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ABSTRACT

The objectives of this study were to study (1) the exposure to news about private
universities among the twelfth graders in the eastern region of Thailand, and (2) the image of the
universities in terms of reputation, quality of graduates, academic excellence, social acceptance
and social benefits.

The study was a survey conducted through a questionnaire. The sample consisted of
400 twelfth graders chosen through simple random sampling from ten schools in five provinces.
The data were analyzed using a percentage, a mean, standard deviation, T-test, F-test, analysis of
variance, and Pearson's correlation coefficient.

There were two major research findings. (1) the students were mostly exposed to news
via television, followed by the Internet and personal media. Most of them watched Channe! 7 from
6.01-09.00 P.M. The Internet news they were exposed to most often was from the website
www.google.co.th. The students were exposed to news about Bangkok University mainly from TV,
the Internet, radio, newspapers, posters, magazines/journals and personal media. However, they
were exposed to news about Sripathum University mainly from pamphlets and activities. Most
students felt that the most convenient way to get news about the universities was from letters sent to
their homes. Differences in the students' sex, age, study plan and grade point average, but family
income, were correlated with differences in their exposure to news. (2) for the universities’ images,
Bangkok University had the best image in terms of reputation. Bangkok University and Rangsit
University, compared to'the other private universities, were best rated for the quality of graduates.
Similarly, the universities that were best rated for academic excellence included Bangkok University,
Rangsit University and Turakij Pundit University. Both Bangkok University and Rangsit University
were equally rated for social acceptance and social benefits, which were ranked higher than the
others in this category. The research participants’ differences in sex, age and study plan were
correlated with differences in image of the universities.
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