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The purposes of this thesis, Fresh chicken buying behavior of consumer in Bangkok
area are as follows: (1) to study Fresh chicken buying behavior of consumer in Bangkok area;
(2) to study Fresh chicken buying behavior divide by the difference of consumer characteristics;
(3) to study consumer behavior regarding to the significance of marketing mixed for {fresh
chicken; (4) to study fresh chicken buying behavior of consumer regarding to the significance
level of different opinions of marketing mixed and to compare opinions of marketing mixed of
the different consumers regarding to demographic backgrounds.

This research is a survey research, the populations are consumers who bought fresh
chicken in Bangkok area. The sample group numbers used in the research are 400 persons. The
sample group was selected by the convenient random sampling, by using questionnaire. This
research was also used frequency distribution, the average percentile (%), the standard deviation,
Chi-Square ) by the statistic significance level 0.05

It has been found that most of the sample group, fresh chicken customers have the
crucial characteristics as follows: woman group, age between 21-30 years old,married, have
bachelor’s degree, company officers and average income between 10,000-30,000 bahts/month.

This research also found that most of the sample buy a part of chicken meet, they
like breast,the reason of buying fresh chicken was widespread cooking, buying on Monday to
Friday during 14.00-18.00 o’clock,

They buy one time per week, buying from fresh market because they feel comfortable

and they can get quality product, that was the first reason.

The sample group emphasized in the marketing mixed at high level. For product, they
prefer fresh and clean chicken. They prefer suitable price, buying from the place near their homes
and they pay attention to promotion at moduate level.

The hypothesis testing has found that the different characteristic of consumers such
as sex, age, status, education, occupation and average income effected to different chicken

buying behavior.





