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Abstract 1 7 1 9 3 8

Thai car parts production and car assembly industry are considered to be important to the
economic system of the country. The government sector has promoted and supported this industry
continuously, resulting in its sustainable and continuous development and expansion. Currently,
consumers are interested in choosing and buying cars more causing high competition among dealers
and entrepreneurs. Sale promotions including discounts, exchange, and giving gifts are planned and
launched to attract more customers and to accelerate their decisions.

The purpose of this study was to investigate the factors, especially those related to giving gifts,
affecting customers’ decision to buy cars with not exceeding 1,800 ml. engines. The subjects of the
study were 440 owners of cars which had been registered up to 6 months. Questionnaires and
interviews were used to collect the data. Descriptive and referential statistics were used to analyze the
data. It was hoped that this study would be beneficial to automobile business and entrepreneurs of gift
commodity.

1t was found that most respondents of this study were male, aged between 25-35 years, with
bachelor’s degree and monthly income of 50,000 baht upward. Their family members most influenced
their decision to buy cars. Their favorite colors were black and silver. The major factors affecting
their decision were the car capacity and discount. Gifts affected their decision at the moderate level as
they knew that the dealers had partially added up their price to the cars’ already. Therefore, most of
them preferred discount to gifts, especially if the amount of the discount was equal or close to that of
the gifts. They learned about those gifts from the media in motor show exhibitions. They usually
checked the list of gifts before making deciston. Gifts offered and preferred included first class car

insurance, 3M sunlight filtered film, Sony CD player with 6 CD changer, genuine spoiler produced
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by the car company, rust prevention spraying, 3 M car color coating, emergency tools, chromium
register plate frames, and synthetic 1-centimeter-thick rubber sheets fitting car floors, sun shades
without any patterns, short-fur dashboard carpets, safety belt covers, key rings, pillows, cushions,
trays that fit the car trunks, dust bins, steering wheel covers, round umbrella, all of which should
contain the car logos. The warranty of the cars should be based on time length rather than on distance
run.

The investigation on factors related to gifts that affected the decision to buy cars with not
exceeding 1,800 ml engines revealed that 15 gift items depended on sex, 9 on age, 5 on educational
background, and 18 on family monthly income. According to the comparison of gift preference of
respondents of different sex, age, and average family income, it was found that they had different
preference about gifts. However, no difference was found among the respondents with different
educational background. The significance level of this study was set at .05.
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