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Abstract

The objective of this independent study was to study faczigrgfjfzzgtg (b?u?erz’s
decision of selecting the digital GSM system mobile telephone in Muang District , Chaing Mai
Province. Data were collected from 200 respondents by using questionnaire. The collected data
were analyzed by frequency , percentage , mean and cross — tabulation.

The results found that most respondents were female , age between 26-35 years
old , working in a private company , with bachelor’s degree and earned 10,001-20,000 baht per
month.

Regarding to mobile purchasing behavior, most respondents used the mobile
telephone to contact friends and family. The reason of using the mobile telephone was
convenience in communication. Most had only one mobile telephone. The most popular brands
were NOKIA and MOTOROLA. The GSM Advance system was the most popular because of
the clear signal. Most respondents bought the mobile telephone from the dealer shops in Chiang
Mai Province and their buying reasons were shape and size of the mobile telephone.

The marketing mix factors were rated at a high level of average importance as
follows : price , promotion, product and place.

For the product factors, the guarantee of changing the mobile telephone and its
accessorics was rated at the highest important, followed by the signal reception ability.

For the price factors, the airtime fee was rated at the highest important, followed

by the price of mobile telephone.

For the place factors , ease of locating mobile telephone shop was rated at the

highest important, followed by large number of dealers.

For the promotion factors, the coverage area of service centers was rated at the

highest important, followed by sales promotion program provided by system operator.



