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ABSTRACT
197515

This independent study aimed to explore factors influencing customers to use taxi
meter services in Mueang district, Chiang Mai Province and to investigate problems found from
the use of such a mentioned service. Data collection was completed through questionnaires
which conveniently distributed to 250 customers. Then, the given data was analyzed by
descriptive statistics which composed of frequency, percentage, and mean.

Based upon the findings in relation to the concept of services marketing mix
factors, the factor influencing the use of taxi meter services at a highest level was the physical
evidence factor. In the meanwhile, the factors are: price, people, place, product, promotion, and
process, each was rated, in according to the rank of mean values, at a high level.

All sub-items of factor were rated as the most influencing term. Those sub-items
were referred to the service charge which related to the actual distance, and the unique
appearance of the taxi itself which was seen through the distinguished colors. It was also
mentioned to the cleanliness as found inside the taxi as well as the full of facilities such as air-
condition, television, and music. In addition, the customers mentioned to the following terms
such as the vivid sign of “taxi meter”, the outstanding label in informing about the taxi driver
himself and the number of license plate, and the clear color distinguishing taxi meter from other

personal cars.





