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The objectives of this study are to study factors affecting the use of internet
bankinug services, to analyze the expenditure reduction, and to investigate factors
influencing their decision-making behaviors and problems.

The data was gathered by sending questionmaires via electronic-mail to internet
users who have a potential for this service. The total samples were 220 observations.
The statistical techniques used in this study were frequency, percentage and chi-square.
The study asserted that most of the internet users had both bank accounts and credit
cards. However, only 58.90 percent of them could pay all payments via internet
banking. Moreover, they thought that the advantages of internet banking were save and
convenience. By the way, they had a few problems in internet banking, namely, error

in transferring money, less varieties of services, and complexity in requesting the

service,





