [HABITS/MANNERS AS SOUR] c
/priaw/ j§>
Sweet [ACTION AS SWEET] g
) [HABITS/MANNERS AS SWEET] -
fwan/ [PERSON AS SWEET] >
[QUALITIES AS SWEET] =
Bitter [FEELINGS AS BITTER] m
Idén/ >
m
Salty [FEELINGS AS SALTY] 3
wn
Vietnamese /man/ -
Sour [FEELINGS AS SOUR]
[HABITS/MANNERS AS SWEET]
feua! [QUALITIES AS SWEET]
Sweet [FEELINGS AS SWEET]
[HABITS/MANNERS AS SWEET]
fyot/ [QUALITIES AS SWEET]

From the above table, it can be seen that the metaphorical concepts of the
taste terms in both Thai and Vietnamese are the same, that is, [HUMAN QUALITIES
ARE TASTE]. When the concepts of each taste term have been taken into
consideration, it is found that their concepts are both different and the same, which can
be deliberated as follows. The concept of bitter in the two languages is in the feelings
metaphor. The concept of sour in Thai is in the manners metaphor, but in the feelings,

manners and qualities metaphors in Vietnamese. The concept of sweet in Thai is in the
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action, habits/manners, qualities and person metaphors, whereas it is in the feelings,
habits/manners and qualities metaphors in Vietnamese.

7.2 Discussions

The investigation reveals that the findings are in line with the concept
posited by Lakoff in that metaphor is related to the thinking system of human beings.
When man perceives a new thing, it will be compared with existing experience and
reflects the new concept in a language form rather than stating that a metaphor is a
form of linguistic creativity of language users. When taste terms are considered, it is
clear that they could not be categorized into any forms of conventional metaphors.
Nevertheless, the taste terms do have metaphorical meanings that reflect the concepts

of native speakers.

On the issue that human thinking system compares abstract objects to
concrete objects; the findings from this investigation indicate that the taste terms are
compared with many other things. It is still not clear whether the taste terms are
concrete or not, as the terms are individualistic and idiosyncratic. For instance, a fruit
may be sour to one but not to another. Anyway, the taste terms are regarded as a
fundamental experience of humans, because every normal person can perceive tastes
of various kinds. The comparison is based on daily fundamental experience in order to
make it easy to understand. This thesis is also in accordance with embodiment theory

in cognitive linguistics.

According to the investigation, it is found that taste terms in both
languages are used metaphorically and their metaphorical meanings are relatively
similar, different only in details. These different details reflect how native speakers of
the two languages have their concepts about the taste terms.

From investigating semantic attributes of the four taste terms in the two
languages, it is found that language users of Thai and Vietnamese have similar
conceptualization of the taste terms. For instance, the language users have
conceptualized the taste term ‘salty’ as [taste of salt] or [taste that is difficult to

change]. Nevertheless, their comparative perspectives are relatively different. For Thai
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speakers, ‘salty’ is compared to a stingy habit that is difficult to change. For
Vietnamese speakers, the term is compared to love or a strong spiritual bond that is
difficult to change. It can be generalized that semantic attributes of the taste terms are
fairly similar, but their comparative perspectives are different, reflecting their diverse
thinking processes.

The investigation on metaphorical meanings of Thai and Vietnamese taste
terms reveals that the Thai taste terms are categorized into two semantic domains,
namely person metaphor and state metaphor. However, the terms in Vietnamese are
categorized into only one domain: state metaphor. It is noted from the investigation

that the term wula /wan teaj/ ‘sweet heart’, which is categorized into the person

metaphor and is the only one, might have been the loan translation from English.
In terms of metaphorical meanings, it is found that the terms are used

comparatively with both abstract and concrete nouns. In the abstract nouns, the terms

are used comparatively to emotions and feelings, such as ynau /k"dm khuun/ ‘bitter

and acrid’, referring to mental suffering, and cay ding /kaj dan/ ‘spicy and bitter’,

referring to suffering in the mind.
From analyzing metaphorical meanings of the taste terms, it is found that

the terms are used to describe other physical senses as well, be it hearing or seeing.

Instances of this use are @211 / Si: w&n / “sweet color’ in Thai and giong chua / zon

Cus / ‘sour voice’ in Vietnamese. It is noticed that both languages use more than one

sensual metaphor together. This phenomenon is called synaesthetic metaphor
(Ullmann 1962 cited in Ungerer and Schmid,1996 :117).

In analyzing metaphorical concepts of the taste terms, it is found that the
similar concepts in both languages are about persons and aspects of actions. It can be
generalized that taste term metaphors reflect the concepts about daily life of man.
Details of the metaphors in the two languages vary due to different cultural

backgrounds.
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7.3 Some observations

From the investigation, it is revealed that “bitter” taste in both languages
expresses suffering and bitterness in life, which is similar in use in other languages,
e.g. English. Therefore, it is interesting to find out its comparative and metaphorical
meanings in other languages, whether or not they are similar or in the same direction
of use.

As for the term ‘sour’ in Thai and Vietnamese is used to express a
metaphorical meaning that is related to habits or appearances of women. It is
interesting to investigate whether the term in other Southeast Asian languages
expresses a similar metaphorical meaning.

As for the sweet taste, it is found that the taste is used metaphorically to
express happiness. This is possible in that the perception of sweetness is associated
with the secretion of endorphin in the brain, a substance making us feel happy.
Scientific evidence has also confirmed that sugar and the taste of sweet simulate the
brain by activating the beta endorphin receptor site

(http://en.wikipedia.org/wiki/Sugar_addition). Additionally, it is revealed in many

languages that sweet taste is metaphorically associated with happiness or lovers.
Nevertheless, the “salty” taste connotes different metaphorical meanings in
Thai and Vietnamese. It metaphorically connotes personal habits (stingy) in Thai but
unwavering platonic love and warmth among siblings in Vietnamese. It is noted that
the metaphorical meanings of the term in the two languages connote attitudes of the
speakers toward the term. However, attitude was not covered in this study.
Consequently, it is suggested that attitude toward taste terms be included in future

studies in order to better understand perspectives of language users.

7.4 Recommendations for further studies

1. Conceptual metaphors of other taste terms, such as bland, spicy or fatty,
should be investigated.

2. It is recommended to examine conceptual metaphors of terms derived

from other perceptions.


http://en.wikipedia.org/wiki/Sugar_addition
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3. A comparative study of conceptual metaphors in other languages
should be investigated in order to get a better overview of the study.
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APPENDIX A
THAI

Taste terms

YN/KOM/

oA o By
¥9Ha1nNNTnvelasundl

Ite"0an ni: duarn k"wa:m rak k'3m k'raj k"Sm pi:/

‘At the moment, whose love horoscope is bitterly bitter?’

A o v & a
Worualds TusuaNnusnNsuvY

/muda modt prormortetan krwa:m rak k3: réim k"sm/

‘After their promotion, their love will become bitter.’

A Y Yy 1 S o 9 9
LCV\NlWNﬂu]’lﬂthu']uﬂﬁ@&m’]iﬂmuiﬂlﬁuuaj

/p"3n tem kan da:j maj na:n k: s wemw rak k"8m haj hen Ié:w /
‘They have just been married and there have already been signs of

bitter love.’

A o S a A vy
ﬂ'J’I‘JJGUNGluaﬂV]NuGUNLLﬁUSUNaluma']u@'[’) Hl’]llﬂu@u@gl!a')ﬂfJUﬁ’]

/k"wa:m k"®m naj 20k t"i: man k"8m s&:n k"®m naj werla: ni: k5: k"ur:
k"aw mi: k"on 2ukn ju: 1&:w/
‘The very bitterness in my heart is that he has already had somebody

else.’
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aa oa/' Y Aa FY 1A Y A = 1w v I dgj I
mmmmawmummmmmﬂgm% ﬂTﬂQ@]IWﬂWWTﬂ?TﬂJu"UN Hunvnywlu

/khwa:m k"dm k"3 tehizwit nan the: M tein lé&w ju: thi teaj tha: jim tix
pozjtizp"azj wa: man k"dm man ka: tea k"dm k"uin pen t"awirk"u:n/

‘Bitterness in life is in fact in our heart. The more you sense that it is
bitter, the more bitter it will become.’

v /K"Smk ien/
YR A I (]
W3 anunilueg1ann

/k"&w rursuik kK"dm-k"uzn pen jam matk/

‘He felt very bitterness.’

Y 2 A Y.
dgounuanuvuau13lule

/By kép k"'waim K"$mkuin waj naj teaj/

‘Keep your bitterness inside your heart.’

@ Y

A A ' 3 P 92
aNuvVIUNIsosonY AR usan 14

/Khwa:m KP8mrkPnn thi: t7o: s3n kep wéj tehan rirsik daj/

‘I can feel her hidden bitterness.’

YR A o A A
IDIANVNVUNULTDINNIUNN

/t"a: ruzrsuik kKPSmrkwrn kap rudan th: phan may/

‘She felt bitterness about her past events.’
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[

udausevudiies s umsyanInsznuNsTIisUve U
Jtehan rii: di: wa: tho: k"8mrkuin kap kain phO:ttea: krar t"6p krar thiap
k"3 K"4w/

‘I know how bitter she feels about his sarcastic remarks.’

Yuv Kk om/
Y =R A’ 1 ]
w3 anyuvuedauen lign

/k"aw rursuik K'uenk™dm jam baik maj thuk/

‘He felt very bitterness.’

:j y :j I 1 1 a a
anusenduazaNuiunlaeuseriugninugeu ledniiasa
IK"'wa:m te"aiktg"am 1¢ k"wa:im kMurn'k"om teaj k™3 tho: nan t"lk
kep s3n waj jam mit-teit /

‘Her bitterness and pains have been completely concealed.’

lifianavulaluiiaioum iddumsgadegnewiluisaly

/maj mi: k'wa:m k"uznk"Sm daj naj tePirwit tYiapt"aw da:j kap ka:n-
sti:n'sia 10:k ?an pen t™: rak/

‘There is no other bitterness in life than the loss of your beloved
children.’

a Y y ] < o w 1 o 1
udFImvznunuanuiuvudnihule ndesdidadlesedniuse il

Imé: te"irwit tea phop kap k"wam kMurnk"dm sak pa:n daj k5: i mi:
kamrlan'teaj sO: kan ta: paj/

‘Although you encounter an insurmountable bitterness, you have to

fight and go on.”
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ifa /K em/

1 { < a
LLllL‘ﬁﬂﬁLﬂﬂJi]iQ"] QguUs

Imé: tho: ni: kPem tein tein lo:j na?/

“Your mother is really stingy.’

Yy a3 qul 1 [ Y
AUANINA A LU 150A7

/K"w k"em ma: tantérnajtérraj 1w/

‘He has always been stingy.’

NHAY39 meuzindeisoniias
/p™: ni: K"em tein tein lo;j nd? klwa riak p"i: lozj/

‘You are so stingy.’

E2

vzidn 1189 v quiianiianadnnu luvuanad

/tea K"em paj t"uim naj somrbat t': mi: te"a:t niz ka: kin maj mot léw/

‘How stingy are you going to be? What you have now cannot be used

up in your lifetime. ’

Ay g 1 1 AAa Y a o
WIRAUAVUIN %maaz"li!,mazmml,mﬂﬂaﬂ

Ip™: kaw k"em mak tea tea:j Parraj te: 1a thi: k"t 1&:w kit ik/

‘She is very stingy. She has to have a second thought in what to buy.’
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Lﬂ%ﬂ’s/pr’i\aw/

v
Y

9 a dy
Qﬁiy\‘lﬂuuulﬂifﬂiﬂﬂ

/p"Gxjin kPon nan priaw ma:k/

‘That woman is very outrageous.’

Y I Y Aa c!y qg// 1 1 Y
wriludndgaulennawa lvuue 1sudn

/k"&w pen p"Gxjin priaw tan-terndjterraj 1&:w/

‘She has always been an outlandish woman.’

" Y dy
uanlsen
Imé: k"aw k: priaw/

‘Her mother is also outlandish.’

feardinie
Ip™: sa:w k™&w ka: priaw/

‘Her mother is also outlandish.’

I dy % 09./’ @
Wualsennunnsouns?

/pen s&w priaw kan t"an k"ra:p k"rua/

‘They are all outlandish in the family.’

[ 4 [
uafdulseangaludn

Jte: phit Khaw priaw t"f: siit naj ba:mn /

‘but she is the most outlandish.’
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NN/ wamn/

eyes.’

1 v dy T = <] '
Lm\‘]ﬁ’JLﬂﬁﬂ’ﬂ%’ﬂ’ﬂzﬂ VINAUNUDIINULIN

/ten-tuza priaw t¢"aj wa: tca di: ba:y k"on ko: momn wa: rem/

‘Getting dressed outlandishly is not good. People can be taken aback by

Y
18 Tn aelieanua'lna

/26:h0: stiaj priaw ma: te: klaj/

‘Wow! You are so outlandish from the distance!’

uaaalsenda
/tem tua priaw teit /

“You dress so outlandishly.’

E4
1

AUt uAnen

/kP0: ni: K™aw win kan tarb:t/

“This couple is always sweet.’

£
1o 1

A J 1 4
asnai lainnunnuuuy hivasaeanlns

/k"0rrak k"0 ni: te"o: k"waim win bé:p maj k'e: s&:jta: kraj/

‘These lovebirds express their sweetness without caring for public

I
IwoRlUEIINIU

/"o pen sa:w wan/

‘She is a sweet girl.”
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v
5088NUDUTONIUIV

Irazjrjim kPop the: wiin teap teaj/

‘Her smile is very sweet.’

A1 /kPam wazn/

WveeafIMIIUNN U

/K"aw ma: ja:t Khamwazn thak wan/

‘He gives her sweet words every day.’

I ] o 1A {
l,ﬂﬂ’Vi‘léllWﬂ@ﬂﬂ'lﬁ’)'luiﬁﬁiyﬁﬁ'l’)ﬁ@]u%@ﬂ

/dek ntim ja:t kham'wa:n saj jin's&w thi: ton te"5ip/

‘The young man gives sweet words to that young girl he likes.’

lidufludmsudmanu susudldiunsadu
/maj teamrpen samrap k"amwa:n te™an rap-ra: daj wa: raw rak kan/

“There is no need for sweet words. | know that we love each other.’

FoTnATUDNIWAILAZA MY
/sut: rék p"an botptlem 1€2 k"amwa:n/

‘Love through songs and sweet words.’

=

14 o 0 Yy ~
DBYATNITUS Vlﬂwgﬁmat’m

/th3:jkham wain wn t"am haj rdzsuik lian/

‘Sweet words make me sick.’
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Y v o A o o =
FRINUAMNUNRUHI1NITO uu"lme

Irsij p"an k"am-wa:n ti: t¢"an fan teak t"o: man maj mi: k"a:/

‘Thousands of sweet words from you are worthless.’

FAIAMUNUNINUANNT

/ruam k" am-w&:n kiaw kap k"wa:m rak/

‘A collection of sweet words about love.’

A Ay ] 2 o a
mmﬂm@'e')'e‘)ﬂmmmﬂummmmuaa

Isin ti: k"aw p"0:t 25:k ma: ldan pen k" amwa:n jo:nvjo: /

‘What he spoke was flattering sweet words.’

AU fta: wan/

QA INOUTOT A IUITONIAY

/du: k"aw mozy t"a: si tarwan te"udam loj/

‘Look at how he is looking at her! Those sweet eyes!’

Y
memmmmqm@qm@ﬁumﬁumamaaﬁ@m

/k"8: mom ta: wazn wan k™3n tha: t"am 2aw t¢™an kMI15:m lazj thi: diaw/

‘I would be myself no more, just looking at her sweet eyes.’

AunevouhmmNuldanuiiFooiay

/k"un p": t¢"a:p tham tarwain saj k"un mé: ruiaj lozj/

‘Father likes to give mother sweet eyes.’
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Y
v A o

Y
aueiinmuldiungnasiaulidevesdruan

/k"on k"&:j tham tarw&:n s3j tehan thak kréy thi: te"an paj sui: k3 rén
K"sw /

‘That seller gives me sweet eyes whenever | buy stuff at this store.’

- thawnu /pak wan/

Anethnnaued 13y

/phOrtearj patkwain ja:  wéj teaj/

‘Don’t trust a sweet-mouthed man.’

wasdmnyeuRe NI

e

/p"0rjin stan mak te"Sp p"0rte"ar pak-wan/

‘Most women like sweet-mouthed men.’

1y A a
LUNU ﬂm‘mm%‘ii

Imérk"&: ni: packewén tein/

‘This vendor speaks sweetly.’

wanthannu'laatanly
/p"0ak pak-wa:n da:j di: mi: t"dm paj/

‘Sweet-mouthed people are better off everywhere.’

9
%

1 o 2 9
agnnmthnvnuoIl INUUL

/ja: ma: t"am pack-wa:n t"g:w ni: rd: t"an né /

‘Don’t sweet-mouthing around here. | know your game.’
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WINTIAENANOURIIeLINNIY AGed LAz laine

/p"0ak raw k"a:j p"0:t wa: te"a:p p"0rte"aj park-wain K" I5m 162 2aw teaj
ke kem/

‘We used to say that we liked sweet-mouthed men who were eager to
please.’

- WA /p 0zt wan/
<3| R 1 Aa
Wuauyanauliily uaesals

/pen k"on p"0:t wain maj pen té: tein teaj/

‘I cannot speak sweet words, but I am sincere.’

Y
wiuduyannuq el ledraiunmay

/k"aw tham pen p"0:t wain wa:n ?awteaj paj jamnan le:/

‘He just speaks sweetly to please her.’

au livoununwanu g liasels

/tg"dn maj ted:p k"on p"0:t wan du: maj tein teaj/

‘I don’t like people who speak sweetly. They look insincere.’

9

A I 9 v W
m@mmuuuumﬂumﬂ HITHAN

/p"0:t wan be:p ni: k3: pen ddaj narrak tean/

“You can speak sweetly too. It’s so lovely.’
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v /si: wan/

VUNWINUAWNULNEY UINUD
/k"anOm puak ni: sizwa:n mak lo:j na: kin tean/

‘These sweets have sweet colors. They look delicious.’

v

AADVOAUTONTULN

/s: suia K"3m t"or wain mack/

‘Her blouse color is very sweet.’

(Y 9~ dy Y =
auﬁmmaﬂ‘luﬁmmqwmu ﬂlm’J’ﬁ‘U1ﬂ@nﬂ

/tehan te"aip dd:k'ma:j Si: wain wiin pdak ni: du: [é:w sarbaij ta: dii/

‘I like these sweet-colored flowers. They are eye-pleasing.’

v 9 =
Wilaresuauaruaala

/p"arndn ham na:n sirwan sotsj/

‘The color of the bedroom walls is sweet and bright.’

10 tUUFoIUBU AN U AnuasTUmanaInau Tnil
/sip bep ha: noin siwain tok-tem rap thétsarkan warlentasj/

‘Ten types of sweet-colored bedrooms for the Valentine’s Festival.’

a = o
NYALLENAIADN TN UVIENUAL

Imi: tehGt sk la:j d3k sirwan k"a:j ti: ni: k"a/

‘There are sweet flowery dresses for sale here.’
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< \ 2
aon I Inudnaunsielndesgaaduiu

Jdd:k'mé&:j ton sirwa:n k5 te¢"0aj haj ham du: sotte in kK win/

‘Sweet-toned flowers can brighten the room.’

(@891 sizhn wan/

donrtri:

a 0o q YA A o
@earnugveuseni 1vsulegain

[sian wan wan k"3 t"o: tham haj teMwin-tcaj jin nék/

‘Her sweet voice is so pleasant.’

~ l = ] 9 9 Y Y
Lﬁ'ﬂ\‘l’i’i’ﬂﬂ@ﬂNLﬂEﬂVlNWEJ Gl@ii@ﬁiﬁgﬂﬂ’)ﬁl

[sian w&:n jam diaw maj p"o: tam ram haj t"uck doaj /

‘Sweet voice is not enough. You must sing correctly.’

A = C% dy
L‘ﬁ'f)ﬂE)hlﬂﬂ@aell@\iﬁTJLﬁﬂ\ﬂ’i’ﬂuﬁiJElu

/tha: KPu: 2aj-da1 K3 s&:w Sian'wa:n sa'méj ni: /

‘She is an idol of sweet-voiced singers of the time.’

3 QBJI v o
Lﬂﬂﬁnﬂuuummlﬁﬂwam ﬂiamummmé’mmﬁmﬂuﬁ?

/dek s&:w k"on nan nay son sian wan k"ruan p"lem k"léw kap sian
/

“That girl is singing sweetly with the music.’

idearnugveusedinesegluyau

[sian wa:n wan k"3 the: jan kA ju: naj hii: te"4n/

‘Her sweet voice is still resonating in my ears.’
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=l U =S dy 9
NINATEIDDUIT I N ULDDUY @I’E’Nﬂﬁ@zhlﬁ

/ma: p"Q:t sian ?3:n sian wa:n be:p ni: thyka:n 2araj/

‘How come you speak sweetly? What do you want?’

WU In& win/

v o 9 9
10 BUAVNFI U U

/sip 2an'dap p"O:rte"a:j ndwan /

‘The top ten sweet-faced men.’

9 ]
Lﬁ@ﬁﬂuTQl@ﬂﬁu1W31uﬂu1WN

/"9 KMz nagr2etk ndrwain k"on maj/

‘She is a new sweet-faced movie star.’

v v g A g oy
HOIUUTININUAUULYTD lWQLm1N11u1ﬂ!51ulﬂllNu1u

Ind:m narw:n kPon ni: r3: pPan k"aw ma: naj teaj raw da:j maj na:n/

‘This sweet-faced girl? She has recently been in my heart.’

9/ S
anaeriNuauinelas

/sa:w stiaj narwa:n k"on ni: k"ui: K"raj/

‘Who is this sweet-faced girl?’

[ v v 1Y aa
‘1/1'IhlllEdG]ﬂEJ‘]JNﬂuﬁuWﬂ’NuﬂﬁTlﬁﬁﬂJﬂ@ﬂ

/tham'maj p"0:te™a:j bam k™on ndrwain kwa: p"0zjin ?ik/

‘Why do some men have sweeter faces than some women?’
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v Yy oA y_ 9
ﬂawuamgmmuauhi TNUHUIALAINIIT Y

/wéj ntiat I€'w na: muian teo:n ko:n noat l1&:w né:rwan/

‘With beards, you look like a thief. Without beards, your face is sweet.’

] Y
LD AN TH N ULA AT 1E)

/K"aw nan mom mé: saw narwa:n ma: tagete: te"aw lg:w/

‘He has been looking at that sweet-faced girl since morning.’

9 °
HINUDNUUINITUR

InamPe:k ndrwa:n te"am/

‘A sweet-faced heroine’

20U / Minwan/

1 d v 1 @ 4
IFoyANIBo U NULAZ T UBITU AUTPUT AN U T UYL
/ta: phOittea: dinwain 18 mi: 2arrom k™an k"on ra:p k"am tam pa: kan

teMuwntehom/

‘She speaks sweetly and with a sense of humor. Everyone likes her.’

9
@megﬂuﬁum NIPINMNNODUNITUITIO

/du: m&: nti: kon nan si Kirrivja t"a: t"am :nwin tein tein/

‘Look at that girl! Her manner is gentle and sweet.’
nula /wainteaj/

9 [ o A @ 3
!ﬂlﬁlfﬂgﬂf’NIﬂﬁﬁWﬂllﬂﬁWﬂ'J’]uimW@i’]ﬂﬂWu@nnﬂﬂﬁ\i

/kMaw tea tan thorrasap paj ha: wainteaj puia ra:j nain tua t"ok k"rén/

‘He has to phone his sweetheart to report himself.’
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a 1 9
vnuluse@un luuuad

Iwa:nteaj t"o: da:n ma: no:n lé:w/

“Your sweetheart is coming.’

119911959 U lusesunniuae

Ina: Qitte": tein wainteaj t"o: ma: rap t"dk wan lozj /

‘I am so jealous. Your sweetheart picks you up every day.’

o A v A Y
lastuuzidluvnuladiasveam

/k"raj kan na t"t: pen wa:n+teaj tua tein k"3 k"aw/

‘Who is really her sweetheart?’

a v A @ ] <
LﬂﬂLWEJW’)TL!Glﬂﬁ?ﬂiﬁﬂl@ﬁﬂﬂ?@iﬁlg%ﬂ?ﬂﬁ@ﬂ

Ipd:tph3j wain'teaj tua tein kKM3m nakerdm nim mazt rok /

‘The real sweetheart of the young rock singer has been revealed.’

Aurougazasiowruly leTaun aynd

/te"4n t¢":p du: la'ko:n rutian wiin'teaj haj-so: matk saniik di:/

‘I like to watch the soap opera, Sweetheart of the Hiso. It’s fun.’
YUy /wanthu:/

1 < o A P
GIfNL‘]Juﬂ”lt\ljﬂﬂﬁ?l”luﬁlﬁﬂuﬂi%hli

/te"am pen k"amrp"Q:t t": wnehti: sia ni: krarraj/

‘How sweet those words are!’
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WA ldnuyaain

Ip"0:ttea: dacj wan-hii: jin nék/

‘(You) talk so sweet words.’

E4 E4
dusosaanuauIdITUIN uaanthnrIuyEiie

/?an 23 ta:n wain lin 1&:w sin sak te: lom patk wa:nehti: mi rd: ha:j/
‘Sweetness from sugarcanes is temporary, but sweet words are long
lasting.’
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APPENDIX B
VIETNAMESE

Taste terms

Chua /cua/
Co 4y chua lam.
/ko: ?4j cua lam/

‘That woman is very outrageous.’

Bai nay con chua lam méi lam xong.
/ba:j naj kd:n cua 1am mé:j la:m som/

‘This chapter was very difficult. | have just finished it.’

- chua cay /cus kaj/
Loi cham biém chua cay.
/15:] cam bidm cus kaj/

‘Bitter sarcasm’

Nhitng that bai chua cay.
Inuin thAt baj cua kaj/

‘Bitter failures’

Giong cham biém chua cay.
/2oy cam bidm cuo kaj /

‘A painful sarcastic voice’
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Nhiing 16i chdm biém chua cay.
Inuiy 13:) cam bidm cuos kaj /

‘Bitter sarcasm’

- chua chét /cua ca:t/
Su that chua chat.
/sw that cua ca:t/

‘A bitter truth’

Nhéch mép cudi chua chat.
Inéc mé:p kudj cus cat/

“To smile with bitterness’

Muc su da den An-phret Ban-uyn & nha thd ctia E-nit vira méi bi d6t
chéay da dua ra két luan chua chét.

/muk sux: za: de:n ?ain fre:t ba:n 2wiin 20: pa: thd: kuo ?i: nit vard bi dé:t
cdj da duwo za: két luan cuo cat/

‘Black minister Alfred Bannion of the church in Enid that was just

firebombed reached a bitter conclusion’

Loi néi ctia anh 4y that chua chat.
/15:j n3:j kuo ?an 24j t"at cua ca:t/

‘His words are so bitter.’

- chua doi /cuo da:j/

- chua ngoa /cus nwa:/
Giong chua ngoa.
[zo:y cus gwa:/

‘A sharp tongue’
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Giong noi 4y that chua ngoa.
[zo:m ndzj 24 that cus nwa:/

‘A very high-pitched voice’

Co gai Ay 1a ngudi chua ngoa.
/ko: yaij ?Aj la: nuudj cus nwa:/

‘That woman is overconfident and outlandish.’

- chua xot /cuos sait/
Céanh ngd chua xo6t.
/ka;n no cua siit/
‘A heart- rending plight’

Con voi doan bi€u tinh toan céc vii cong da den nay thi cé ton tai mot
su

khac biét sdu sac va chua xt.
/ka:n vaij dwan biow tin twain kék va kon za: de:n naj thi ka: to:n taj
mot

sw xa:k bist saw sak va: cuo sa:t/

‘But for the group of demonstrators all these black dancers have a

profoundly and painfully different existence.’

Su viéc nay that chua xo6t.
/swx viok naj cua st/

“This work is severely harsh.’

Cb 4y cam thdy chua x6t 1dm khi nhin thiy nhing dtra tré mo coi nay.
/ko: ?4j ka:m th&j cuo sa:t 1am xi: jii:n th&j puiny duxo ce: md: ko:j naj/

“The woman felt sad when she saw these orphans.’



Rujiwan Laophairoj Appendices / 144

- cay chua /kaj cua/
Anhta néining cay chua lim.
[Rfapp ta: nd;jnayg kaj cus lam/

‘He's speaking sarcastically.’

- chanh chua /ca:n cus/

C6 con gai riéng ctia ba Yén xinh xan,sic nét nhu me nhung tinh tinh
lai kha chanh chua.

Iko: kon yé:j zion kuo ba: ?idn sin san sék né:t pur: me pu tin tin
laj x&: ca cuo/

‘Aunty lan’s daughter is beautiful and clever like her mother, but she is
rather outlandish.’

Chi Hanh 1a nguo1 chanh chua trong gia dinh do.
[ci han la: nuidj caxn cus coiy za: din da:/

‘Ha is the most outlandish person in that family.’

Néu c6 ta la nguoi chanh chua, c6 ta s& khong giai quyét viéc d6 nhu
vay.

/néw ko: ta: la: nudj cain cus ko: ta: s€ xon za:j kwidt viok da: pux
VAj/

‘If that woman had been outlandish and overconfident, she would not

have tackled the problem this way.’

- giong chua /zowm) cus/
Cb 4y giong chua lam.
/ko: ?Aj zom cua lam/

“That woman has a very high pitched voice.’
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Chi can nghe qua cai giong chua d6 thoi, toi ciing biét c6 ta 1a ngudi
danh da.

/ci: kKAn ne: kwa: k&:j zom cus da: tho:j to:j kdn bidt ko: ta: [a: nuudj
dan d&:/

‘Hearing her high-pitched voice, | know that the woman is hash.’

Co6 4y 1a ngudi dan chuong trinh thi khong thé ¢ giong chua dugc.
/ko: ?Aj la: nuidj zAn cwan Cinp thi: xon thé kd: zom cus durok/

‘That woman is an MC, so she cannot use a high-pitched voice.’

Ping /dén/
- dang cay /déan kaj/
Diéng cay ngdm qua bd hon.
/dan kaj nam kwa: bo: hd:n/
‘It is bitter as though having a bitter plant (soap berry tree).’

D6 1a mot bai hoc ding cay danh cho ngudi ich ky nhu vay.
/d3: Ia: mot ba:j hok dan kaj zain co: nuudj ?ic Ki: pu: vaj/

‘That is a bitter lesson for a selfish person.’

Trén khudn mit c¢o 4y, tran ddy nhirng giot nwéc mét déng cay.
/cen xuon mat ko: ?Aj ca:n dAj puin zot nuudk méat déan kaj/

‘Her face is covered with tears of bitterness.’

- cay dang /kaj dan/
Bao nhiéu cay dang, bdy nhiéu niém tin.
/ba:w niow kaj dén bAj piow niam tin/

‘So much bitterness, so much faith’
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Nhitng ndi ngot bui va cay déng.
Inuin ndj not buj va: kaj dan/

‘The sweets and the bitter of life’

Dén luc nay, toi mdi cay dang rat ra két luan.
/dén ldk naj to:j mai kaj day za:t za: két luan/

‘By this time, I had come to a bitter conclusion’

Trén doi nghin van diéu cay déng, cay déng chi bang mat tu do.
[cen da:j ni:n van disw kaj dan kaj dan ci bag mAt tw zo:/
‘Life is full of bitterness, but there is no other bitterness than having no

freedom.”

Chung ta méi cam thdy mot cam giac cay ding dén ngat tho.
/ctn ta: mé:j ka:m thAj mot ka:m zé:k kaj dan den nat tha:/

‘We could feel the existing bitterness until it was unease.’

Nguoi dan ba nay timg ném trai nhitng cudc tinh cay ding.
/yuidj da:n ba: tuiy ném caj puin kuok fin kaj dén that von/

‘This old lady has been through several bitter events.’

Anh 4y di thét bai nhiéu trong cudc sdng nén ludn ludn nodi nhing 16i
cay ding.

[?an ?4j da thit baj nidw com kuok sén nen luan luan nd:j puin 1a:j
kaj dan/

‘His life is a failure, so his words are all bitter.’
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R4t nhidu dém toi guc dau, ling 18 nudt nhitng giot nudc mit cay ding.
[zAt pisw dem to:j yuk dAw lan 1€: nudt nuiy zot nuudk mat kaj dan/
‘When | woke up in the middle of the night, | had to swallow tears of

bitterness.’

- chét dang /cét dan/
Anh ta c6 mot “cai chét dang” boi anh ta dd lam nhidu diéu xau xa.
/?an ta: k3: mot kazj cét dan bazj 2an ta: da lm pidw didw siw sa:/

‘He is like a walking dead because he has made so many mistakes.’

- dang long /dan 13/
Dén tan bay gio, ba 4y van cam thay ding long.
/dén tan baj z3: ba: ?4j vAn ka:m thij dag 15:m/

‘Up to now, the old woman has still been sad.’

MB&i lan nghi dén ngudi con trai di mat, c6 Hanh déu cam thiy ding
long.

/mGj IAn ni dén nuidj ko:n ca:j dd mAt ko: hap dew ka:m thAj déay
1>/

‘Whenever she thinks about her dead son, Mrs. Ha feels sad.’

- ghét cay ghét dang /yéit kaj yé:it dan/

Tong théng De Gaulle ghét cay ghét déng hoat dong gian diép.
/toy thoy de yawle: yé:t kaj yé:t dan hwat doy za:n diop/
‘President DE Gaulle hated spying’

Ca hai nguoi déu bi cac lanh dao quan doi ghét cay ghét dang.
/ka: ha:j pwdj dew bi ka:k lain daw kwan doj yé:t kaj yé:t dan/

‘Both men have been misled by their enemies to hate each other.’
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Hai c6 gai ghét cay ghét déng nhau.
/ha:j ko: ya:j yé:t kaj yé:t dag naw/

‘These two women hate each other to the bone.’

Toi ghét cay ghét dang ngudi hay néi doi.
fto:j yé:t kaj yé:t dan nwidj haj nd:j z6:j/

‘I really hate liars’

Man /man/
- man ma/man ma:/
Chuting t61 c6 dugc mdt sy don tiép that mdn ma.
[cln toj k3: duok mot swr da:n tidp that mam ma:/

‘We received a warm welcome.’

Con nguoi ndi chuyén man ma.
/kon nuidj ndj cwion man ma:/

‘People were talking warmly.’

Sau khi két hon c6 4y dep min ma hon.
/saw Xxi: két hon ko: ?Aj dep man ma: ha:n/

‘After getting married, she has become more charming.’

Co éy c6 mot vé dep man ma.
/ko: ?4j k3: vé dep man ma:/

‘Her beauty was irresistible.’

- mén ndng /man no:y/
Tinh nghia min ndng giita chiing ta.
[tizn nid man nom zw3 cly tay/

‘The warm affection between our’
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Anh chi 4y yéu nhau min ndng lim.
[?an ci ?4j Piow paw man no:n lam/

‘That couple loves each other warmly.’

Ho c6 mot cudc hon nhan that min ndng.
/ho k3: mot kuak hon pan that man no:y/

‘Their wedding was really warm.’

Co6 4y 1a ngudi min ndng trong chuyén tinh cam.
/ko: ?4j la: nuidj man noin coy cwian fin ka:m/

‘She is a warm person.’

Tinh cam cta ho da tré nén nhat hon nhiéu sau thoi gian man néng.
Itin ka:m kuo ho d ca: ne:n pa:t hon nidw saw tha:j zamn man no:m/

‘Their relationship became stale after a period of warmth.’

- man moi /man md:j/

- man tinh /man tip/
man tinh anh em.
/man fin ?an exm/
‘Warm brotherhood’

Néu la nguoi man tinh, anh ta s€ khong bac béo nhu thé.
/né:w la: guidj man fin ?an ta: S€ xoy bak béw nuu: thé/
‘If he had realized the value of love, he would not have been

ungrateful.’
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Moi ngudi thudng nhan xét ¢ Ay 1a nguodi méan tinh.
/moj nwidj thuudn nhat sé:t ko: ?4j la: nuidj man fin/

‘Everyone knows she has a strong love.’

Ngot
- ngot bui /not buj/
nhitng ndi ngot bui va cay dang.
Inuiy nGj not buj va: kaj day /

‘The sweets and the bitters of life’

Vo chong anh 4y ludn n6i véi nhau nhirng 10i ngot bui.
/ va coimy 2an ?4j luan nd:j vaij naw pudin 19:j not buj /

‘That couple usually speaks to each other with gentle words.’

Trai qua biét bao kho khén, ¢6 iy di cam nhan dwgc nhitng ngot bui.
[cazj kwa: bidt ba:w x3: xan ko: ?Aj da ka:m pan dwok nuin not buj /
‘After having been through life’s difficulties, she has finally found

happiness.’

Nga da cam thiy duoc nhitng ngot bui trong chuyén tinh cam.
/na: d& ka:m thAj durok npuin not bl com cwion tin ka:m/

‘Nga could feel happiness within.’

- ngot giong /fot zon/
Ong ta bdng nhién ngot giong khi néi chuyén véi con trai.
[?0on ta: bén nion not zowm xi: N3:j cwioan va:j ko:n ca:j/
‘It was totally unexpected that grandfather spoke to his son with a

gentle voice.’
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Anh Hai ludn tir tbn va ngot giong khi trd chuyén véi ban gai.
[?an ha:j luan tur: t6:n va: not zom Xi: €d: cwian Va:j ban yé:j/

‘Hai speaks gently and sweetly with his girlfriend.’

- ngot ngao /not na:w/
nhirng tinh cdm ngot ngao
Inuiny fin ka:m not na:w/

‘Loving sentiments’

Ngoai mat thi ngot ngao, trong bung thi tham ddc.
/gwa:j mat thi: not na:w coiy buny thi tham dok/

‘To be suave on the outside and to be wicked within’
Giong ndi ngot ngao

[zo:m) nd:j not naw/

‘Sweet tone of voice’

Cudi cudi no6i ndi ngot ngao
Ikuidj kuidj nd:j nd:j not na:w/

‘To smile and speak suavely.’

Nu hon ngot ngao
/nu hon not na:w/
‘A gentle Kiss’

- nodingot /nd:j not/
Anh Hai luén ndi ngot véi nhitng nguoi trong gia dinh.
[?an ha:j luan nd:j not vé:j puin nuidj com za: dip/

‘Hai usually speaks sweetly with other family members.’
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Ngudi thay gido ay ludn ndi ngot v6i hoc sinh.
lyuwidj thAj z&:w ?4] luan nd:j not vaij hok sip/

‘Those teachers always speak gently to their students.’

Nguoi lon nén noéi ngot voi tré em.
Jgwidj 13:n nen né:j not vaij ce: exm/

‘Adults should speak gently with children.’

Ho Iuén nodi ngot véi nhau.
/ho Tuan nd:j ot vaij paw/

‘They speak gently with one another.’

Anh Hung n6i ngot dé do danh c6 ay.
[?an huy n3:j not dé z6 zan ko: 24/

‘Hung speaks sweetly to win that woman back.’
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