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The study of “Factors Affecting the Demand of Fuel in the Faculty of Veterinary
Medicine’s Personnel, Chiang Mai University After Introducing Fuel Saving Measure” aims to
study the factors affecting the demand of fuel and evaluation of fuel’s conservation in the Faculty
of Veterinary Medicine’s Personnel, Chiang Mai University.

The results showed that most respondents were female, aged between 25-34 years old
and held bachelor’s degree. Their average income was between 10,001-15,000 baht per month
and most of their vehicles in this research were personal car and gasoline mostly used for refills.

The study revealed that the marketing factors having the most effect on the fuel user’s
consumption were as follows;

For the product factor, the most important issue was the qualities of fuel while the price
factor, the respondents focused on the price of fuel, which was cheaper than other brands. For the
place factor, the most important issue was the convenience to reach all services. Meanwhile, the
Promotion factor, the other services such as air filling up and checking engine system was the
most critical factor.

The results with respect to evaluation of fuel’s conservation found the fuel saving

Measure could help the economy of fuel, reduce the expense of fuel and the amount of fuel used.





