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The study on Factors Affecting the Submission of Personal Income Tax Form
Through Chiang Mai Internet Pass Shop’s Service aims at studying factors that have an influence
on decisions in choosing the services in filing personal income tax return on the internet towards
Bureau of Tax Appeals. Moreover, to study the factors that are affected the taxpayers’ satisfaction
on the services in filing personal income tax return on the internet towards Bureau of Tax Appeals
and to study the cognitive levels on filing personal income tax return on the internet. Besides, to
study any problems and obstructions in filing personal income tax return on the internet of Chiang
Mai Regional Revenue Office 1.

The research has revealed that the sampling group who filed personal income tax
return has least cognitive level in filing personal income tax return towards the internet. They are
satisfied in moderate level in understanding the kinds of Assessable Income according to Revenue
Code (under section 40) that have to be calculated for personal income tax.

According to the analysis by finding Pearson Correlation Coefficient and Chi-
Squares Xz at the statistic significance 0.05, taxpayers have the satisfaction in very high level on

services of Bureau of Tax Appeals in serving electronic tax return filing and payment system out

of Chiang Mai Province in 2 areas which are the service centers at. lst floor in Chiang Mai City
Hall and Kad Suan Kaew Chiang Mai Shopping Center. The taxpayers are very satisfied in term
of the convenjence since they can file personal income tax return both in the official holidays and
at 16.30-21.00. Moreover, they are also satisfied on the services of revenue officers in
management section outside the office. They are confident on the accurate calculation and it saves
time also.

To these discoveries, the taxpayers who have ever filed personal income tax return
around 2-3 years and who have educational level higher than bachelor degree are confident on
accurate calculation in paying tax by the internet usage. However, the ones who have to take
distance more than 4 kilometers to file personal income tax return have recommendations that the
Revenue Department should expand more service centers outside the place for filing personal

income tax return on the internet in future.





