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This study aims to examine the demographic data of credit card holders, credit card types
and those marketing factors affecting the demand among credit card holders in Muang District,
Chiang Mai Province. The study collected the data through a questionnaire sent to 400 credit card
holders, and adopted descriptive statistics, a Logit model, a Probit model and an Extreme Value

model for the analysis.

The results show that the majority of the card holders are educated to a bachelor degree
level and cinploycd in a private company, with an average income ranging from 15,001 to 25,000
Baht. Members of the sample group who use a commercial bank’s credit card, hold a maximum
of two cards, mainly from Siam Commercial Bank (Pcl.), while those who use a non-bank
financial institution’s credit card hold only one card, mainly from KTC. A study into marketing
factors, using an Extreme Value model, found that benefits, fees, the level of acceptance by
stores, and the occupation and education level of the card holder, have the greatest impact on the

use and selection of a credit card.





