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ABSTRACT '
202045
The objectives of this research were to study: (1) the message presentation of First Mobile
magazine; (2) readers’ exposure to the content; (3) readers’ satisfaction with and uses of the content; (4) a
comparison of the satisfaction of the magazine’s content by subscribers and nonrsubscribcrs; (5) the
relationship between demographic factors and readers’ exposure to, satisfaction with, and uses of the
content; (6) the relationship between readers’ exposure to the content with, satisfaction with, and uses of

the content; and (7) the retationship between readers’ satisfaction with and uscs of the content.

This rescarch used two research methods: (1) content analysis, based on a sample of 5 issues
of First Mobile magazine chosen through purposive sampling, and were analyzed by using descriptive
statistics; and (2) survey rescarch, based on a sample of 394 readers of First Mobile magazine chosen
through systematic and simple random sampling. Data were collected by using questionnaires and analyzed
by using inferential statistics, i.c. Chi square and Pearson’s correlated coefficients.

The results showed that: (1) the content of First Mobile Magazine was dividcd into five
categorics, which were (from the greatest print area to the least): marketing, advertisements, knowledge,
mobile telephone users’ community, and others. (2) The majority of the sample had read First Mobile
Magazine for 1-2 years. They read only certain issues and usually read each issue only once, taking about
30 minutes each time. Most browsed over the columns first and then read a few in details. (3) The majority
of the sample were highly satisfied with the content and components of the magazine and used it to a high
degree in every aspect. (4) Subscribers were more satisfied with the content than non subscribers at a
statisticaily significant levei but there was no difference in their satisfaction with the magazine's format and
components. (5) Age, education, occupation and income were related to readers’ exposure to, satisfaction
with and uses of First Mobile Magazine at a statistically significant level. (6) Exposure to the content was
related to satisfaction with and uses of the magazine at a statistically significant level. (7) Readers’

satisfaction with the magazine was related to their uses at a statistically significant level.





