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Abstract 179525

This research aimed to study business ethical behaviors and business
ethical problems of businesspeople Surat Thani Province. The information will be useful
for promoting and developing ethics of businessmen. The research methodology was a
survey research. Samples were four groups. There were two groups of entrepreneurs
and two groups of consumers, 400 people each. The research used random sampling
method, specified amount type. The study tools were 4 sets of questionnaires, two
questionnaires for entrepreneurs and two for consumers. The questionnaires were about
business ethical behaviors and business ethical problems of businesspersons. The data
analysis methods were frequency, percentage, standard deviation, correlation, and
differentiate averages by t—test and F — test.

The study found that:

1. Opinions about business ethical behaviors of businesspersons toward customers,
competitors, govemnment units, employees, and social, between entrepreneurs and
consumers were statistically different at 0.05 for every group.

2. Opinions about business organization factors effecting business ethical behaviors
such as personal moral, policy of company or department, administrators’ behavior,
rules and regulations, government officers, education, and competition between
entreprencurs and consumers were in the same level.

3. Opmions of entrepreneurs toward business ethical behaviors of businesspersons,
divided by business features, were that business ways were significantly different at

0.05 and business types and business sizes were statistically indifferent at 0.05
4. Opinions of business ethical problems of businesspersons toward customers,

competitors, govemment units, employees and social, between entrepreneurs and
consumers were statistically different at 0.05 for very group.

5. Opinions about causes or department, administrators’ behavior, rules and regulations,
government  officers, education, and competition between entrepreneurs and
consumers were in the same level.

6. Opinions of businesspersons toward business ethical problems, divided by business
way, business types, and business sizes, were statistically indifferent at 0.05.

7. Relationship between business ethical behaviors and business ethical problems of
businesspersons in Surat Thani Province in vision of entrepreneurs and consumers
toward customers, competitors, govemment units, employees and social, were

extremely comrelated in the similar level.





