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Abstract
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The research on “ The Behavior in the Loan Services Using to Buy a Single Detached
House : a Case Study on the Customers of the Government Housing Bank in Bangkok Area and
Boundaries” has these objectives : 1) to study on the loan services using behaviors to buy a single
detached house of the clients of the Government Housing Bank in Bangkok area and boundaries,
2) to compare the loan services using behaviors of the consumers who have different personal
characteristics and 3) to study on the marketing mix factors of a single detached house that aﬁ‘ect
on the loan services using behaviors. This research is a descriptive one. Questionnaires were
used as the tool for data collecting. The samples are 400 people randomly sampling from the
loaning customers of the Government Housing Bank in Bangkok area and boundaries. Data
analysis was performed using percentage means standard deviation F-test one-way ANOVA
and Chi-square.

The result shows that most of samples are female, 31-40 years old, Bachelor’s degree
graduated and married. Most of them are company workers with an average income per month of
20,001-40,000 bahts. The amount of loaning is between 1,000,001-2,000,000 bahts. The area of
the house buying is not more than 50 square wa. The personal loan service is used because the
bank specially provides the housing loan service, already. They use their own judgement in
determining to use the loan service. The pay-back period is between 21-30 years. The loan is
raised at the headquarters office of the Government Housing Bank. There are 2 co-loaners. The
pay-back method used most is the withdrawal from the bank account or salary. An opinion on the

combined marketing factors of a single detached house such as product, price and distribution in

an overview is at a high level. On the marketing promotion aspect, it is at a medium level.

The results of the hypothesis test, they are found that :

Consumers of different age , occupation , family size and education have different
behaviors in using the loan services to buy a single detached house. Consumers of different
gender , status , amount of loaning and the size of an area have different loan services using
behaviors, type of loaning , reason in using the loan services, participant in determining, pay-

back period and mumber of co-loaner and pay-back method.

The marketing mix factors of a single detached house have an effect on the loan
services using behaviors in the aspects of the type of loaning and the reason in using the loan

services.





