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mvlssaunmntinag

(Marketing mix)

e

wans MM
(Product) (Price)

- -~ o o ot o -~ - - = — -

o fuMiden (Product variety) o sdudnlusiems (List price)

& quAMAUR (Quality) & daunn (Discounts)
aawtlhmng )
* N398AUYY (Design) » dauveuld (Allowances)
(Target Market) . a
& A51uA1 (Brand name) ) - & 33020151528 (Payment
AMUABINIUAHGAN

& M3UTIPUN (Packaging) Period)

rEmesremnEEsrarasTraramsemmmenged

,--_-----_-.-----------_-----------
R T L L L Ly P Y T L T

Y
A3 1o .
* YU (Size) N o szoznnnms i dude (Credit
- fidhudhnane \
& UTNT15 (Service) Terms)
o N153uYseiu (Warranties) 104
o MITUAY (Retun) 48
B D e et Al N Rt X St mmmT S
andadmie | nsdaadunIAaIN
(Place) (Promotion)

494N14 (Channels) o A1 laan (Advertising)

ATNIATBUAGY (Coverage) o msvwlagldminameiy
m3tdenAuURaN (Assortment) (Personal Selling)

o MSAUATUNITYIV (Sales
fudmunie (Inventory) Promotion)

o myhivnazmsszndunus

L

L

L 2

o Aw .

o NMuandl (Location)
*

& N13%UEY (Transportation)
L

Msndadum (Warehousing) (Publicity and public relation)

104 & MIANANNIATY (Direct

Marketing)

M TR NS AT TR S AT SR R T T
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]
4
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!
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M 2.1 nagniauszaun1saan (Marketing Mix 130 4 P’s Strategy)

flan: Kotler. 1994. (w1 98). $1adelu AS550n 135 uaznaie. (2541). nagninInain

uasAMIIMIIMIAEIA. ¥ 34,
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