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This independent study has three purposes. The first goal is to study consumer behavior
in sclecting mobile telephone service in Muang District, Lampang. The sccond goal is to study
various factors affecting consumer behavior on choosing mobilc telephone service in Muang
District, Lampang. The third goal is to study problems and feedback from mobile telephone

service users in Muang District, Lampang.

Primary data was gathered from questionnaires distributed to 200 random samples from
four professional groups: (1) students from Yonok University (2) government officials working in
Lampang’s city hall (3) bank employees (4) SME groups. Each group was chosen to complete no
more than 50 samples through random sampling descriptive statistics were used to analyze the

data.

The study results clearly indicated that the majority of samples in all 4 groups main

purpose for using mobile telephone service in general conversation for daily use of no more than
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two hours during the time period of 06.01 — 12.00 a.m. Also, secoundlu all of the .samples
possessed only 1 SIM card and usually bought their SIM card from general mobile telephone
service shops in the price range of 50 - 200 Baht. In addition, the main reason in purchasing
mobile telephone service was for communication. The majority samples often noticed brief
details of mobile telephone service from advertisement, chose mobile telephone service by

themselves, and never thought of changing their current mobile telephone service.

This study had classified reasons which had importantly affected when choosing mobile
telephone service into 5 factors: (1) product and service (2) pricing (3) purchasing channels (4)

promotion (5) other factors.

When studying each factor affecting when choosing mobile telephone service, the results
indicated that for the product and service factor, most of sample consumers strongly emphasized
on the reputation of service providers when choosing their service plan. For pricing factor, the
sample consumers importantly underlined the price of mobile telephone service plans. For
purchasing channel factor, the sample consumers heavily chose the mobile telephone service
provider who has the most distribution channels. For promotion factor, the sample consumers
significantly agreed that T.V. advertisement from mobile tclephone service plans firmly affected
their buying decision. For other external factors, the sample consumers solidly sclected mobile

telephone service providers who have the most convenient support services.

The main problems related to mobile telephone service, is consumers currently
experience constantly changing service promotion plan from mobile telephone service providers.
The samples anonymously provided feedback that they would like mobile telephone service
providers to more communicating channels as well as offer clear, accurate, no-hidden information

on service promotion plans.





