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ABSTRACT

This research aimed to 1) study the operation level of e-Auction of
Mahidol University according to the regulations, 2) study bid rigging behavior models
which might occur in the operation step of e-Auction, and 3) offer bid rigging
prevention guidelines. The mix-method research studied the sample group inside and
outside Mahidol University as selected by purposive sampling. The research tool used
for collecting data was questionnaires. Data were analyzed using frequency,
percentage, mean, ranking, and structured interview. And there was taxonomy and
typology analysis.

The researcher found that e-Auction of Mahidol University considerably
complied with the regulations. Bid rigging behavior which might most occur was by
customer or market allocation. The operation step of e-Auction which could most
occur was the step of making TOR. The three main guidelines of preventing bid
rigging behavior were as follows: 1) creating conscience, ethics, and values on
honesty, 2) organizing the training to give workers knowledge on duty performance to
prevent corruption, and 3) efficiently organizing complaint receipt system.

Recommendation: Preventive guidelines would be efficient and achieve
success if every party consisting of workers at all levels, traders, bidders, and e-market
place service providers cooperated, bringing about transparent and fair e-Auction.
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