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Marketing Communication towards Buying Decision of Single House

in Bangkok Metropolitan Region

[y o d
MG 9A31AR’ Wiy IAEanaNs’

unAnge
awv % dyd o s A = (g v 4 A Ao 1
M3WeATINNIaglsrasaiefnIanaz ANl sEmInTMaasazMITeaIsMInaIanlNane
£ 9 4 2 A = Y A da " a v
anvauligethudor luanyunwiiuasuaziSuama Tas@ondnyiu@edrniisin luhu 5 druum
av &g ao ~ ao A < Y < 4
msfnyIveililumsitonnuwayTasldismsisasalsuailundn denlduvuaevamiunieiiolu
<3 Y ' ° A av a ' o an
MINVIITIWToYaINNGUAI0E19T 1IN 400 AL taz 1B M ItuFguamnmemivayy @enisns
< 9 Y o 4 = Y9 v o
uswswdeya lagldmsdunpaiuuumnzannng Mdeyandnsuou 9 au
aw ' Y Ao = =~ 4 & 9 4 a9 E
HaN13 3NV NNGUAIEIINMIANITMINIRENIzFeI WA IMeTuszeza 3 e
@ o 12 o a v o
Taganvaizaulsznnsmanigalszneudie ina 01y aoiunmasounss Siauamndnluasounss S
yas/Ban szaumsany gliduuauiasdsznsuy 013w uazsieldindeasiouiiuanaiany Inaaenis
v a L g 4 a . o 2 3 ) A
aadulagorhuwner luvangunnuviasuazilsuamalusananny - gedldnaniu Tevedumsaons
v v A o o 1 ' A g A
myaaa Yszneudlens Tuvan msguaiumsvie nazmsdszanduius dwadeanvanlagoriube)lu
wanganuumIuAsazlINama  @IunIdeds & 9A¥Ie MIAeAITNIIAAIANINATI tazmIvielag

Yy '
WUNU “lumNamammﬁu%%ﬂ'mmaﬂumngqmwwmmuaxﬂ?umma

°o_ o A d’l 9 =
MAINEY: NITADHAITNITANA anuaulede thume)

"inAnSyann wangasAadmansuniuda a1nlnmsdemsmsaaia vImedema Iulagssusnanszuns
P o ° a A ~aA a o ~

9101561/52 51 @ Inmsdeasnmsaaa anzma TuTagaeasurasy winineauma Tulagsyuenanszuns
.

v o o 4oy s o o
Nsasseaatudiadnlungugsionazdsnumans Ui 2 advi 2 unsinu-ligueu 2560 100



@/
s JRGBS ISSN: 2465-409

W\ D1sassvanUruinAnuiuNdussivla:doANMIANS

‘ \‘\ Journal of Rangsit Graduate Studies In BUsiness and Social Sciences
‘\-; -

I

Wi
N3

-
d

Abstract

The purpose of this research is to study the marketing communication towards buying decision of single
house in Bangkok metropolitan region.

The Research involves in studying behavior of customers who plan to purchase their new houses within 3
years. The mixed research methodology is used in this research, which quantitative research methodology is a
primary and qualitative research methodology is supportive.

The research reveals that the sample group has planned to purchase their new houses within 3 years.
Demographic characteristics, which are gender, age, marital status, number of family members of children,
education level, home town, occupation, and income have no effect on single house buying decision. Moreover,
advertising, sale promotion, and Public Relation highly effect on the decision making; however, direct marketing

communication, point of purchase communication and personal selling did not do so.

Key words: Marketing Communication, Buying Decision, Single House
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