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Abstract 1 72329 .

The purpose of this study was to investigate the conditions and problems of industrial
business of Thai precious stones and omaments for export. The informants of the study
were 263 managers of the precious stone and ornament business being members of the
Department of Export Promotion, Ministry of Commerce. Questionnaires were used to
collect the data. Percentage, arithmetic mean, standard deviation, and Scheffe Analysis were
used to analyze the data.

It was found that all establishments were invested by Thai people. They were of a
medium size with 50-200 employees and had been in operation for 10-15 years. Their
main export markets were of a medium level in the European United. The products ‘mostly
exported were genuine silver omaments. Compared with the year 2003 export volume, that
of year 2004 increased by 49.05 %. The F.O.B. contracts were preferable for buying and
selling commodities. Sales were directly made with purchasers. Within the past 5 years,
most entrepreneurs participated in 10-20 international trade fairs. The product prices were
set according to the quality of the products. Direct market promotions were employed.
Packages that could well protect the goods were used. The amount of production waé more
than that of the past year. Production was made to order. Raw materials were both locally
and internationally obtained. TQM system was applied to control the production. Most
establishments had not been certified by any international standard organizations. The major
raw materials were precious stones. 80% of the production was done by human labors
while another 20 by machines. In-service trainings on design techniques and using tools
were provided for skilled workers while production management training was for office
staff. Increasing wages was found the best motivation. Sources of capitals were banks. Most

capitals were used for circulation. The present income was more than the expense.
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However, the majority of establishments were not supported by BOL All tax policies
yielded both bad effects and benefits to establishments. The government was urged to help
with the expansion of local and international markets.

With respect to problems related to exporting, the study revealed that the problems in
running the business as a whole and by aspects were at a high level. Nonetheless, the detail
investigation indicated that 3 problems related to marketing, 4 to personnel, 2 to ﬁriancc,
and 11 to production were found at a moderate level.

In addition, the comparison of the mean of the level of problems in running precious
stone and ornament business of the establishments with different background, as a whole,
revealed no differences at the level of statistical significance of .05. Nevertheless, the
investigation by aspects yielded differences in some aspects; i.e. 1 item each related to
aspects of investment types, establishment sizes, and business ages. The examination by
items also indicated the different level of problems as follows; 3 items related to investment
types, 4 to establishment sizes, 8 to business ages, and 2 to major export markets. The
statistic significance level of the study was set at the level of .05.
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