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ABSTRACT
200815

The objective of this independent study was to study factors influencing decision
making of consumers on purchasing used cars in Mueang Chiang Mai District. The sample
were 30 customers in Mueang Chiang Mai District. The research tool used for collecting data
were questionnaire, rating scale and open ended answer. The data were collected by inquiring
used car businesses and financial company. The data analysis comprised frequency, percentage,
and standard deviation.

The results of the study were as follow.

The product factor, price and place that affected consumers in purchasing decision of
used cars in Mueang Chiang Mai District at highest average and the promotion factor at
medium average. The top three influential factors were the product factor as follow. The first
was high safety used car, the second was oil conservation used car, and the third was easy to
contro] used car. |

The top three problems and needs that influencing decision making of consumer on
purchasing used cars in Mueang Chiang Mai District were as follow. The first, used car was

good price for sale, the second was no accident, and the third was oil conservation.
The study findings important factors that influencing decision making of consumers on
purchasing used cars in Mueang Chiang Mai District and guideline marketing development’s

enterprice used car directing to purpose customers in Mueang Chiang Mai District.





