y 176055

-2 aat o ¢  w . -< v daa a ] - Y a
ﬂ'ﬁﬁﬂ'ﬂTull']ﬂi}l]ia‘;ﬁ\iﬂﬂﬁﬂlwaﬁﬂﬂTQQﬂﬂﬂUV\NE)VlﬁWﬁﬂﬂﬂ'ﬁmﬂﬂl‘lfUiﬂ']i
1Y (4 as o~ @ o )

dUseiusssosudninaiingle vesuSinawinfdszdusy SunealisuFoslvi sandaisusin

- @ o A A a L] a ° @ W J
Uﬁxlnﬂﬂl]53?1\1?15ENlWﬂ'ﬂﬂ%ﬁﬂﬂ'\’]lﬂi'IZHfNWf]ﬂﬂi5”1“ﬂ15ﬂ1ﬂ53ﬂuﬂ0500u7]‘\lﬂﬂ

y a v
Au3lnaday

4 o y a ° ] ot e @ oa ' aa
YoyalAifusruswendusnn ludunedeaudoalmi Sandawealni Tasizms
[ . Iy o 0 - gy a 9 Yen st
quAIBEIULLINIZ S §15IN 250 Aaed1e M zideyaii Idnnuuuaouaw 1Al 35S
- + 1 - a ¢ - * o«
neadaldun Jovar Awd Aunde uazaisdinsziiFeyunu Tasmsmialaaundd
t 8o [ (4 ) ' | = @
mansAnuuIgRnlsziuivinounziiongszni1920-501 msenysuszAY
Pygasuniga Todwiluminnuuidn Yseneugsfvaudl uaziunsmiminau

o

» .
HELAVGE daulngiisiwlddua 10,00040,000 vndedou uaziaoiuniwd uanda
Y 3 o o o ¢ 1 a ’q ¥ ° = Y = [
ASOUANIT gﬂquzﬂunumuummu“lnq,mzumuuﬂ'lmmﬂsmnwoq 194 lagezid@on
E Y o
dsefusodsznm 1 faud 10,000-20,000 U maell @oaudivdsenunsilssian 3 3mmuEu
[P 1~ o o o 7Y a o [ a o 9o
hifiu 5000 vinael msnnlseiusvsaoungus InassAadeduuiinlasase Tao1dsy

SniwaninmsuuziweaNeu yanan; snuazgnAdiudning

v daa a J L. o o @ 4 o .’,’
ﬂﬂﬂﬂﬂuﬂﬂﬁﬂﬂﬂ0ﬂ1iﬂﬂﬁu1ﬂﬂ'H.]izﬂuntﬁﬂﬂuﬂﬂ1ﬂﬁuﬂ510ﬂ4ﬂ53lﬂﬂ 1 uae

o W

1 - ° (&Y ‘' 1 Vo [ o
Uszian 3 wamisAnu N msideninlseiuivsosudainaniuegivsiold msuinis
1 4 []
sanmudolseiuse uazanufuases duiledoddghfisninademsdaduleinlseiude
y a n‘: Y o o o o o v o o @ 4 P [
vodus Inn uennimiudginlszdudsfaunuinmainsedudviosud adnnuougule
s 4 4 = L d J L] 3 ]
WA luszdunilauioiiagidmaiu uaztisaanmszaildneld
o X Y o o e ¢ o v a o - o @ [
amdnuaiialyl dinlsedusssooudiiui uiin anfafdszdude Wumissanu
4 o 4 o o a o o a
ffiautiuns anudedadlumsIiuimsuas 13I8 dwmsuilgmilunsidusans
d' o o A a o o 9/ d' 1 dy as o 3
ndirgae Jynuivrfunnudanuludeanawazitoulumsiotiodseiude sauis

a o ' dy [V Y (4 a
asfAataTnulivlsziusvsosudgaiuly



ABSTRACT
176055

The aims of this study were to investigate the factors influencing the choice of
voluntary automobile insurance of Samakkhi Insurance Public Company Limited, Mueang
Chiang Mai District, Chiang Mai Province, and to analyze the behavior of consumerslin motor
insurance industry in general.

Data were collected from consumers in Mueang Chiang Mai district, Chiang Mai
province, by purposive sampling of 250 observations. The data analysis employed a statistical
method such as percgntage, frequency, mean and inferential analysis by chi square.

The result of the study showed that most of the voluntary motor insurance buyers were
aged between 20-50, and most of them were bachelor degree graduates. Among them were
private company officers, private business owners and government officers, state enterprise
servants. The average household income was 10,000 - 40,000 baht per month and they were head
of the households. The majority had only one car and paid approximately 10,000 - 20,000 baht
premium per year for type 1, paid annual insurance premium lower than 5,000 baht for type 3.
The consumers contacted the insurance companies directly for their engagement in motor
insurance via recommendations of their friends, colleagues, or relatives.

Factors which influenced the customers decision to take voluntary insurance were of
both type 1 and type 3. The study indicated that the level of income, services, insurance rate and
coverage were the most important factors which influenced consumers’ decisions to take
voluntary insurance. In addition, voluntary motor insurance buyers’ opinions about motor
insurance were that it made them feel secure in the case of an accident and it also reduced their
expenses.

The general impression of most respondents was that Samakkhi Insurance was stable,
honest, and trustworthy. The problems of providing services are the clearity of agreement and

conditions to pay insurance premium, including those over insurance rates.





