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The aim of this study is to determine the factors that influence the choice of adventure
activities by foreign tourists in Chiang Mai Province and to observe their behaviors and
satisfaction gained when participating in these activities. A questionnaire has been carried out
which surveyed approximately 400 foreign tourists in 2009. The data are examined to obtain a
suitable set of relevant descriptive statistics analyzed using the Likert scale, and Chi-square test.

The questionnaire conducted among the foreign tourists are mostly single employed
males with ages in the range of 26-45 years old having a Bachelors degree. The majority of the
sample lives in Europe and earns an average of 50,000 to 100,000 Baht per month

The findings from the representative sample of foreign tourists illustrates that the
majority of the sample has never been to Chiang Mai before. The daily expenditure of the sample
varies from 1,001 to 2,000 Baht. The bulk of the sample are traveling with their families and
residing at a guesthouse for over a week. The information regarding these adventure activities are
acknowledged from their friends or close ones. A core factor that influences the selections of

these adventures is the variety in an activity. In general, each individual surveyed is influenced by
their own decisions on what activities to experience. The findings suggest that Flight of Gibbon is

the most trendy adventure activity to take part in. The tour packages are typically purchased at a
tour agency. The majority of the foreign tourists purchased 1-day tour packages ranging from
1,001 to 2,000 Baht per package. The study also suggests that July tends to be the most desired
month to travel. Most of the tourists sample do not find any difficulties during their visit to
Chiang Mai and will be happy to return to Chiang Mai again in the future

From an overall perspective, the most influential factor in selecting an adventure activity
in Chiang Mai, among foreign tourists, is the product factor. The service, location, resources,
prices, and promotions are also key factors that affect the selection criteria for foreign tourists

with the latter being the least influential factor.





