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This research’s objectives were to study consumption behaviour of the consumers who
consumed ready-to-cook food at department stores in Bangkok Metropolis and to compare
behaviours of buying and cooking ready-to-cook food among consumers of different personal
status quo, different knowledge of choosing to buy ready-to-cook food, different attitudes
towards choices to Buy ready-to-cook food and different conditions in choosing to buy
ready-to-cook food. The samples were 600 consumers, aged 18 years old and up who chose to
purchase ready-to-cook food in Bangkok Metropolitan department stores. Statistics used in
analyzing data were mean, standard deviation, and comparison of consumers’ behaviour of
buying and cooking ready-to-cook food in department stores in Bangkok Metropolis through
t-tests of hypotheses, the one-way analyses of variance (One-way ANOVA) and tests of paired
differences with the least significant difference (LSD). The results of the research revealed that:

1. In terms of consumers’ personal status quo related to their behaviour of
consuming ready-to-cook food, they were mostly female, aged 21 — 30 years old, single,
graduated, company employees, their salary with not more than 10,000 Baht, buying food-beef
and vegetable-ready-to-cook food for own family’s food, cooking it as fired vegetable and
soup; if cooked food tumed poisoning, they would stop buying it, saying it was their own fault,
not for cooking it well enough. Normally they bought this food two — three times a month at

50 — 100 Baht each or less than 500 Baht per month. It was, therefore, concluded that the
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behaviour of the consumers with different personal status quo who consumed ready-to-cook
food was not different.

2. Interms of behaviour of buying and cooking ready-to-cook food , the consumers
normally noticed date making on the label , manufacturing date, as well as expiry date. They
bought food that is safe, fresh and new, good for health and hygiene, nutritional, by comparing
prices before buying it. They were mindful of losses of nutritional values, consumed newly
cooked food, and cared for ifs hygiene, safety, shortest cooking time, and used micro-wave to
cook food.

3. In terms of knowledge of choosing to buy ready-to-cook food, they knew the
ways to choose to buy food i.e., they read the label to know manufacturing date, expiry date in
ordef to get food that is clean, hygienic, safe, fresh, worth-eating, nutritional, health nourishing,
free from fungi, bacteria and pollutants and certified by the Food and Drug Administration.
Consumers’ different knowledge of choosing to buy the food, and their different consumption
i.e., behaviours, buying ready-to-cook food and cooking hygienic ready-to-cook food were at
statistical significance of 0.05 level.

4. In terms of attitude toward choices to buy ready-to-cook food , consumers had
good attitude to buy ready-to-cook food as it is convenient, consuming short time, various and
easy for choosing to buy, and of standard quality for being kept in adequate freezing conditions,
clean, fresh, safe, cheap and more economical than buying food for own cooking. Consumers’
different attitudes toward choosing to buy food, and their different behaviours of consuming
ready-to-cook food — buying ready-to-cook food and cooking hygienic food were at statistical
significance of 0.05 level.

5. In terms of conditions in choosing to buy ready-to-cook food, consumers’
conditions in choosing to buy food were it was convenient to buy in department stores, various,
fresh, new, healthy, highly nutritional, with adequate quantity for family members, serving as
fast food in terms of time needed for its cooking, safety, likely to be consumed by family
members, contained in proper good-looking packs, price-reduceable, and with sale manuals.
The consumers’ different conditions in choosing ready-to-cook food and their different
consumption behaviours — buying ready-to-cook food and cooking hygienic food were at

statistical significance of 0.05 level.





