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This independent study aimed to examine factors affecting customer decision in
purchasing construction materials from Yuthana Hardware Limited Partnership, Chiang Mai
Province.

The data was collected from 154 Yuthana Hardware's customers which were
construction firms. Persons who made decision in purchasing construction materials were
conveniently sampled and questionnaire interviewed. The data collected from this study were

statistically analyzed for frequency, percentage and mean.

construction materials were ordered when they were out of stock. Most respondents came by
themselves to pick up materials and paid cash when placed orders.

- The respondents rated all factors an average important level regarding the effect
on customer decision in purchasing construction materials from Yuthana Hardware Limited
Partnership, C'hia.ng Mai Province which were; individual factors, interpersonal factors,
organizational factors, and environmental factors, respectively.

The respondents rated very high important level regarding the marketing mixing
factors affecting customer decision in purchasing construction materials from Yuthana Hardware
Limited Partnership, Chiang Mai Province which were product factors, place factors, and price
factors respectively In addition, marketing promotion was rated as average important.

Regarding the level of difficulties of the marketing mix factors affecting
customer decision in purchasing construction materials from Yuthana Hardware Limited
Partnership, Chiang Mai Province, most difficulties were rated in medium level as follows; price
factors, followed by marketing promotion, and product factors, However, place factors showed

low level of difficulties.





