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ABSTRACT

 The objective of this study was to study consumer behavior in purchasing gift products 

on the walking street of Rachadumnern Road, Mueang District, Chiang Mai Province.  200 Thai 

visitors of the walking street were chosen as samples: 100 samples of Chiang Mai residents and 

100 samples of tourist.  Convenience sampling was used, and data was analysed  by descriptive 

statistics: frequency, percentage and mean. 

 The study found that most samples bought food and beverage, spent most money in 

clothes and shoes and preferred beautiful package of the gift products.  Most respondents decided 

to buy gift products on their own.  The reason of purchasing gift products was for self use.  The 

preferred time to visit walking street was between 6.01 – 8.00 pm. Often times of purchasing gift 

products was on birthday occasion.  Most respondents purchased gift products from the walking 

street of Rachadumnern Road.  The average frequency of purchasing gift products was once a 

month, buying two pieces of gift product per visit, and spending average money of 301 – 500 

Baht per month.  If the respondents wanted to purchase gift products the next time,  they will try 

other models of the gift products.  Of price discount  sales promotion activity. Tthe respondents 

were most satisfied.  The respondents received information about gift products from friends and 

would come back again to purchase gift products on the walking street of Rachadumnern.  Also, 

they would  recommend others to purchase gift products from the walking street. 
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