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Questionnaire

Independent study of Marketing Mix Factors Affecting Handicraft Souvenir Buying of
Foreigner Consumers at Baan Taawai, Amphoe Hang Dong, Chiang Mai Province. This
questionnaire was conducted according to Master of Business Administration research, Chiang
Mai University. The related information has no effect on the audience at all. Thus, the

questionnaire should be filled in based on the truth.

Instruction The questionnaire consists of 3 parts.

Part1 General information with respect to foreign consumers.

Part I Marketing Mix Factors that is influent in handicraft souvenir product purchase of
foreign consumers only.

Part II1 Foreign consumer’s problems and suggestion, who buy handicraft souvenir from

Baan Taawai, Amphoe Hang Dong, Chiang Mai Province.

PartI General information with respect to foreign consumers.

Instruction Please check ¥ in |:| on the only one appropriate choice.

1. Sex |:| (1) Male |:| (2) Female

2. Age
|:| (1) Under 20 years |:| (2) 20-30 years
[]  3)31-40 years [] @ a41-50 years
|:| (5) 51-60 years |:| (6) 60 years and over
3. Education Level
|:| (1) Primary School |:| (2) Secondary School
|:| (3) High School |:| (4) Diploma
|:| (5) Bachelor Degree |:| (6) Master Degree or above
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4. Occupation

(1) Owned business |:|

(3) Commerce |:I
(5) Housewife/Househusband
(6) Students I:l

.

5. Which country are you from?

(1) England I:l

(3) Australia |:|

(5) Canada |:|

(7) Germany |:|
[]

(9) Singapore

N

6. Your average income per month

[ ] (1) Under susDs00

[]
[] ©)suspioeoo-1,500 [ ]
[]

[] (5)susp2,001-2,500

7. Budget of your trip in general to Chiang Mai

[] ) undersuspioo [ ]
[] Gysuspsoi-1.000 [ ]

8. Reason of Visit

|:| (1) Holiday |:|
|:| (3) Seminar |:|

|:| (5) Others (please specify)......

(8) Others (please specify)......

(2) Government Officer

(4) Agricultural

(7) Retired

(2) United States
(4) Japan

(6) France

(8) Ttaly

(10) China

(2) $USD500-1,000
(4) $USD1,501-2,000

(6) More than $USD2,500

(2) SUSD100-500

(4) More than $USD1,000

(2) Business

(4) Official Visit
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9. Period of time to stay in Chiang Mai

[ ]
L]

10. Frequency of Visit

[]

(1) 1-3 days |:| (2) 4-6 days
(3) 7-10 days |:| (4) More than 10 days

(please specify).......... days

(1) First visit |:| (2) Revisit, please indicate time ...... time/year

11. What kinds of handicraft souvenir that you prefer to buy? (Can be more than 1 answer)

HiEmnn.

(1) Woodcarvings products, e.g. Buddha image, animal doll.
(2) Weaving products, e.g. rice box, bamboo basket.

(3) Earthenware products, e.g. flowerpot, earthen jar.

(4) Furniture products, e.g. chair, table, chest.

(5) Textile products, e.g. shirts, curtain, pillow.

(6) Lathed wood products, e.g. vase, pot, casket, urn.

(7) Other products, e.g. saa paper, silverware, lacquer ware.

12. What is the purpose of your buying handicraft souvenir?

[]
[]
[]

(1) To give to others |:| (2) To décor your own place
(3) To trade/ sell to others D (4) To use personally

(5) Others (please specify)...................

13. What is the reason that you buy handicraft souvenir? (Can be more than 1 answer)

NN

(1) Inexpensive |:| (2) Good Quality

(3) Style and color is attractive |:| (4) Having a beneficial use
(5) Good service from Seller |:| (6) Interesting promotion
(7) Interesting Advertisement

(8) Promote Thai Traditional style

(9) Various types of product to select

(10) Others (please specify).........
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14. The person who is influent in your decision to purchase handicraft souvenir.

|:| (1) Yourself |:| (2) Guide |:| (3) Spouse
|:| (4) Parent |:| (5) Relatives |:| (6) Friend

|:| (7) Seller |:| (8) Others (please specify).................

15. How do you visit Baan Taawai?
|:| (1) With Group Tour and Guide |:| (2) Non-Group Tour
|:| (3) Alone |:| (4) Rent vehicle
[] 5 with friend [] (6 others................

16. How many pieces of handicraft souvenir do you intent to buy regularly?

|:| (1) 1 piece |:| (2) 2-3 pieces |:| (3) 4-6 pieces

|:| (4) 6-10 pieces |:| (5) More than 10 pieces

17. How much do you normally spend in purchasing handicraft souvenir?
[] (1) Less than 500 Baht [] @ 501-1,000 Baht
[[] ) 1.001-1,500 Baht [] @ 1.501-2,000 Baht
[] (5 More than 2,000 Baht

18. Which payment method do you prefer to use when purchasing handicraft souvenir?

I:' (1) Cash I:' (2) Credit Card I:' (3) Both
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Part Il Marketing Mix Factors that is influent in handicraft souvenir product purchase of
foreign consumers only.

Instruction Please check V¥ in I:' on the only one appropriate choice.

Affecting to Handicraft Souvenir Buying Level

Marketing Mix Highest High Fair Less Least

©)) @ 3 ) (1)

1. Product

1.1 Quality

1.2 Durableness

1.3 Colorfulness

1.4 Finishing technique in order to

preventing cracking and moldy

1.5 Uniqueness (Only piece)

1.6 Utility

1.7 Variety of products

1.8 Size of products that suit for

traveling

1.9 Weight of products that suit for

traveling

1.10 Various sizes of each product

1.11 Attractive Packaging

1.12 Safe packaging for traveling

1.13 Good packaging that suit for

Traveling

1.14 Brand name

1.15 Others (please specify) ..........

2. Price

2.1 Various price points
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Marketing Mix

Affecting to Handicraft Souvenir Buying Level

Highest

®)

High

“)

Fair

3

Less

@)

Least

(0))

2.2 Clarity price on label

2.3 Negotiable price

2.4 Reasonable price once

compared to products

2.5 Credit Card is affordable

2.6 Others (please specify).........

. Place
3.1 Located in the same area as
other shops in order to

comparing products and pricing

3.2 Reliable shop

3.3 Attractive decorations/ display

inside each shop

3.4 Well-categorized products

inside the shop

3.5 Cleanness of the shop

3.6 Atmosphere of the shop

3.7 Opening — Closing Time

3.8 Convenient parking lot

3.9 Good spot location where is

easy to see

3.10 Others (please specify)..........

. Promotion
4.1 Continuous advertisement in a

free copy magazine
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Marketing Mix

Affecting to Handicraft Souvenir Buying Level

Highest

®)

High

“)

Fair

3

Less

@)

Least

(0))

4.2

Cash discount

43

Volume discount

44

Promotional gift for buyer

4.5

Suggestions from seller

4.6

Reliable seller

4.7

Friendliness from the seller

4.8

Fast service from seller

4.9

Well communication with Seller

4.10 Handing brochure/ pamphlet to

promote the shop

4.11 Available website/email

4.12 Others (please specify)...........

Part III Foreign consumer’s problem and suggestion from buying handcraft souvenir

in Baan Taawai, Amphoe Hang Dong, Chiang Mai Province.

Instruction Please check V in front of problem or issues you have experienced. The answer

could be more than 1 answer.

1. Product (Can be more than 1 answer)

1.
L

Unknown brand name

Poor quality

Easily to crack / damage

. Defected products
. Heavy / difficult to move

. Products are not various

. Impermanent/ change of products from time to time
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Size of products is not various

Copied products that similar to other shops

10. No problems

11. Others (please specify)...........

2. Price (Can be more than 1 answer)

1.
y 27

No various price points

No clarity price on label

. Different price from each shop for the similar products
. Not reasonable price

. Credit card is not available

. No problems

. Others (please specify)...........

3. Place (Can be more than 1 answer)

. L

2.

O o0

Inconvenient Location/ Not easy to find the shop

Unreliable shop

. Unattractive decorations/ display

. Difficult to find/ look at the products inside the shop
. Poor atmosphere inside the shop

. Short time of service (Opening-Closing hours)

. Inconvenient parking lot

. No problems

Others (please specify)............

4. Promotion (Can be more than 1 answer)

. 1
. 2.

No advertisement

No discount

. No promotional gift
. Lack of products knowledge from seller
. Impolite seller

. Poor communication from seller
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. 7. Unreliable seller

. 8. Untimely service from seller

. 9. No brochure/ pamphlet to hand out to buyer
. 10. Website is not available

. 11. No problems

. 12. Others (please specify)............

Other Suggestions for improvement.

Thank you for being willing to participate in this questionnaire.
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