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This study aimed to examine the behavior of tourists to Chiang Mai province in using
Thai traditional massage services as well as the factors affecting their demand and satisfaction
regarding such services. A total of 150 Thai tourists and 150 foreign tourists were selected as
sample for questionnaire interview for information. Analyses were performed on the basis of
descriptive statistics and Chi-square test.

The finding revealed most tourists both Thai and foreign had previous experience of
Thai traditional massage, were female rather than male, within 31-50 years old age group,
received the services for relieving tension for the most cases, would use Thai traditional massage
services again and would advise others to use the services.-

On consumer behavior, most Thai tourists chose to have whole body massage, spent
about one hour for the treatment, and received services during 2.00-4.00 p.m during Saturday and
Sunday prefers to received services during 2.00-4.00 p.m, and did not fix any day within the
week for getting massage.

Thai tourists and foreign tourists were found to have different opinion concerning factors

influencing the demand for Thai traditional massage services. The hypothesized factors were;

1) product-based on local wisdom and knowledge, and natural ingredients; 2) service-having both
in-house and delivered services, and other services like beauty treatments, 3) personnel-being
attentive to customer’s needs and having communication skill; 4) price-clearly indicated;
5) place-having satisfactory car parking space, safety, beautifully decorated area, and natural
tranquility; and 6) promotion-through advertisement in various types of media. The foreign
tourists had the opinion that these factors could affect the demand for Thai traditional massage
services while the Thai tourists thought otherwise.

On consumer’s satisfaction, the Thai tourists were most satisfied with the quality of
treatments given by the therapists followed by the appropriate cost of services, and the staff’s
hospitality, respectively. Meanwhile, the foreign tourists were most pleased with the duration for
massage treatment followed by the staff’s hospitality and the provision of services according to

the needs of customer, respectively.





