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ABSTRACT
198467

The purpose of this independent study is to examine factors affecting foreign tourists’
satisfaction of Chiang Mai Night Safari. For the primary data, 300 observations are collected by
questionnaire using a purposive random sampling technique. The analysis in this study employs
descriptive statistics, and the Logit Model with Maximum Likelihood Estimates (MLE) and
Marginal Effects method.

The empirical results indicate that main factors affecting foreign tourists’ satisfaction
in visiting Chiang Mai Night Safari are average monthly income, satisfaction with location,
satisfaction with toilet, satisfaction with quality of food and services, satisfaction with quality of
souvenir, satisfaction with price of ticket and satisfaction with activities in Chiang Mai Night
Safari, which have significance at 1% level. Also, satisfaction witl; facilities and satisfaction with
security have significant effect on tourists’ satisfaction in visiting Chiang Mai Night Safari at
5% level. In addition, satisfaction with has significant influence on tourists’ satisfaction in
visiting Chiang Mai Night Safari at 10% level. This implies that change of average monthly
income, satisfaction with quality of food and services, satisfaction with quality of souvenir,
satisfaction with price of ticket, satisfaction with activities, satisfaction with facilities and
satisfaction with security and satisfaction with decoration have the effect on foreign tourists’
satisfaction in visiting Chiang Mai Night Safari.

Regarding to the Marginal Effects, if foreign tourists have higher satisfaction with
location, their satisfaction in visiting Chiang Mai Night Safari will increase by 5-19%. If foreign
tourists have higher satisfaction with toilet, their satisfaction in visiting Chiang Mai Night Safari
will increase by 13-47%. If foreign tourists have higher satisfaction with quality of food and
services, their satisfaction in visiting Chiang Mai Night Safari will increase by 11-44%. If
foreign tourists have higher satisfaction with quality of souvenir, their satisfaction in visiting
Chiang Mai Night Safari will increase by 12-54%. Those variable are satistically significant at
10% level. In addition, if foreign tourists have higher satisfaction with price of ticket, their
satisfaction in visiting Chiang Mai Night Safari will increase by 8%, with statistical significance
at 5 % level. Moreover if foreign tourists have higher satisfaction with activities in Chiang Mai
Night Safari, their satisfaction in visiting Chiang Mai Night Safari will increase by 9-11%, with

satistical significance at 10% level.





