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This study has three objective: 1) to examine consumers’ behavior in blil}-'ing pr?d}cz
made from hand woven cotton of Ban Don Luang handicraft village, 2) to understand the factors
influencing such consumers’ decision making, and 3) to assess the associated consumers’
satisfaction and feedback.

Primary data for this study were compiled by questionnaire interview of 300 samples of
buyers of Ban Don Luang cotton products, identified by Accidental Random Sampling technique,
covering 156 buyers from northern region and 144 buyers from other parts of the country.
Analyses were made on the bases of descriptive statistics including frequency and percentage,

chi-square test, and Likert Scale.

The study found that most of the buyers were characterized as resident of the North,

female, representing equally in three age groups of under 30, 31-40 years old , and 41-50 years

old. Most were married, completed undergraduate education , and had 5001-10,000 bath average
monthly income. |

Most samples under study chose to buy such apparel as clothings, hat, and scarf, for there
own use, spending about 201-500 bath per purchase, buying less than five times in a year, and
coming to do buying mostly on holidays. Their source of information was by words or mouth-to
mouth . They made the buying choice themselves and would come back again, if there were
opportunities, to buy products made from hand woven cotton of Ban Don Luang handicraft
village for tourism in Pasang District of Lumphun Province.

The most influential factor for both groups of consumers under study in making purchase
decision was similarly the same which was the product - good quality and modemn design,
followed by price — reasonable for the quality, and then servicer sale clerks having good
hospitality and knowledge about the products to give explanation to customers.

In terms of consumers’ satisfactors, the buyers under study expressed they were most
impressed with the service factor especially the nice character of sale persons, followed by the

factors of product designs, product quality, and then the suitability between product price and

quality.





