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This survey research had the objectives of studying 1) internet use
behaviors; and 2) factors that affected Internet use behaviors of business
administration graduate students of private universities in Bangkok and its vicinity.
The samples consisted of 398 graduate students studying business administration at
15 private universities in Bangkok and its vicinity, selected through accidental
sampling. Data was collected using a questionnaire with a reliability of 0.98. Data was
analyzed using descriptive statistics and analysis of variance.

The results showed (1) that the majority of graduate students had 3 or more
years of experience using the Internet. Their main objective for using the Internet was
for study. Most used the Internet every day, frequently at night, at home and in the
office. The Internet services they used most were the World Wide Web and e-mail.
The information sources they used most were trade companies. The search engine
they used most was Google. Most students learned how to use the Internet by
themselves. As for ethics in Internet use, the overall level was high. A comparison of
male and female samples showed that there was a statistically significant difference in
their Internet use behaviors at the level of .05. (2) All the factors affecting Internet use
behaviors was at the medium level, with two noted factors being Internet service

providers (X=3.52), and websités (X=3.59).





