d' A Y % a a 9y a a 4' ] dy a Y
BOLIDINITIAUAINUVUOATIS ‘Wf,]@]ﬂiillﬂ”l§1‘151J5ﬂ”liﬁul‘]i@ﬂizmﬂﬂi’)u"]f@ﬁuﬂ”l
o A A ] ] a Jd
i]”lﬂﬁﬂ”l‘]JLlﬂ"lil\iu%hl,ﬂcl“lf‘ﬁu”IﬂﬁW”lm%ﬂ

Tuadunoiios Taniados vl
RN UWANIDINT ANTINY
Syan IATHYANANT UM DN

d‘ = Y Y a2
AENITUMSNUSHEIMIAUANULLD S

a Jd

a J = =
TANINNY 158IDIINY UsesunITUNMs

Aa g
WO T.AFINDY waaele NITUNIT
a o 4 d
as.dozanyal NNTNA NITUNIT
QU v
UNANED

J A X

= ng dydw a Y a a IR o A
NITANHIATIU N?@Qﬂi%ﬁﬂﬂmi’]ﬁﬂ‘h}”I‘Wf,]@]ﬂ'i'ilIGUE’NFjﬂiiﬂﬂllﬂ%?!ﬂﬁ%ﬂﬂﬂ‘ﬂ%%ﬂﬂ

Y

= 1 9y Aa a A [] A A Y @ A A [] (] a 4
llNa@]@ﬂ”lii‘]fﬂiﬂ”liﬁul‘]f@ﬂi%m‘ﬂNi’)u"lﬁ’)ﬁuﬂ"ﬁnﬂﬁﬂ"muﬂ"lilﬂuﬂ"l,llcl‘]f‘ﬁu”lﬂ”lﬁl‘nm‘]fﬂ Tu

' ]
A a

o =} [ = v = a o =3 Y a v [ [
WABUNOINDY F9r TATae Tl i’JiJﬂQﬂ”li’Jlﬂi”lzTi{liUuﬂ"ﬁm ATUINMT 1FUTNS NANAIDYN

v

] Y v 9 v
Usznovdredldusmsdumdorlsznndoudedumninusinidmuaieldiudi 4,000 uin
Y v

v A o IJq Y a a A ] A A Y Ao Ao 4
ADADU TUIU 200 318 LL@%Eﬂ‘]ﬂJiﬂ?iﬁul‘ﬁﬂﬂizlﬂﬂﬂﬂu“ﬁﬂﬁuﬂ”li]”lﬂ']JiHVIVIﬂ”Iﬁuﬂi”lfJ"lﬂ

v
o

9 ]
Fus 6,500 vmdeiden $1uau 200 510 Taslduvuasvaniuniesielunmsiiudeya
aaa Ya 9 U aa a v o Y aa d
anan1¥ans1ef 1dun adAaFanssaun uaznmInadeuanuduius lagldana ln aunds
=2 v T W v v 1 a ' =
HAMIANET WU nguaeddIu Inailumend o1gsznang 20-30 3 aounmw
Taa Hinmsfneiegluseaveylsyan/endidny Terdnminauesdnsiensulgniie s1e'ld
maeszana 5,001 - 10,000 vindedou amndnluaseunsrfidiuiu 3-4 au drulnaiily
ansnuwad 1-2 3 nazrasueygiadini 10,000 vn
9

WeAnssuMs 1FUsmsaudovesnguius Inatusindmuasielasud 4,000

1 1 Il ] 4 4 : 1 v d < 1 a {
vmaeou wun daulngrzdomiodld i aldun Insimivazdidu yamvesdudin



9 v
googlurae 5,001 - 10,000 vw szeznamoudise 10-12 wou sruiutundesdiszaomou

1 Aa (] o { [ Aa Aa 4 Id [ YY) 4
T3isnn 1,000 v1n aquiladeniinadenis1¥usmsduwdemaiusuduniiene auideuly
A a 4 Y a A y ' =) v dy Y
wazanslse Teminnms1¥usms sesanfie Auasssuisuuazdnsinenide wazaiu
a @ a { [ ] a J o w 4 a I~4
mMslruTamsvesaanumsdun lilysunmsmndlsd mudiay vazilenaaeuanufaiiy
o v v a < { o ) @ J v o
$wunamnguety 013 11014 wud aAnuAAmiumeInuMsSIuadasInendonousse

o Y Y Ao v Y = Ao Y a A o o
A1 ﬂ”liiﬁﬂli’]llﬁ‘ﬂ“]fﬂﬁ]i!tlﬂﬁﬂﬂ”l mimJ15fm/mmmﬂﬁmmiwmﬂizﬂﬂwmwumm

U U

a

ulevreduaiunisui Tnavessguia tazns lasuduziininiounsen1d a1
v Y] [ [ a <3 { @ [ =y a
uanannulusgnenguoy nazlimesanuaamuneIfun Teuieduasunmsus Inavos
[ 1 q’j PR [ ] 1 1 = [ a < = 1) =\ ~
Fguramniunianuuana i lusEnINnguo TN auaNuAARUREINUNMTINTIINN
= Y a A @ @ Yo o o A A Aa A
auazlnusmisiunlsginlaveswinau waznis lasudwuzimnniounsonna Iinw

v [ 1 U Y o Y ~ A 9y a A aov g
LL@]ﬂ@]Nﬂuiui%ﬁ’JNﬂQlli”lfJ"lﬂ mmuila;wmwuquﬂumﬂ“}mimﬁ o {Itgmmng

Y Y

Tusmsawde lidoyatuana lidaau

' ' 9 v
drunnAanssunms IFusmsdureveinguius Inanusindivuasieldaud

Y ] 1
6,500 umaeiAou wuh daulngjazdemseald i daldun Tnsiel nazdiiu yanives

v Y v
duinaoogluans 5,001 - 10,000 v szeznamoudisy 10-12 1@ou Surutuidesdise

[ [ [ ! v A v a Aa 4 Id [ YY)
ogluais 1,001-2,000 vindedon dauiledeniinasonisldusmsdwdomniusuaunila
A 9 4' a A 4 Y a A Y U = [
Ao audou lvnazansyse Tewianms1¥usns s09aemfe AUAIETINIHINLAZEATT

dy y Y a 7 A A [ ] a J o w A
aanile waza1un3 1nusn1svesaaiunsdui lilysuiasmaisd mudiey waziile

A 3 o ' a Yy v ' ) o Y
NATDUANUAALHUIULUNATNNYUDIY DITW i”IfJ]lﬂ HAaINUIN mimzﬂznammwuﬂiﬂu

[ o (%

mMsdouFITzeIUIU tazms 183 uAmuzihmnieunIoad anuuanannulusgning

'
va A A

U 1 a =] : @ :/l a
nauoy ﬁ:]uﬂ:]”lllﬂﬂlﬁulﬁfJ’Jﬂ'Llﬂ”lii%igfng'Ja']ﬁuGluﬂ”liWi]”lﬁm”l@léllﬁﬁul‘]fﬂﬁﬂ’ﬂll

[ o v v = a 3 a o Y9 Ao v Y A
LL@]ﬂ@]NﬂHiHi%W’JNﬂQN@T‘HW Ll,ﬁ%ﬂf.l”lllﬂﬂlﬁulﬂfJ’Jﬂ']_Iﬂ15clﬁﬂl@ﬂa%%ﬂli]ullﬂﬁﬂﬂ”lﬂﬂﬁ”m

' o ' v Y A A Y a A Aauv A
Lmﬂ@]”lﬂﬂucluizwa”mﬂqmw"lﬂ ﬁ’Ju'ﬂiUuW"WlW'ﬂjJ"lﬂVIq@sluﬂ"lﬁi“]fll'iﬂ"l'iﬂ@ {Iﬂluwhllliﬂﬂﬂﬂ

[

E
1A 3| a o
mmmumwﬁ ugﬂﬁ’uﬂumummuum



Independent Study Title Consumer Behavior in Using Rent-purchase Loans
from Non-bank Financial Institutions in
Mueang District, Chiang Mai Province

Author Ms. Atchara Sittirach
Degree Master of Economics

Independent Study Advisory Committee
Assoc.Prof. Pornthip Thiantheerawit — Chairperson
Asst.Prof.Dr. Sasipen Phuangsaichai ~ Member
Dr. Piyaluk Buddhawongsa Member

ABSTRACT

This study aimed to examine consumers’ behavior and analyze the factors influencing
the decision of consumers to use Non-bank Loans for installment purchase of products as well as
identify problems associated with the use of Non-hank Loans service within the scope of Muang
District of Chiang Mai Province. Data and information were based on questionnaire interview of
200 samples of clients with minimum 4,000 baht monthly income requirement for getting loan
and 200 samples of those with minimum 6,500 baht monthly income qualification for a larger
loan size. The analyses were based on the results of descriptive statistics as well as chi-square
test,

The majority of samples under study could be described as female, with age hetween
20 and 30 years old, single, having diploma/occupational schooling certificate for educational
achievement, being worker or employee in private sector, with average monthly income of
5,001-10,000 baht, having 3-4 family members in the same household, having been the member
of Non-hank Non-bank Loans agency for 1-2 years and with the approved loan size less than
10,000 baht.



The customers within the minimum 4,000 baht monthly income requirement group in
most cases were found to use Non-bank Loans for the purchase of such electric appliance as
television and refrigerator within the price range of 5,001-10,000 baht and with 10-12 month
installment payments at no more than 1,000 baht per month. The most influential factor for using
the Non-bank Loans appeared to be conditions and benefits of the credit services followed by the
fee and interest rate, and the consumer service quality, respectively.

The results of opinion test among customers in different age, occupation and income
groups indicated that there was a difference in opinion among people in different age group
concerning the low interest rate ceiling, the provision of clear information to customers, the
impressive and nice manner of Non-bank Loans staff in providing customer services, the
consumption promotion policy of the government and the advice from friends and relatives.
People in different occupational groups were found to be different in the opinion about
consumption promotion policy of the government. Meanwhile, consumers in different income
group had different opinion conceming quality of customer service of Non-bank Loans staff and
the advice from friends or relatives. The most frequent problem encountered in providing Non-
bank Non-bank Loans services was provision of unclear credit service information.

The consumers in the minimum 6,500 baht monthly income group were also mostly
found to use Non-bank Loans for the purchase of such electric appliance as television or
refrigerator within 5,001-10,000 baht price range and with 10-12 monthly installment payments
at 1,001-2,000 baht per month. The factor most influential for this consumer group’s decision to
get Non-bank Loans was found to be conditions and benefits of using Non-bank Loans services,
followed by fee and interest rate, and service quality, respectively. From opinion survey and test,
consumers in different age groups differed in the aspects of extended installment payment period
and the advice from friends or relatives. People in different occupational groups had different
opinion on the brief period for loan approval procedure. Meanwhile, customers in different
income groups had different view on the provision of clear information to customers. The most
frequent problem encountered in using Non-bank Loans services was reported to be the
exorbitant fee for default repayment penalty.



