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ABSTRACT

The objectives of this research were to study: (1) Public’s media exposure of to the “One
Tambol One Product” (OTOP) project; (2) public’s knowledge and understanding of the project;
(3) public’s satisfaction with the project; and (4) the relationship between demographic factors and
public’s exposure to media about, knowledge and understanding of, and satisfaction with the OTOP
project.

This was a survey research. The sample consisted of 400 people in Bangkok chosen by
accidental sampling. Data were collected through questionnaires and were analyzed by using
percentages, means, frequencies, standard deviation, t-test, analysis of variance, and Multiple
Comparison test.

The results showed that: (1) The majority of the sample was female, aged 30-39. The
media they were exposed to the most were television, newspapers, radio, and Internet, consecutively.
Most had seen messages publicizing the OTOP project on television, radio, billboards, Internet and
other media, consecutively; (2) the majority of the sample knew about the OTOP logo used at present.
They knew that the project was intended to develop the potential of communities; (3) the majority was
highly satisfied with the OTOP project; (4) A comparison of demographic factors with public’s
exposure to media about, knowledge and understanding of, and satisfaction with the OTOP project
showed that: 4.1) Samples with different age, occupation, and income had different media exposure
behavior. 4.2) Differences in sex, age, educational level, and income were not related to differences in
knowledge and understanding of the project but differences in occupation were related to differences in
knowledge and understanding of the project. 4.3) Differences in sex, age, educational level, and income

were not related to differences in satisfaction with the project.

Keywords: One Tambol One Product project, media exposure, knowledge and understanding,

satisfaction



