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Abstract 1 6 8 5 4 8

The purpose of this study was to investigate East Asian Tourists’ needs and factors
affecting their decision to buy Thai ready-made clothes. The subjects of the study were
384 Japanese tourists. Questionnaires were used to collect the data. Percentages,
arithmetic mean, Chi-square, t-test, ANOVA, Scheffe analysis were employed to analyze
the data.

The study revealed that most responders’ purpose to buy Thai ready-made clothes
was for personal use, reasoning that the design and the fabric were preferable. They liked
silk with printed patterns, and soft colors. Shirts were their favorite style. While choosing
clothes, the subjects needed the sale assistants’ suggestions. Clear price tags were required.
The informants normally bought the items from leading department stores because of more
varieties. Sales distributors were normally made known to them by tour guides. The tourists
needed and obtained advertisemments and information from tour guides and their
acquaintances. They liked to pay with cash. Sale promotion they liked best was discount.

It was also found that the first five major factors affecting the tourists’ decision to
buy Thai ready-made clothes were good quality fabric, negotiable price, having clear price
tags, sale distributors being close to their residents and tourist spots.

With respect to the relationship between the tourists’ background and their needs, the
investigation revealed that their sex affected the relationship between their needs and the
reasons to buy, fabric quality, kinds of fabric, styles of clothes, and attainment of
information on distributors. Tourists’ age was found related to the purpose to buy, fabric
properties, kinds of fabric, patterns of cloth, color tones, types of Thai ready-made clothes,
required services, price set up, sale distributors, forms of advertisement/information, and
sale promotion. The tourists’ needs affected by types of traveling were related to purpose to

buy, cloth patterns, color tones, sale distributors, reasons to buy from sale distributors,
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attainment of information on distributors, forms of advertisement/information. The
comparison between factors affecting the East Asian tourists’ decision to buy Thai ready-
made clothes by their general background unveiled difference in 11 items, by age 6 items,
by traveling types 13 items. This study was significant at the level of .05.
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