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The research on news intertextuality in mass media is the qualitative approach. The
objectives of this research are to study the characteristics of political news intertextuality and to analize
related factors. The samples in the study are comprised of political news in Matichon Newspaper, “Ruang
Den Yen Nee” television news program, the evening news of Department of Public Relations and

www.sanook.com. The textual analysis technique was employed to discover its characteristics. In-depth

interview was used to study the factors. The conceptual and theoretical framework of this research are
based on the intertextuality, reproduction, news making, news value, narrative and political economy

approach.

The research reveals that characteristics of news intertextuality include time, space,
presentation and language perspectives. The time intertexuality is different among the media and
depends on the broadcasting time. For the space intertextuality, Matichon newspaper presents news
issues in variety within the scope of the government and the opposite parties, while the Department of
Public Relations presents only the supportive information about the government. The presentation
intertexuality includes the linkage of head, fead, body and end among the media. Intertexuality in terms of

language is not found in the analysis as each medium possesses its own identity for the presentation.

The factors influencing intertextuality include organization policies, ownership and
control, marketing, politics and media nature. As the newspaper is not controlled by the government,
therefore, news issue can be presented in variety, both pro- and con-government. On the contrary, the
radio news programme of the Department of Public Relations presented only news issues concerning the
pro-government. Marketing Factors affects the intertexuality in terms of time. Political climate also affects

the intertexuality in terms of space. Furthermore, media nature can also influence the space intertexuality.





