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The purpose of this Independent Study was to investigate the factors influencing the
customers’ choice of reapplying for Type 1 Automobile Insurance Viriyah Insurance Agent .Ofﬁcé,
Charoen Mueang Branch, Chiang Mai Province. The study was conducted using a queStibnnaire as
the tool to collect data from 200 clients of Viriyah Insurance Agent Office who applied for Type 1 -
Automobile Insurance. |

The data showed that the overall satisfaction of the clients conécming Type 1
Automobile Insurance was at a high level, at an average of 3.92. The satisfaction involved 7 -
factors: product aﬁd service, market share, distribution channel, customer relations, allocation O.f
environmental resources, allocation of human resources and business operation. As for satisfaction '
on a personal level, which concerned sex, age, education, profession and income, it was also rankéd '
at a high level, at an average of 3.92. Moreover, satisfaction corresponded to business model and
could attract clients to reapply for the service, which could be ranked from a low level to a hig level
of satisfaction as follows: product and service, customer relations, resource allocation (physical and

human), business operation, distribution channel and market share, respectively.





