207310

y 9
MsItensIHTiTng ﬂi%ﬂﬁﬂm’ﬂ §)) ﬂﬂfH']ﬂﬂ’W‘lﬂﬂNﬂMWUﬁiuﬂ’JN‘UTﬂﬂﬂgﬂ

4 v

Uszme lnsfudnnmeees meludszma ) Amniledeondniifinaneanuduiugszudi

a o o o o 4 -2 v o 1
vsEndulszmalnedudwnarowesmeludsema 3) Anmgdunuanuduiusszndng

usEmBulizmalnesusunarseasmelullszing @) musuuzuuamalumswaun
3
anuduRusssnndouazdnwatseny
4 s é =y -3
dszmnsnanfe Fwwarseas melutlszme 150 910 FalszdiuTasminau
b1 ) ] v
sadousEn 3dulszmainesida 3 au wTealon Miuunaovamlsziivilesondniiy
¥ QA ] oo @ o 4 ] i a oW
nagoANNFURUTI s IS ENY Sudnwatsees laun wailse TemiszniuSim any
1A19ls wgdnssumsfoats msaruguanuduiug uazmsiawiiu
aw 1 & Ay == [ Y2 @ o 1 o
WaN15IeNU N voadIFenollUnanoanymyaNNauAUT luuaazilade uazlu
] o o A v o Y w o d' ] 1 & Q aw 9k A Q.
uaazdodedinnuduiuidonulussauiuanaraiu damansmiwadde s lumsRondn
wmseasMoiannanuduius luganudiusuuusuiiesu uasilsuilyadodeosluudas

o ' o S A o @ W -4
fladvvoenguinwnaames ewannanuduius ATy

207310

. The objectives of this study are (1) to study 3M Thailand Limited and
supplier relationships atmosphere (2) to study key factors affecting 3M Thailand’
Limited and supplier relationships (3) to study relationship type between 3M Thailand
Limited and suppliers and (4) to suggest buyer-suppller relationship development
ways.

7 This research use a questionnaire to survey the relationship of 150
suppliers that normally deal with 3M Thailand Ltd. with 5 constructs regarding
benefits, trust, communication behavior, governance and interrelation. These
constructs are used to present 3M Thailand Limited and supplier relatlonshlp
atmosphere and group the supplier relationships.

This paper presents thc results of descriptive statistics, a correlation
analysis and a cluster analysis. All statistics yield meaningful results, 3M Thailand
Limited and supplier relationship atmosphere is good and suppliers are group to 2
relationship type: transactional relationship and cooperative relatlonshxp or alliance.
That leads to develop buyer-supplier relationship method.





