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ABSTRACT
176510

The purpose of this independent study was to investigate the factors which determined
consumers' behaviors on fresh fruits purchasing at the Mae Rim Market, Mae Rim District,
Chiang Mai Province and to find out the guidelines for business operation on fresh fruit
purchasing in this market. The subjects of the study were 321 consumers who purchased fresh
fruits at the Mae Rim District, Chiang Mai Province. The data collected were analyzed by using
frequency, percentage, mean, and standard deviation.

The findings were as follows:

The factors which determined consumers behaviors on fresh fruits were women who
aged between 21 - 30 years old, single, and had education below bachelor degree level, They
were in full time employment and had monthly income average 5001-8000 baht. Travel time
from house to the market was approximately 6-10 minutes and most of them rode motorcycles
when had shopping at the market. They visited the market 3-4 times per week and spent money
average 101-150 baht on each occasion. They bought fresh fruit during office hours on weekdays
and in the afternoon or evening on weekends.

For internal factors which, influenced consumers were; consumers’ individual
preferences on types of fruits, the display attractiveness of the fruits and the persuasiveness of the
sellers. While the external factors which influenced consumers’ behaviors on purchasing fresh
fruits were seasoning Thai fresh fruits and level of consumers’ income.

The guidelines for retailing fresh fruits operation depended on 4 markets components
product, price, place, and promotion. For product, consumers expressed on quality of fresh fruits
and length of keeping. In term of price, consumers agreed on reasonable price and the discount
method in the evening. For place were the fruit shop displayed hygienic, attractive, and
convenient location. Finally, the term of promotion showed the opportunity of the consumers to
choose the fresh fruits her/himself, and sellers in the fruit shops were friendly and well-presented.

Finally, the guidelines for retailing fresh fruits should be: 1) sellers had to focus on
quality, and shops should be hygienic, attractive and convenient. 2) sellers had to be honest to

consumers with reasonable price and sell seasoning Thai fresh fruits including excellent service.



