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This independent study aims to study the service marketing mix factors affecting
employees in the food industry on the selection of credit cards from non banks in Mueang district,
Chiang Mai province. The device for collecting data is the questionnaire. The data were
collected from 356 food industry staff members who work in Mueang district, Chiang Mai
province. The data were analyzed in terms of descriptive statistics, frequency , percentage and
mean.

The results are as follows : most respondants are female, age of 26 — 30, married,
and holding bachelor’s degree. Their average incoms are 5,000 — 10,000 baht per month. The
non-bank credit cards are mostly used to pay for their installments. They also mostly use these
cards to pay at the department stores for the electronics and withdraw cash 1 - 2 times per
month. They decide to use the non-bank credit cards by themselves.

The importance of service market mix factors which highly affect on credit card

choosing are the price, the distribution, and the personal factors. The moderate importance of
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- For the product factor, it is found that the respondants weigh the first 3 important sub
factors as follows: many shops participating in the installment payment ( for ones who use the
credit cards for their payment), many places or shops accepting the credit cards ( for ones
who use the credit cards for goods and service payment ) and many automatic teller
machines (ATM) for withdrawing cash.

For the price factor, it is found that the respondants weigh the first 3 important sub
factors as follows : the yearly member fee, the interest rate, and the fee for withdrawing cash.

For the distribution factor, it is found that the respondants weigh the first 3 important
sub factors as follows : the ability to apply via the post, many ways to pay through the credit
cards such as paying via the ATM, the internet, the various counter services and near
application spots to their homes.

For the market promotion factor, itis found that the the respondants weigh the first 3
important sub factors as follows : waived entrant fee, the reduction of yearly member fee, and
the the yearly member fee is waived.

For the personal factor, it is found that the the respondants weigh the first 3 important
sub factors as follows : fast service, enough information staff members for inquiry such as the
operators and the registrar understand in the credit card details, the completed details and
easy to understand.

For the process factor, itis found that the respondants weigh the first 3 important sub
factors as follows : 24 hour service, fast approval of the application forms, and the amount of
documentary application.

For the physical incidence factor, itis found that the respondants weigh the first 3
important sub factors as follows :well known and cradit of the finance companies, the beauty of

symbol and logo, and the modern devices or using high technology.





