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This research paper aims at studying figures of speech which appear in feature
stories and their characteristics, comparing vocabulary and idioms in different types
of features as well as collecting general information on figures of speech, vocabulary
and idioms in feature stories published in Reader’s Digest.

The results are as follows:

1. Analysis of the titles of the feature stories published in Reader’s Digest
reveals that 50 % of them uses figures of speech and 26.67 % of alliteration, 23.33%
of pun, 21.11 % of metaphor, 12.22 % of graveyard, 11.11% of assonance, 4.44 % of
irony, 1.11% of repetition are employed respectively. 87.22 % of the figures of speech
which appear in the titles of the feature stories are written in phrases.

Analysis of the feature stories in Reader’s Digest reveals that 37.58 % of
metaphor, 13.03 % of simile, 10.30 % of metonymy, 7.58 % of onomatopoeia, 6.06 %
of irony, 5.30 % of repetition, 4.85 % of alliteration, 4.24 % of pun, 3.03 % of rhetoric
question, 2.73 % of hyperbole, 2.12 % of graveyard, 1.52 % of litotes, 0.91 % of asso-
nance, 0.45 % of synecdoche and 0.30 % of oxymoron are employed respectively.

2. Reader’s Digest publishes all types of feature stories; namely informative
feature (18.33 %), How-to feature (18.33 %), personality or profile feature (17.78 %),
personal experience feature (16.11 %), enterprise feature (12.78 %), descriptive
feature (9.44 %), news feature (6.11 %) and historical feature (1.11 %).

3. The comparison of Reader’s Digest features reveals that the writers employ
informal language and idioms differently. The use of informal language appears
mostly in personality or profile feature (32.08 %) followed by enterprise feature
(18.87 %), personal experience feature (16.98 %), How-to feature (13.21%), informa-
tive feature (11.32 %), news feature (3.77 %) and descriptive feature (3.77 %)
respectively. Informal language is not employed in historical feature. 1

Analysis of idioms employed in different types of Reader’s Digest features
reveals that the use of idioms appears mostly in personality or profile feature
(30.77 %) followed by informative feature (19.23 %), How-to feature (19.23 %), per-
sonal experience feature (15.38 %), enterprise feature (7.69 %), news feature (3.85 %)
and descriptive feature (3.85 %) respectively. Idioms are not employed in historical
feature.

4. Analysis of general information of figures of speech, vocabulary and idioms

in feature stories published in Reader’s Digest reveals that the writers use the
following literary styles: o

4.1 direct use of figures of speech in statements

4.2 language that implies a good sense of humour, in order to make the
features colourful and appealing to readers

4.3 language that is impressive and sensational
4.4 proverbial expressions

4.5 satirical literary style





