189910

«® & v Ada a t A 3 = ¢ o
msfnuuses  “fiishlaninadenisdenldusnmssuinisnmedumesiin
Y & o P= 1 =1 ] o v 1 - o

vougnasImInis luwadunedieusslny Simdadualny” Tiaguszasnnsdnu

e 1) Anwdeiledviiiinanenissoususzuy KBANK e-Internet  v09gnfisuinis

ndnsne $1da (vw) s luwedunedies Simiadoslmi uaz 2) Anuideszdy

anuwelavesgnddldusmsszuy  KBANK e-Intemet veaswintsndnslng d1a
(e AT)

HaMIsANEY WUl Uszarunguaae19§19u3ns KBANK e-Internet
voasnmsndns ne $id s danngidhunesnunaniimemda ety 31-40
IS o o5 Pt [y L) a0y e ) LY a e Y ¥
Tanhiqa Snsdnuszdudiygies daulngliodwiluwinauusinite uensu
1l wlAmdvrediou agsynang 20,001 - 30,000 UM

Y ' 1 19 o a a (=1 o

Uszrrunguiletndiulnginuimsninmsmedumesiinaswsnan

=S a a 1 q9 9 a a
MsusnsvessuInsnans nowiniga lasaiulnglduSassuinisniedumesida

- ' a a 7 o o @

YoIsMes 1 ude mslduimssnnsmedumesidia  aswsneziluludnuas
Y a [ o ‘13"“ g o @ Y o

naaedlduinsdioawes  Pepiu 1ddumesiialudnvaz1duSnissuinisnia

a 7 o o = Y A a g 4

dumesiimuniiqa sesawuilumsdaamdeyaminunionniveagsfvnindo s
' et a y o o a a

(Web Site) aulnagfinnudlumslavinms 1 afwoddani  1uSmslu KBANK

=y @ - v o Qs d'
e-Intemet Banking Tuduguoaiiuludyduassmsduiydfoundunniiga sesaamn

maloudu uazldiMedssFudazuins auday

Tunwswildoiiinanensvonivuazdaduladeniduimssuinisnig
a ¢ o ' ) o 9 = = s o o Y a
sumesiinogluszdvinn  Taomwizilatoduusmssuinsnedumesiiaivine
o o Y a ) Vet
ANuazAInaYI s wazns dsendanmlunislduimssuins Iwaldiing
vonsunsodadulaldlusedumnfign  AwanwianeleninmislduSams KBANK
. () < y a L} a
e-Internet Banking  Tun sy wud danunanelolumslduSmisegluszauinn Tay
Y da < - [ L - < v Y a
amunianumawelannnga ldun Website innumsny fagaldidusg
dmSuilymiainmslfusnis KBANK e-Intemnet Banking 4045110130 AN3
o g ' o L] s 1 d' ]
Ine $rda @vrrw) wun lunmsuiilymegluseduihunanauaiivisilygmiteglu
o 1 @ % a a d & A [
szaun dun anuiloeadovesdoyn nsainslduSnsmedumesiiniinnugasn
) 9/ © b 4 9/ @
sazszvulanugndsdlumsviisenms  dgmanud anwdilevosntdnausuinsly

nsaeuilymvesszuvusmsia ligaou



189910

The research work entitled, “Factors Affecting Customers’ Choice of Using Internet
Banking Services of a Commercial Bank in Mueang District, Chiang Mai Province”, is designed
1) to study factors affecting the acceptance of KBANK Internet Banking service by the customers
of KASIKORNBANK Public Company Limited, all branches in Mueang District, Chiang Mai
Province, and 2) to study the satisfaction of customers who use the KBANK Internet banking

services.

Results of the study turned out that most of the sampling units who use the KBANK
Internet banking services are more males than females with concentration of ages ranging
between 31-40 years. They finished a bachelor’s degree, and get employed in private companies

and enterprises with an average income ranging between 20,001-30,000 baht a month.

Most of sampling subjects have learned of the Internet banking services for the first time
from the KBANK Internet banking services, and nearly all of them use the Intemnet banking
services of one bank only. Their first use of Internet banking services was a trial by themselves.
At present, they use the Internet for banking purposes to the utmost, the following is a use to
follow up information/movements of the Website business, and they use it once a week only.
In using the KBANK Internet banking, the priority need is to check a balance in personal account

and reverse cash flow; the second is money transfer and pay for goods and serves, respectively.

In overall picture, the factors that affected customer’s acceptance and choice of the
Internet banking are seen at a high level, especially the factors in connection with convenience,
expediency and time saving through the Internet banking services; it results in acceptance or
decision-making at the highest level. As regards their satisfaction towards the use of NBANK
Internet banking service, in overall picture the problems are seen at a medium level. But some
problems are scaled at a high level, such as the problem of data safety, of difficulty in application
for Internet banking service use, and of the system lacking precise performance, including

the problem on knowledge and understanding of the bankers in making clear-cut answer to

the problem.





