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ABSTRACT
134285

The objectives of this research were to study (1) the present image and the expected
one of Bangkok Mass Transit System Public Company Limited (BTSC), (2) the research
participants’ exposure to news and their knowledge and understanding about BTSC electrical rail
system, (3) the relationship between the research participants’ demographics-and the present
image of BTSC, (4) the relationship between the research participants’ exbosure to news and the
present image of BTSC, and (5) the relationship between the research participants’ knowledge
and understanding and the present image of BTSC.

This study was a survey research based on a sample of 400 customers of the BTS
electrical rail system, chosen through multi-level sampling. The data were collected through a
questionnaire and analyzed through a percentage, a mean, a frequency, standard deviation and Chi
Squafe.

The st_udy revealed a number of findings (1) the present image of BTSC based on the
research participants’ views was very good. (2) the research participants expected that the
company would have an image of an agent with very good services. (3) the research participants
reported a high level of exposure to news about BTSC from both in-station and external media.
(4) the research participants had a high level of knowledge and understanding of BTSC’s
services. (5) the research participants’ sex,b age, status, education, profession, and income were
statistically correlated with the present image of BTSC. (6) in-station and external media was
statistically correlated with the present image of BTSC. (7) the research participants’ knowledge

and understanding of BTSC were statistically correlated with the present image of BTSC.





