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ABSTRACT
173629

The objectives of this research were to study the behaviour of OTOP Business Groups in
communicating via Thaitambon.com website and to study the electronic commerce via
Thaitambon.com website of the OTOP Business Groups.

The results of the behaviour of OTOP Business Groups in communicating via
Thaitambon.com website were as follows; the Business Groups used the telephone to
communicate in the business rather than Internet and/ the groups rarely accessed to |
Thaitambon.com. The reasons were that they used the website for getting news about OTOP
products and searching data of OTOP/OPC. Th:t;usiness groups shared a little bit information
between the groups. Most of them focused on searching information in the website and
publicised the product information. Thaitambon.com was useful for the advertising and public
relations of the products.

In terms of e-commerce via Thaitambon.com website, the result showed that
Thaitambon.com provided information about the address of the business groups. Then the
customers could contact by phone and address. It was only the e-commerce in level 1. From the
result of the research, the studied groups did not operate the business with the website. The
groups were not quite interested in e-commerce via Thaitambon.com. Moreover, the business
operation between the business groups and the business operation between the business groups

and the consumers were not popular.



