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ABSTRACT

204108

The objectives of this research were to 1) evaluate Alcoholic Drinking Behavior
Reduction Campaign Project in Amnatcharoen Province using CIPP framework which were
context, input, process, product and 2) compare the attitude of government officials on the
Project classifying by personal factors.

The study was a survey research. Population consisted of the government officials in
the province who were involved in the Project. Health Care personnel were random by two
stages random technique, while Policeman were random by simple random technique; 434
samples totally. Questionnaire was used as an instrument and were distributed directly to
respondents. Data collected were statistically analyzed using percentage, mean, frequency,
standard deviation, t-test hypothesis and variance analysis (ANOVA)

The research revealed that the overall attitudes towards the Project were in medium
level. Whén considering context , input, process and production framework, it was found that
the overall attitudes in 4 aspects were at medium level as well. As for attitude comparison, it
was found that sample groups with difference in sex, occupation, monthly income and job
experiences had different attitudes in 4 aspects with significant level at .05, with the exception
of education difference factor of which had no attitude difference in all aspects.

The researcher suggested that there should be more public relation activities, while
campaign activities should be organized continuously rather than only in community annual

festival, traditional festival and other national holidays.





