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The purposes of this research were to study the factors affecting decision of
customers on purchasing used cars from P. Center Used Car Business in Talingchan
District, Bangkok and to compare those factors according to customers’ gender, age,
education, occupation, income and experience in using cars. The samples of the study
were 178 customers of P. Center which included 40 sub-centers. The data were collected
by using questionnaire and analyzed by t-test, Analysis of Variance, and Scheffe Method.

The research findings were as follows :

1. Factors affecting customers’ decision on purchasing used cars were,
ordering from high to low level, product factor, marketing promotion factor, place factor,
and price factor, but all factors were at high level.

2. The customers with different education levels, occupation, and income
made different decision on purchasing used cars. No difference was found in the

purchasing decision of customers with different ages and experience in car using.





