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There are two purposes of this research, one is to find the origin of the use of retro principles
in print corporate, another is to look for its presentation.

This research is a gather of many different ideas from different sources, whether from
existing documents or interviews. This informative collection has been analysed and developed for
questionaires. First questionaire was made to separate each advertisement on different sections, based
on the retro theory, evaluated by authorities and professionals. This process has cropped out example
pictures from 479 pieces to 133 pieces. After then, the rest examples were collected and developed for
another two questionaires for two different reasons which are 1) questionaires for the origin of the use
of retro principles in print corporate, evaluated by ancient art and history experts 2) questionaires for
the presentation of the use of retro principles in print corporate, evaluated by professionals of design.

The results of the research’s analysis have concluded that:

1. The origin of the use of retro principles in print corporate which are commonly used are

1) Nostalgia 2) Art 3) Music and History 4) Natural Conservation
5)Original/Handmade/Homemade, rated most use to least use as in order.

2. The common presentations of the use of retro principles in print corporate are 1) Gallery

of special technique 2)The reflections of visual art and artism 3) Gallery of other criterias

4) Gallery of perspectivism 5) Humurous gallery, rated most use to least use as in order.





