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ABSTRACT
TE

This study has 3 objectives: (1) to study the general characteristics of %sesrsgofgléoglf ?ourse
services in Chiang Mai province, (2) to study their behavior in using such services and (3) to
study various factors affecting their choice of these services. Primary data were obtained from a
sample of 300 golfers from 7 golf courses in Chiang Mai, using questionnaire.

The results of the study show that most users are males. The majority of them are in the
age group of 31- 40 years, married, with bachelor’s degree, have their own private business, and
with average income of 20,001 — 30,000 baht per month. Those who are members of a golf course
and those who are not members of a golf course represent more or less the same ratio in the
sample. The majority of those who are members belong to Lanna Golf Club.

As for the study on the behavior of users, it is found that nearly half of those interviewed
expressed that they come to play golf to exercise. The average number of service use for the
sample is 4-6 times per month. The most popular time to come is between 6.00 — 9.00 a.m. with
an average of 4 -5 hours spent for each visit. Average spending is 501-1,000 baht for each visit.
Lanna Golf Club is the most used golf course, and Chiang Mai — Lamphun Golf Club is the next
popular.

Regarding to factors affecting the choice of using services of different golf clubs, it is
found that factors relating to prices, service giving workers/personnel, and the course’s lay out do
affect greatly the choice of using golf courses. Factors which are found to moderately affect the
choice of using golf courses are the availability of other related services e.g. restaurant, and the

location of the golf course.



