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The objective of this research is to 1) identify types of fantasy theories used in the television
commercials 2) identify types of products on television commercial to the fantasy theories 3) identify the
appropriate personality for each type to fantasy theories.

The research approach for this study was the selection of sample materials, which are a
parameter group of sources; then questionnaire was developed from the sample materials of the winners
and nominees of Cannes Film Lions festival, Adfest and Archive 2004-2006. Questionnaires were
administered to 3 animation experts who had international experience and also have been participated in
many of the international animation festival. The questionnaires were analyzed by using 3 stages as
follows: 1. analyzing the fantasy used for television commercials. 2. Classifying fantasy types from those
chosen TV Commercials. 3. Dividing TV Commercials into product categories. After the analysis, the
research can be concluded as follows;

1. There are 11 type of TV. Commercials that is appropriate for using fantasy in order to present
the products in these TV. Commercials and eleven types of appropriated TV. Commercials are 1)
Automatic Product 2) Services 3) Household Appliance, Electrical Equipment & Other Durable Consumer
Products 4) Apparel & Personal Accessories 5) Beverages 6) Food 7) Snacks & Candies 8) Office
Automation & Telecommunications 9) Cosmetic & Personal Care 10) General Merchandises 11) Social
Contribution. In conclusion, automatic Product and services are \ne most appropriated products for using
fantasy, while Household Products, Pharmaceutical Products and Sales Promotion are not appropriated
products for applying fantasy.

2. The TV. Commercials of any product has the combination of fantasy approaches 1) Food are
appropriate with supernatural elements 2) Snacks & Candies are appropriate with supernatural elements
3) Beverages are appropriate with supernatural elements 4) Apparel & Personal Accessories are
appropriate with supernatural elements 5) Cosmetic & Personal Care are appropriate with human mind
6) Automatic Product are appropriate with supernatural elements 7) Household Appliance, Electrical
Equipment& Other Durable Consumer Products are appropriate with human mind 8) Office Automation &
Telecommunications are appropriate with supernatural elements 9) Construction Materials & Real Estate
are appropriate with supernatural elements 10) Services are appropriate with supernatural elements 11)
Institutions are appropriate with supernatural elements 12) General Merchandises Institutions are

appropriate with human mind 13) Social Contribution Institutions are appropriate with human mind





