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. Abstract

~ “This research work on “Politics of Tourlism Photography : Cultural Domination
.'and Négotiation" is a piece of qualitative research the main objective of which is to study
and analyze the habitus and preferences in photography for tourism and consumption
_for tourist photos of people in the field of photography. In this research, I-the researcher-
: gleéned all desired information via in-depth interviews, field observation, textual analysis
- on tourist photographs of Sangkhlaburi District and the exhibition of photographs that
have been created from the construction of meanings obtained from all the four study
cases, to people from various fields such as aesthetic photographers, professional
* photographers, tdurists, and local people who can learn the meanings through Pierre
Bourdieu's idea of Cultural Capital as well as the idea of representative photos in the
perspective of the culture education institute.

The results from the study revealed that photography and tourist photos
which had been regarded as a form of communication the major role of which was just
to record the jointed-memory that all members in a society had had together, could be a

form or a forum for politics. Photography and tourist photos will be as such only when
" there is the “congregation” among.people from different fields through habitus and
preferences, which have been generated from the formation of each group in each field.
This should include capital operations which are accumulation, extension, flow, and
domination for capital until the identities and'the preference in tourism photography vary
into different forms. For example, aesthetic photographers will take photos that have the
taste-of art which they can désign, re-decorate and arrange everything, both tangible
and intangible, in tourist areas. At the same time, professional photographers use skills
and techniques that they have leamt. Even thbugh these photographers design, re-
decorate and arrange everything like aesthetic ones do, they are emphatic on fhe taste
of journalism. As for tourists, they are urban middle-class tourists who téke photos.that
reveal the taste of exoticism so as to show that they have been to such places. Finally,
local people Iike to take photos of lives and development of local people (in this case,

Sangkhlaburi District, Kanchanaburi Province) with the taste of localism as they know
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~and expertise in“everything conceming their native area such as the history of the
“diasporic Mon ethnic group, geography, climate, as well as architecture and
Gonstruction. customs, traditions and bsliefs of the Mon people because local peoble in
~“this area are Mon people who have been residing therein.

A fhe outcomes from the analysis on the nature of the congregation among
: béople’ from various fields revealed that the‘more photographic knowledge and skills a
<-group -accumulate, the harder that group tries to dominate other grdups‘ styles and
- “ideas in photography. The examples of such a group are the group of Aesthetic
Photographers and the group of Professional photographers.

As for the group of tourists and the group of local people, which tend to be |
dominated by the other two groups due to their lack of skills and knbw[edge, they tend
to negotiate the set of meanings that professional photographers have construed via
their accumulated capital.

In addition, the researcher have found that the influence of the congregation
among these four grbups in the circle of the construction of meanings of tourism
photography, which consists of creation, publication, and consumption, which oceurs in
each of all the areas studied here, is not equivalent to bne another. In other words,
élthough professionaf and aesthetic photographer can dominate all the-compositions in
the circle, tourists cannot do the sém'e. As for local people, even though they have a
certain__'dégree of knowledge .an.d cultural capitals, they do not have channels to
publiéizé. their preferences, nor can they use their knowledge and cultural capitals to

'reproduce their styles of photography.





