d' A 4 Y a [ 1 a d'd 1 Y a
BOLIDINIAUANUVUIAIS ‘ﬂi]i]EJﬁ’Ju‘IJ’izﬁllfﬂiG]aiﬂ‘]ﬁﬂ"l'i‘ﬂuNﬁ@@ﬁjﬂiiﬂﬂiuﬂ"ﬁ

A Y a ™ A ° A
aaduludenlduimsanivasunugijuludunoiios

(% % = ]
Tandae 1]
A UWEIFUAT AUNUY
Saan VINIIFINIUMITUNA

d‘ =3 k4 Y a
ﬂﬂ!%ﬂﬁiufni‘ﬂ‘]J5ﬂ‘H1ﬂ1§ﬂHﬂ31!!Uﬂf’)ﬁ§$
-4 o 4
TNAITNINNITYUNYHUY TAUNNY Usesunssums

A¥0ManInsisIna  uIsau o 9gEe1 NITNNG
U |
unAnge

£4
Y 9

a A A Ao s A = ) ]
MIAuAIUUBaIITel Uinglszasdamednmiilidediuidszdunmisaaia
a d'd 1 9 Aa v A A 9y a @ d'u o A
vimsninadedus Inalumsdadulaqenlsusmsanitivasunmuigiuluduneies
(% (% = 1 d' = a Y a v A = Y a [}
Tandarea v tazimeny Mg anssuvegs Inalumsdaduluqenlsusmsanniudou
d’ U o A (% (% = 1
M uludunoiiog 39v IaFea v
= A D] Y a o ~ Yy a
TumsAnIASIt 1NVIIVIINTBYANINAVT 1AASIUIN 210 S1eAu 1FuTng
v d' 1 dd‘ 3 1l o A (% @ = 1 o 1
aotugoun I wensunazinatogludunoiiod T3 IaFaaluy 314U 6 AT
' A o ' o ¥ AN ¥ a 2 9
ureag 35 510 Tasidendleguanazaln taziiveyadn lawlszuranauaz Ina1z v lag 14
Aaa Aa 1 AaA I ¥ o ~ 9 1 A = Yo dy
anATFINT I Manan 14 laun Annud Sosazuazaunies namsanwagl laasl
auilasedrudlseaunisaarauinisiiinaaedus Inalunsaaduladonlsd
uimisaotuaeuniwigunuan fededuyana Jesedrudnymznianionin
[} a o a [ 4 [ ] @ ) 1
Havedrunszurunisldusnis Jodedunaaiaa Jadea1useIn1an1ssasiniie
v 9 = 1 A Y a (% o W 1 v 9 1 a
waziladeausia Unanensdenlduimsluseaudiaguin dauiladeaumsdudsu
manaalmaluszaudayihunan
dusunganssums s msaniiuaoun1sqilu nuNdaounnudeun Iy

A ~ =

' {1 ] o W i o {1
’Juﬁl“ﬂiymamiﬂumymlﬂumi13muﬂ’Jmmﬂﬂleummiﬁ'ﬂum‘mﬁﬂu Waﬂq@]iﬂ’l‘]ﬂﬁ‘ﬁ:ﬂu

o 9 g7

2

H Y
1

Yunug vazdaovuvudovoiudinIngl

g 9

Ay = A A
%Fj@]ﬂﬂl!ﬂﬂﬁ@ﬂﬂ'l‘JJlifJull’lﬂﬂ’q@ A N1



=<

anuianelalumsGeundi)u o aaniuaeummgijuihduiouegluilegiu sauda

E]

ydlda a ~ [ v A = Y Aa @ A A v 9
lﬂ“VliJ’E'J“VI“ﬁ‘WZﬂﬂﬂ‘ﬂf:(ﬂfv'l’E)ﬂW‘iﬁﬂﬁllGl%m’ﬂﬂGl“]SUiﬂWiﬁﬂWUuﬁﬂuﬂTﬂWi‘g‘l!uﬂ’é) AINABDU

a

GUUFDUDINLDN
=y ' R o = ~a ¥ A A
uf]ﬂﬁ]1ﬂuE!Glﬂﬂllﬂﬂﬁﬂﬂﬂ’luﬂ?uiﬂiyﬂ!ﬂuuﬂliﬂu uﬂﬁﬂﬂ’]ullu’)TuNﬂﬂ$La@ﬂ

~ A a 9 A v = A ' o
liﬂuﬂ']‘]sl']ﬂgﬂu@ﬂ llag@ﬂ@uUfUUﬁ@UQWNﬂNLLUQIUMGlUﬂ'ﬁﬁEluﬂ'ly']fgﬂuﬁﬂklﬂmﬁﬁuﬂﬂg

A ~ A &y a
LONITIUNTDIVULAY



Independent Study Title Services Marketing Mix Factors Affecting Consumer Decision
in Selecting Japanese Language Institutes in Mueang District,

Chiang Mai Province

Author Ms. Chanida Somwanich

Degree Master of Business Administration

Independent Study Advisory Committee
Associate Prof. Krisana Ratanapruck Chairperson

Assistant Prof. Theerakiti Navaratana na Ayudhya Member

ABSTRACT

The objectives of this independent study were to view marketing mix factors
affecting the consumer decision in selecting Japanese language institutes and to study consumer
behavior in selecting Japanese language institutes in Mueang District, Chiang Mai Province.

The data was collected from questionnaires completed by 210 consumers from 6
Japanese language institutes in Mueang District, Chiang Mai Province. Convenient sampling was
used and the collected data was analyzed by using the descriptive statistics: frequency, percentage
and mean. The study results were as follows:

The services marketing mix factors affecting the consumers in selecting Japanese
language institutes at the high important level were people, physical evidence, processes, product,
place, and price while promotion was at the moderate level.

Concerning service behavior of the respondents, the main reason for studying
Japanese was the realization of the importance of the Japanese language. Moreover, the most
popular course among the respondents was basic Japanese. Most respondents preferred studying
Japanese at their present Japanese language institutes and made their own decisions when they

selected their Japanese language institute.



The respondents, mostly students, tended to take the advanced Japanese course and

would like to continue studying at their current Japanese language institute.



