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The objectives of this research are to study the relationship between being housewives and
their consumption of news telling, to analyze the deciding factors for their consumption of daily news
telling, to analyze and to give advice on the form of news presentation in order to be in line with the
characteristics of news consuming of housewives. There are 2 methodologies used in this research,
firstly, the study of receivers of message in terms of cultural studies where the Ethnographic
Audiences Analysis is used and, secondly, the Content Analysis.

From the research, results have been found that,

There is relationship between being housewives and the behavioral characteristics of
consumption of news telling as housewives, which results from social and cultural grooming
regarded as cultural requirements. This is an important mechanism in maintaining patriarchal ways
of thinking, whereby being housewives is the factor outlining their way of life, their role and their
duties as well as their way of thinking and belief. Such factors affect the behavioral characteristics of
their consumption of news telling.

The factor determining the consumption of news telling is the way of life of housewives who
devote themselves to their families according to their belief and ideology. Also, another factor is the
form of news telling, which is made in such a way easier for housewives to understand than
traditional news program. In addition, well-known news anchormen or anchorwomen are another
deciding factor for consumption of news telling of housewives. This is because most news
anchormen or anchorwomen in news telling programs are trusted by the general public that they are
experts on news. The housewives, therefore, follow the work of such anchormen or anchorwomen.

Due to the nature of housewives'daily work which is particular and continual throughout the
day, the housewives, therefore, want to hear the news in the form that is in accordance with their way
of news consumption, that is, the news in the form of knowledge and entertainment where basic

elements of news are presented together with the explanation for easy understanding.





